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2 Public’s Anxietiés: 


This is a view of the opening-day crowd at the Miami auto show in the Dinner 
y Auditorium. Crowds hit record proportions on the first two days, then dwindled. 


@ five-day show closed Dec. 19 with a total of 150,000 attending. — 


chrysler, Ford Layoffs 
jut Car Output Sharply 


By Martin L. Whitmyer 
Staff Writer 


LUGGISH auto sales and rising 
field inventories have pushed in- 
istry layoffs above the 90,000 mark 
t the holiday season. 
Last week’s (Christmas) output 
f an estimated 81,726 cars was 
| 418 percent decline from the 
previous week’s 140,457 assemblies. 
‘urther curtailments this week 
vere indicated by heavy layoffs 
t Chrysler Corp. and Ford Motor 
‘o. 
General Motors worked 3% days 
st week and is expected to work 
like schedule this week (New 
tar’s), while American Motors 
min is scheduled for 3% days and 
udebaker-Packard two days, the 
me number it worked last week. 
> > 7 


— affected area for layoffs 
is Detroit, where Chrysler Corp. 
closed down all operations until 
ter Jan. 1 and Ford Motor has 

Tloughed many workers. 
Plymouth worked 1% days last 
and then closed down its 
t until Jan. 2; Chrys- 
Imperial each worked one 
Detroit last week and then 
down assembly lines until 
and DeSoto were 


i 


wilt 


Top Cars 


New-car registrations for ten 
peyote, plus 13 states for Novem- 
rs 
1956 
Pos. 
1,140,579— 2 
1,344,381— 1 
412,802— 4 
469,738— 3 
385,699— 5 
312,883— 6 
241,652— 7 
188,141— 8 
118,138— 9 
94,543—10 
86,725—11 
61,271—13 
67,118—12 
36,996—14 
1876—18 


5,894—19 
22,441—16 
26,990—15 
10,518—17 

728 Cont’ 1,342—20 
162,901 Mise. 77,182 
Total All Makes 
5,140,005 5,112,909 
Further details on Page 20. 


a 


Make 
Ford 
Chev. 


1—1,280,822 
2—1,232,650 
S— 529,553 
337,208 
315,498 
277,764 
234,958 
228,583 
120,414 
93,176 
91,389 
75,810 
54,298 
30,338 
28,845 
16,864 
10,297 
8,837 
4,832 
4,330 


Nash 
Packard 
Hudson 


TEPPTPPEP Terrie 


down all last week and will not 
resume operations in Detroit un- 
til next week, DeSoto on Jan. 6 
and Dodge on Jan. 7. Dodge 
Truck also will be closed down 
until Jan. 7. 

Outside Detroit, Chrysler Corp.’s 
Newark (Del.) plant, which turns 
out Plymouth and Dodge, worked 
three days last week and is sched- 
uled for the same number of work 
days this week. The corporation’s 
Los Angeles plant, which produces 
everything except Imperial, again 
will work three days this week, and 

(Continued on Page 29, Col, 3) 


Monroney Plans 
Broad Attack on 
Road Slaughter 


WASHINGTON. — Has the high- 
way accident rate reached 
intolerable proportions? 

Senator A. S. Mike Monroney, 
Oklahoma Democrat, definitely 
thinks so. He said he plans to in- 
troduce legislation establishing a 
Presidential commission on safety. 

Purpose of the group, he said, 
would be to coordinate all the 
independent safety programs in a 
giant effort to cut down the “stag- 
gering” road toll. 

Monroney, who heads the auto 
marketing subcommittee, said he 
found during a recent tour of 
Oklahoma that the public was 
becoming so concerned over high- 
way slaughter that some motorists 
“were afraid to go out on the 
highways.” 

* * = 

E EXPRESSED belief a broad- 

scale Federal attack now is 

vital, adding that the proposed 
commission could set up a na- 
tionally uniform system of auto- 
mobile accident reporting as a 
sound prop for formulating safety 
legislation. 

Analysis of the crash data, 
Monroney explained, would in- 
dicate the basic factors underly- 
ing accidents, and Congress could 
act accordingly. 

He suggested that interstate 
drivers’ permits for those who 
motor across state lines might be 
set up—if the crash studies indi- 
cated human error was the root 
of most accidents. 

Ideas for new safety design 
features in cars also might come 
out of the commission’s studies, he 
said. 


°58 Sales Outlook 


DEC 30 1957 


Despite Slight Yule Gain 


By Robert M, Lienert 
Associate Editor 

ee ae rays of winter sun- 

shine fell on the new-car mar- 
ket during December, although 
many dealers still complain that 
retailing of ’58s remains wrapped 
in gloom. 

Some of the dealers contacted 
last week in a spot check by 
Automotive News said they had 
noted an improvement in sales 
during this month. 

The'majority, however, used such 
terms as “lousy,” “depressed” and 
“disturbing” to describe the situa- 
tion in their own shops or in their 
marketing area. 

* *” + 


O=—- results, however, rep- 
resented some _ improvement 
over a month ago, when dealers 
were virtually unanimous in report- 
ing disappointing sales. 
Developments during December 
tended to lend strength to ¢arlier 
predictions that the market would 
work its way out of seasonal dif- 
ficulties if salesmenckept plugging 
away. 
Dealers reportin 
ment in sal 


“an improve- 
customers just 


need a little time to get used to the! 


market. 

On the other hand, dealers com- 
plaining of depressed sales blame 
layoffs, international tensions, lack 
of Christmas bonuses this year, 
vague fears of economic recession 
and persistent price resistance. 

They say there has been plenty 
of activity in the showrooms but 
very little in the closing rooms. 

= 7. x 
HERE has also been, dealers 
complain, plenty of activity on 
the assembly lines. With production 
rates outdistancing sales rates dur- 


ing the month, stocks of unsold) 


new cars rose sharply until they 
now top 600,000. 

With production tapered off in 
the closing days of the month, 
some of the pressure on the na- 
tion’s salesmen should he reduced. 


Among dealers reporting a sales 


| 





been discounting in jorder to keep 
sales rolling. / 
- * / & 
N OLDSMOBILE dealer in At- 
lanta said hig new-car business 
was running ofe-fifth above the 


previous month and nearly one-| 


third over the year-ago month. 

In Minné¢apolis, a Ford dealer 
said he had noticed “some im- 
provement” in sales, adding that 
prospects apparently have become 
accustomed to the new styling 
and the new prices. 

Ford dealers in New Orleans were 


Auto Executives 
Hopeful on ’58; 


Pessimists Hit 


XECUTIVES of car and truck 

manufacturing firms are looking 
forward to 1958 with measured 
optimism. Most look for total 
registration in the new year to 
match or exceed those of 1957. 

However, some executives 
pointed out that too much pessi- 
mistic publicity on the economic 


outlook was hurting car sales as 


the year ended. 

James O. Wright, Ford division 
general manager, said that while 
economic factors are on the en- 
couraging side, too many pessimis- 
tic announcements about the eco- 
nomic outlook have a serious effect 


|} on auto sales. 


+ * * 


ya said that the psycho- 


logical impact of the public’s 
(Continued on Page 4, Col. 3) 





also satisfied with sales develop- 
ments. 

In scattered cities dealers in 
Chrysler lines reported a pickup in 
new-car business. They explained 
the increase by saying that the styl- 
ing of Chrysler products is “wear- 
ing well” as new-car prospects get 
a second look at competitive offer- 
ings. 

Oldsmobile, Pontiac and Buick 
dealers all report their products 
moving well in New Orleans. 

Even dealers reporting a disap- 
pointing December feel that 1958 
is going to turn out all right after 
all. 

* * + 

HEY are borne out in their 

views by Frederick J. Bell, 
NADA executive vice-president, 
who sees 6,100,000 to 6,200,000 new 
cars being sold during the calendar 
year of 1958. 

Bell, in an address at a busi- 
ness forecast symposium in 
Washington, sketched the prob- 
able economic climate for the 
upcoming year by saying that 
capital spending would dip 
slightly and that gross national 
product, Government spending 
and consumer spending would 
rise. 

Bell said there probably would be 
a “continuation of sideways move- 
ment” in the first half of the year, 
with a “gradual resumption of the 
upward movement” in the closing 
six months. 

“As is the case every year,” Bell 
said, “the auto industry . 

(Continued on Page 27, Col. 1) 


ADSA Rated Runner-Up oe 


Top °57 Story: import Cars 


By Maynard M. Gordon 
News Editor 
7 steady popularity rise of 
imported cars was the AvuTomo- 


improvement in December was a/tive News story of the year for 
Pontiac retailer in Atlanta who said | 1957. 


he had just concluded his best 10- 


Editorial staff members voted 


day period since the new models|imported cars as the No. 1 news 


were introduced, 


development by a small margin. 


Chevrolet dealers in almost every | Second place went to the founding 
case were elated with sales; some|of the Authorized Dealer Survival 
said their only problem was getting | Assn. and third place to the decline 


delivery of vehicles. 


of General Motors’ share of the 


Rambler dealers, by and large, | N¢w-car market. 


also report good. retail movement. 
Even Chevrolet and Rambler deal- 
ers, however, admit that they have 


The fourth-place finisher was 
the Edsel introduction, while No. 
5 was the industry’s decision to 


Inside Automotive News... 


ee: 
ing, Page 10. 


Tool and die shops end bleak period. Engineer- 


Chicago Auto Show readies fanfare, Page 2. 
New York dealers want revisions in cleanup bo- 


nuses, Page 3. 


What 1958 holds in store for labor, Page 6. 
ADSA to continue campaign, Page 2. 


New-car and truck registrations and new-car prices, Page 20. 
Used-car auctions, Page 18 (Detroit, Page 6). 
Vehicle production by makes, Page 29. 





play down speed and horsepower. 

Closeness of the balloting was 
demonstrated by the fact that each 
of the leading five stories received 
at least one first-place vote. Im- 
ported cars and ADSA got three 
first-place votes apiece, but im- 
ports won out in total points, 36 
to 30. 

. 7 * 

N ANOTHER annual staff 

“guesstimate,” predictions of 
1958 new-car registrations aver- 
aged 6,016,493. The concensus fore- 
cast for 1957 was 6,373,716, which 
will probably run several hundred 
thousand higher than the final R. 
L. Polk total. The 1956 concensus 
of 6,087,044 was much nearer the 
actual aggregate of 5,955,248. 

Previous winners of the AvrTo- 
motive News story-of-the-year poll 
were as follows: 1956, the new 


|General Motors dealer franchise; 


1955, Ford’s acceptance of the 
UAW demand for supplemental 
unemployment benefits, and, 1954, 
Ford’s freight rate reductions. 

As the 1957 winner, imported- 
car sales departed somewhat 
from past top steries of the year 
in that a major auto manufac- 
turer did not directly initiate 
this year’s top choice. 

Instead, the winning 1957 story 
may have been a case of the “tail 

(Continued on Page 4, Col, 1) 
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Most Forecasters Voice Confidence... 


Overall Upturn Seen Late in °58 


Denese some signs of pessi- 
mism, many firms and groups 
are looking forward to the new 
year with confidence. Many are 
counting on a big boost in defense 
spending to take up the predicted 
slack in the first half of the year. 

No major collapse is in sight as 
a result of the current business 
downturn, according to a sum- 
marization of the 1958 Business 
Outlook by the U. S. Chamber of 
Commerce and 14 leading trade 
associations. 

Long-run expansion forces are as 


strong as ever, the summary noted, | 
and many adjustments already| 


have been made. 

An upturn late in the year was 
forecast, following a decline com- 
parable to those of 1949 and 1954, 
with about five million out of work. 

* * + 


D's Review & Modern Industry | 


reported that a poll of business- 
men showed they are looking for a 





Nation’s Capital 
Bursts at Seams 


Automotive Beat 

Bigger Than Ever 
By William Ullman 
Washington Correspondent 


Co year some political sooth- 
sayer promises that Washington 


This sprawling town, he promises, 
will lose some of the excess weight 


it picked up during the New Deal | 


is going to be cut down to size. | 
| 6,197,000 and one million units, 





year of “continued high business 
activity, both for their own com- 
panies and for the national econ- 
| omy.” 

The executives were more opti- 
mistic for their own businesses 
| than they were for the national 
economy as a whole, said Dun’s. 


Almost all of the 1,627 executives 
interviewed thought their sales in 
1958 would equal or top those of 
1957, and eight of 10 anticipated 
that profits next year also would 
|} equal or exceed those of 1957, the 
report said. 


IXTY editors of publications be- 

longing to the Associated Busi- 
ness Publications, speaking for 46 
different industries, predicted busi- 
ness will be “generally healthy” 
next year. 

About 70 percent of those who 
made definite forecasts predicted 
business would be better, and 22 
percent thought there would be 








no change. 

Businesses and industries directly | 
|connected with more spending for 
| defense would see heavier demands 
|for their goods and services, the 
| editors predicted. 


| * * * 


REPORT by Standard & Poor's | 

Corp. predicted a record year 
for construction outlays, a big de- 
mand for petroleum, fair prospects 
for autos and little change in chem- 
|ical profits and sulphur consump- 


tion. 





The report stated: 


“Car and truck shipments in 
1958 at best will approach the 


respectively, indicated for 1957. 
“Probable recovery in relative 


and the war years, and recapture | position suggests a profits gain is 
some of the tranquil elegance it) possible for General Motors. Ford’s 


enjoyed during the Coolidge ad- 
ministration. 


But it never happens, and 
it isn’t going to happen in 1958. As 
another year approaches, the Board 
of Trade is boasting that the popu- 
lation of Greater Washington has 
passed the two-million mark. Traf- 
fic inches along more slowly every 
winter as the Federal Triangle 
disgorges tens of thousands of civil 
servants in about 2% hours. This 
year Christmas shoppers very 
nearly slowed all downtown activity 
to a standstill. 

Automotive 


beat that now 
stretches miles 
from the bar- 
racks-like build- 
ings of the Census 
Bureau in Suit- 


estate occupied by 
the National Bu- 
reau of Standards 
on upper Con- 





necticut Ave., is bigger than ever. | 


It winds through the Capitol, 

through dozens of House and Sen- 

ate offices, and through the musty 
(Continued on Page 28, Col. 1) 


Auto Production 

Truck Production 

Auto Registrations—Year to date 

Truck Registrations—yYear to date 

Steel Production—tons 

Lumber Production—Board Feet.. 

Paperboard Production—tons 

Soft Coal Output—tons 

Oil Refinery Output—torrels .... 

Electric Output—Kilowatt hours .. 

Barometer Freight Car Leadings 

Department Stere Sates Index .. 

U.S. Government Spending 
—Fiscal year to date 


Sevings Deposits 
Used Cer Prices—aAverage 


Business Failures 
(Dee, 30, 1957) 


Washington, a| 


land, Md., to the) 


$38,662,205,000 
Commercial ond industrial Leens $31,378,000,000 
$23,934,000,000 


| showing will probably be less satis- 


factory and lower, but still large 


;earnings are likely for Chrysler. 


Profits of independent truck build- 
ers should approximate good 1957 
levels.” 

The outlook for the aircraft in- 
dustry is mixed, the report con- 
tinues. Sales may slump temporarily 
before the growth in missile deliv- 


eries takes up the slack, it was pre- 


dicted. 
A “RELATIVELY good year” is 
seen by Wendell B. Barnes, 
administrator of the Small Busi- 
ness Administration. 
He said: 

“We are experiencing now, and 
will undoubtedly see in the early 
months of 1958, some slackening 
in over-all business activity. Such 
readjustment or corrections are 
something that must be expected 
periodically during the long-term 
expansion. I do not expect this 
correction phase will be one of 
long duration.” 


* * * 


The Value Line Survey sees a} 


gloomy auto future. 


“The generally unenthusiastic re- 
ception being accorded the 1958 
automobile models reaffirms our 


|}earlier forecast that passenger-car 


output will slump to about 5.7 mil- 
lion cars next year, from an esti- 
mated 6.2 million in 1957,” the re- 
port said. 

“Results of the auto-parts manu- 
facturers will follow the same 
trend, modified by the extent to 
which they are diversified into non- 
automotive business,” it said. 

Value Line also predicted an 11 
percent dip in steel production next 
year, resulting from a combination 
of reduced customer demand and 

(Continued on Page 28, Col. 3) 





S. C. Vehicle-Title Law 
Goes into Effect Jan. 1 


COLUMBIA, 8. C. — A new 
South Carolina law requiring cer- 
tificates of title for all automo- 
biles sold goes into effect Jan. 1. 


Chief Highway Commissioner 
Claude R. McMillan announced 
that all dealers will be sent letters 
informing them of the documents 
for issuing titles for used cars. He 
said new cars must have a manu- 
facturer’s certificate of origin 
before a title can be issued under 
South Carolina’s new vehicle title 
law. 








| 
| 


| OKLAHOMA CITY. — The Au- 
thorized Dealer Survival Assn. has 
decided to continue its educational 
campaign among franchised dealers 
in 1958, Managing Director Bert 
Horner announced last week. i 

Horner said the decision was| 
made at a meeting of ADSA trus- 
tees, who conferred with Chairman | 
H. Mead Norton on the reasons for} 
his resignation from the NADA| 
special consulting committee on) 
service responsibility. 


Trustees agreed to “work within 











Percent of 
Percent of Like Week 
Last Week Last Year 


96.5 90.7 
97.8 97.3 
100.5 
96.2 
75.0 
95.4 
103.8 
82.3 
97.9 
102.9 
83.6 
102.7 


140,457 
22,108 
5,140,095 
751,234 
1,742,000 
212,010,000 
290,705 
8,915,000 
50,382,000 
12,570,000,000 
352,825 

267 


98.4 
100.0 
100.6 

98.3 

99.6 
102.1 

97.6 
124.2 





109.7 
103.4 
109.4 
107.7 
129.0 


100.8 
100.5 
102.8 
102.6 


$1,087 
276 


(See Story, Page 25) 
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ADSA Maps ’58 Campaign, 
Calls Meeting at Miami 


the framework of NADA,” Horner 
said. 

A proposal was adopted provid- 
ing that a special meeting of ADSA 
members be held at the NADA con- 
vention in Miami Beach. Time and 
place of the special session will be 
announced at a later date. All 
ADSA trustees are planning to at- 
tend the convention. 

Horner said that memberships 
were continuing to come in, al- 
though ADSA has made no formal 
solicitation since October. He said 
the Pampa, Tex., association has 
signed up en masse and the two 


| days’ mail last week brought in 12 
| new members from Colorado, Mon- 


Business Barometer | 
Automotive News Economic Index — 


101.4 Percent of Last Week 
96.7 Percent of Like Week Last Year 


tana, New Jersey and Texas. 

ADSA suspended its active mem- 
bership drive while the NADA con- 
committee formulated its 
new “quality dealer” incentive pro- 
gram. 

Norton resigned from the com- 
mittee although the new NADA 
plan calls for a compensation plan 
based on in-territory sales. This is 
one of the underlying principles 
of ADSA. 

Norton, a Buick dealer here who 
is a regional vice-president and 
director of NADA, charged that the 
program was not spelled out ade- 
quately enough and that the NADA 
staff lacked personnel “with prac- 
tical experience at the dealer level 
under present marketing condi- 
tions.” 

Norton said, however, that he 
would remain an active member of 
NADA. The Oklahoman had drawn 
fire from many NADA leaders for 
remaining in the national organiza- 
tion while leading the ADSA move- 
ment. 

“ADSA trustees,” Horner said last 
week, “have no intention either of 
bolting NADA or trying to under- 
mine it. We are interested solely in 
the survival of the quality dealer, 
not in competing with NADA.” 


Buffalo Show Committee— 


Dealers who helped plan the Buffalo Auto Show, which closes Saturday (Jan. }}j 
in the Masten Ave. Armory, are, seated, from left, Hal Casey (Chevrolet), Edwan 
D. Aschbacher (Chrysler), Anthony J. La Mastra (Dodge), Chester G. Daetsch (America 
Motors), Martin J. Echtenkamp (Lincoln-Mercury), Lawrence E. Read (Ford) and Edwey 
E. Turnmore (Oldsmobile). Standing: Henry Re Cohn (American Motors), Ervin J. Wot 
(Studeboker-Packard), Ward M. Klepfer (Buick), Lester H. Weigel (Pontiac), Georg 
C. Ostendorf (DeSoto), Rochford C. Harmon jr. (imported cars), John H. Erhart (Edsel 
and Marjorie M. Baker, show manager. Gilbert M. Tinney (Cadillac) is not pictured 

* 




















* * > 


Nation’s Top Auto Show 
Opens Saturday in Chicago 


HE nation’s No. 1 auto show, a 
$20 million Golden Jubilee spec- 
tacular, will open Saturday (Jan. 4) 
in Chicago’s International Amphi- 
theatre for a nine-day run. An at- 


| tendance of 500,000 is expected. 


Other shows will open this week 
in Minneapolis at the Municipal 


| Auditorium (Jan. 3-11) and in Buf- 


falo at the Masten Ave. Armory 


| (Jan. 4-11). 


The Chicago show is the most 
costly in the series dating to 1901, 
according to Edward L. Cleary, 
show manager. It is sponsored by 
the Chicago Automobile Trade 
Assn. 

Exhibits will include more than 
200 American cars representing 20 
makes, 100 cars made by 30 foreign 
companies, about 75 trucks repre- 
senting nine firms and more than 
50 covering parts, accessories, styl- 
ing and civic displays. 

* = > 
E of the major attractions will 
be Chrysler Corp.’s exhibit of a 
giant Redstone missile, one of the 
nation’s largest ballistic missiles. 

Cars, however, will star in the 
one-hour musical and variety 
stage presentation, “Motorrevue 
of 1958,” in the 15,000-capacity 
central arena. 

The stage show features a pag- 
eant of new cars with one model of 
each U. S. make accompanied by a 
Chicago neighborhood or suburban 
beauty queen. 

A preview of the exposition is 
scheduled Friday night (Jan. 3) for 








The Forward Leok— 


“Jets with the Forward Look" is the 
slogan of the 325th Air Force Fighter 
Interceptor Group, its F102-A jets and its 
35 pilots at McChord Air Force Base near 
Tacoma, Wash. Everett T. Steven, Steven 
Motor Co. (Chrysler-imperial), Tacoma, 
helped the group obtain the Chrysler 
Corp. symbol as their own official insignia 
for ali planes. 








+ 


representatives of industry, press 
radio, television and special guests 
+ * = 


pew will open at 1 p.m. Satur 
day after a two-hour telecast 
over WGN-TV, which will acquaint 
the public with what they will se 
at the show. 

The show will be opened for- 
mally by Major Richard J. Daley, 
who also will present $700 in U.S 
Savings Bonds to Chicago public 
and Catholic high school winners 
of the traffic-safety slogan con- 
test sponsored by the show com- 
mittee and the Chicago Street 
Traffic Commission. 

The 20 domestic car makes wil 
occupy 140,000 square feet of space 
in Exposition Hall, compared wit 
125,000 last year. 

The nine truck makes have bea 
allotted 70,000 square feet in Done 
van Hall, an increase of 25,000 ove 
last year. 

Import exhibits will cover 32,00 
square feet in Donovan Hall ani 
the south wing of the Amphitheatr 
proper. 


> * > 

— also will be a display of 

20 antique cars from the turn 
of the century to the late ’20s. The 
“Motor Memories” section will oc 
cupy 12,000 square feet in the north 
wing of the Amphitheatre. The de 
cor recreates that of early auto 
shows—red, white and blue bunting 
and wooden-fenced enclosures. 

U. S. cars to be shown are Am- 
bassador, American, Buick, Cadil- 
lac, Chevrolet, Chrysler, Continen- 
tal, DeSoto, Dodge, Edsel, Ford, 
Imperial, Lincoln, Mercury, Olds- 
mobile, Packard, Plymouth, Pon- 
tiac, Rambler and Studebaker. 

Domestic truck makes include 
Chevrolet, Dodge, Ford, GMC, Hen 
drickson, International, Mack 
Studebaker and Willys. 

Imports include Arnaldt-Bristol 
Austin, Austin-Healey, Berkeley, 
Bianchi, Bristol, Ferrari, English 
Ford, Citroen, DKW, Goggomobil 
Hillman, BMW-Isetta, Jaguar, 
Mercedes-Benz, Metropolitan, Mor- 
ris Minor, MG, Opel, Panhard 

(Continued on Page 30, Col. 1) 


S-P Names Finney 
To Dealer Post 


SOUTH BEND.—Glenn Finney, 
former central regional manage! 
for Studebaker-Packard Corp. with 
headquarters in Chicago, has beet 
named manager of dealer develop- 
ment with headquarters in the 
home office here. 

Finney will be chiefly concerned 
with increasing the number of 
quality dealer sales outlets and 
improving the quality of the S-P 
dealer organization, according to 
Sydney A. Skillman, genera] sales 
manager. 

Finney joined Studebaker as 4 
retail salesman July 12, 1934, at 
Fort Wayne, Ind. He has served 
Studebaker and Studebaker- 
Packard Corp. from district sales 
manager, car distributor, business 
merchandising, to assistant zoné 
manager, zone manager, and 
regional manager. 
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Dealer Forum 


by Robert M. Finlay 


oo it comes to sales prob- 
lems, it is hard to find a more | 
articulate correspondent than | 
James L. Morgan, a sales manager 
of a dealership in Massachusetts. 
Some would call him a “Young 
Turk” of the auto business. Never- 
theless, he is a keenly perceptive 
student of the trade, and unusually 
frank. 

For instance, he refers to a 
recent observation about salesman- 
ship quoted in this column this 
way: 

“Like all the rest of the hot 
air that’s pumped into this busi- 
ness from the top.” 

His conclusion, however, was 
remarkably similar to the one we 
quoted. He says: “Whether or not 
the experts want to face it, there 
is a desperate, critical need for the 
immediate training of sales people 
in the automotive field.” 


The observation which he criti-| 


cized was: “This is going to be a 
big year in auto salesmanship, or 
it is going to be a big bust.” 


although using different language. 
om 2 > 


Controversial Viewpoint 
ORGAN’S views on what is 
wrong with the industry are 

going to arouse the ire of many 

dealers. However that may be, it 
might be well to hear him out. He 
says: 

“Every dealer in the country 


3 Denlers to Sell 
N.C. 1,115 Vehicles 
For $1.7 Million 


RALEIGH, N. C.—(UTPS) — The 
State will spend an estimated $1,- 
735,573 on 1,115 autos, station wag- 
ons and trucks for Government 
agencies in 1958. 

Purchasing Agent Roy H. Dear- 





styne said Saunders Motor Co.,| 


Raleigh, will provide 535 Ford cars 
to the State Highway Patrol at a 
cost of $874,705. 

The contract calls for delivery of 
335 cars between Dec. 15 and Jan. 
13. The State has an option to buy 
200 more by July 1. 

Contracts for 580 more vehicles 
were awarded to Saunders, $472,000; 
Sir Walter Chevrolet Co., Raleigh, 
$382,000, and Hutton Scott Co. 
(Dodge - Plymouth), Charlotte, 
$6,870. 


Bonus No. 27 


Cherner Extends Skein 


Of Yule Gifts 


WASHINGTON. — Christmas 
bonus checks have been paid to 250 
employes of Cherner Motor Co., 
marking the 27th consecutive year 
in which the Ford dealership’s en- 
tire personnel received a holiday 
Season dividend. 

Leon Cherner, who also operates 
Cherner-Shirlington Motor Co. in 
Arlington, Va. said the annual 
bonus payments had been made to 
all employes since the organiza- 
tion’s founding. Several have re- 
ceived 27 such checks. 

Earlier this year, Cherner an- 
nounced that auto sales of the 
Cherner Motor Co. were exceeding 
Peak sales of 1956. Each year the 
firm has bettered the mark of pre- 
ceding years. 
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must look to his sales force. The 
salesmen want training, they want 
recognition, they want self-respect, 
they want know-how. 


“At the same time, most dealers 
are losing their shirts, business 
is slow, money is tight.” 

Up to this point, Morgan may 
find general agreement in the in- 
dustry, but from here on the road 
is divided: 

“So what do the dealers do? Do 
they face the fact that even when 
there is business, their profits are 
off. Or do they face the fact that 
through lack of training they are 
boarding a group of order-takers? 
“Oh, no, This is too obvious. They 
ery about cross-selling, which, by 
the way, is the description the in- 
efficient cry babies give to a dealer 
who gets off his butt and goes out 
and sells cars wherever and when- 
ever he can. And I say thank God 
for this hustler.” 

> 


. > 


|Dim View of ADSA 


Both were singing the same song | 


ORGAN takes a dim view of 

the Authorized Dealer Survival 
Assn., which he labels the “Dealer 
Survival What's It.” 

“Can you imagine,” he says, “with 
the free enterprise in this great 
country, the resources, the every- 
day market, plus the fact that 
every dealer has complete control 
of his business with no restrictions, 
or no one telling him how to run 
it, that a group of so-called busi- 
ness men panic themselves into 
forming a group of frightened little 
men all looking for a ‘Great White 
Father’ to solve their ills?” 

This is Morgan’s alternative 
survival plan: 

1. Instead of going to the dealer- 
ship tomorrow, sit down and ask 
yourself: “What am I crying 
about?” 

2. Then ask, “How did this con- 
dition come about.” 

3. “What am I going to do about 
it?” 

4. “I'm going to do something 
about it.” 


Worst Enemy 


MORGAN says that if the dealer 
has troubles and fails to find 
out that he is his own worst enemy, 
he has lost a morning’s work. 


“But,” he said, “if you face the 
unpleasant picture that you've ne- 
glected your sales force, or that you 
know nothing at all about their 
sales habits, or that you don’t know 
where your salesmen are half the 
time, or that you don’t know if 
your sales force can sell or not, or 
that your sales manager is so busy 
“yessing” you that he neglects the 
sales training of your men, then, 
brother, you may be able to change 
and sell cars and make a profit.” 


Morgan contends that in order 
to do a job, salesmen must have 
confidence in their dealer, their 
product and themselves. He sums 
up: 

“Stop running your deal like an 
auction, fighting to lose your shirt, 
bidding on every car that comes 
into your lot against your fellow 
dealer. 


Ignore Shopper Bait 


“STOP listening to how much a 
customer says a fellow dealer 
will go on his car. Use your head. 
If a fellow dealer wants to lose his 
shirt bidding on a deal, let him lose 
it. 

“You won’t have to run an auc- 
tion if you train your sales force. 
They'll bring you in fresh ones 
that haven't shopped every dealer 
in town. 

“Step back, reappraise yourself, 
your agency, yeur personnel, your 
pay scale, your new and used car 
manager, yeur trade area, your 
advertising.” 

If dealers do not improve sales 
conditions at their dealerships, 
Morgan has this final warning: 

“T think it would be a good idea 
if your salesmen started a ‘Sales- 
man’s Survival Group,’ because, 
when you are gone, then what?” 
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Dealership Invaded 


By Car-Starters 


DAYTON, O0.—George Schu- 
maker, owner of Park Motors Co. 
here, said that a group of men 
marched into his showroom and 
lot, started engines of the cars, 
then locked the doors and threw 
the keys away. 

Police were called but made no 
arrests. Schumaker said he be- 
lieved the men were employes of 
other dealers. Schumaker has 
been staying open on Thursday 
nights, contrary to a policy 
agreed upon some time ago by 
dealers. 





New Yorkers Polled.. . 





Dealers Ask Changes 
In Build-Out Bonuses 


ALBANY.—New York auto deal- 
ers are in favor of factory bonus 
plans for the build-out period, but 
would like to see some changes in 
the plans now in effect. 

Those are the results of a sur- 
vey being conducted by the New 
York State Automobile Dealers 
Assn. 

The dealers also requested that 





Lead Dealers in Atlanta Area— 





The Atlanta Automobile Dealers Assn. has elected Thomas M. Callaway jr. (Oldsmo- 
bile), second from left, to succeed Daniel A. Graham (Lincoln-Mercury), right, as 
association president for 1958. Other officers are C. E, Her, left, second vice-president, 
and R. H. East (Ford), second from right, honorary secretary-treasurer. Not pictured is 
Thomas |. Smith (Dodge-Plymovth), first vice-president. 


With the New Year at Hand... 





‘Pause, Reflect and Plan’ 


PROVIDENCE. —A message of 
reassurance to dealers, as it ap- 
peared in the News letter of the 
Rhode Island Automobile Dealers 
Assn., is reprinted so that dealers 
elsewhere may share the views of 
Bob Pierce, association vice- 
president. Here is Pierce’s bulletin: 

Sunday, Dec. 15—clear skies, 
sunshine, in the 50s—isn’t it fun 
to be alive to a keen appreciation 
of the good things our Good Lord 
has bestowed upon us over the 
years? 

Sure, we gripe and wish for 
better days, better results, better 
relations. But, maybe, we should 
do a little introspective research 
and be sure we practice what we 
preach. 

The New Year is here—a time 
to pause, reflect and plan. 

Let’s resolve, dealers and factory 
personnel alike, to make '58 a year 





Webb Elected 
In Fort Worth 


FORT WORTH.—Elmo Webb, of 
Sanford-Webb Motor Co. (Buick), 
has been elected president of the 
New Car Dealers Assn. of Fort 
Worth. He succeeds Clyde Westfall. 

Other officers are Basil Roper, 
Texas Motors (Ford), first vice- 
president; Ernest Allen jr., Ernest 
Allen Motor Co., second vice- 
president, and Wendell Henderson, 
Mastin Motors (DeSoto-Plymouth), 
secretary-treasurer. 


Obel McAllister is manager of 
the association. 


4,000 Attend Yule Party 
In Community of 3,500 


SPRINGVILLE, N. Y.—Santa 
Claus had a busy time at the 
Christmas party held at Bob 





Johnson Motors (Chrysler- 
Plymouth) in this community of 
3,500. 


More than 4,000 turned out to 
greet St. Nick, who gave presents 
to 1,100 children. 


Dealer Stafford Nominated 


LACONIA, N. H.-Charles F. 
Stafford, treasurer of Stafford 
Buick Co. here and former member 
of the Governor’s Council, 
nominated to the board of directors 
of the New England Council at 
the organization’s 33rd annual con- 
ference in Boston. 


was 


of better understanding, problem 
solving, working profitably to- 
gether, of mutual confidence. 

And, just as surely as oil is the 
lubricating medium to enable a 
machine to operate effectively, just 
so confidence, or the lack thereof, 
is the difference between a quality 
dealer-factory relationship, which 
inspires outstanding selling- 
servicing of a product or condemns 
it to mediocrity. 

Let the factories stop thinking 
that dealers have retired to some 
“sanctuary” with a presumed 
fence around it. It isn’t so! Most 
dealers are on the job, alert, 
aggressive and most anxious to 
be respected citizens in their 
communities. 

All they want is a fair deal with 
one set of rules which apply to all 
alike. 

May we repeat—confidence. 


Confidence in product and poli- 


tion of those policies by factory 
personnel from president to newest 
employe. 

Let both manufacturers and 
dealers take that proverbial look 
in the mirror as of year end! 

Maybe we won't get rich in '58 
but, at least, we might get more 
fun out of the business. We've all 
loved enough to induce our invest- 
ments and our time. 








the bonus be equal for all units sold. 

While final results of the four- 
question survey are not in, answers 
have been obtained from 606 of the 
2,015 dealers who received ques- 
tionnaires. 

Here is how the dealers lined up 
on the four questions (not all of 
the dealers answered all of the 
questions, so the total of yesses and 
noes is not the same for all ques- 
tions): 

1. Do you want build-out bo- 
nuses? Yes, 473; no, 111. 

2. Were you satisfied with your 
1957 build-out program? Yes, 96; 
no, 501. 

3. Did your 1957 build-out bonus 
program produce a heavy used-car 
inventory of questionable value? 
Yes, 341; no, 223. 

4. Would you prefer an equal bo- 
nus for all units sold? Yes, 552; no, 
44. 

The survey was begun after the 
association’s board of directors 
passed a resclution calling for im- 
provement in the bonus program. 
The resolution said: 

“We recommend that any fu- 
ture build-out bonus offered by 
the manufacturers should be 
given more thought than was evi- 
dent in 1957. The methods of in- 
centive -bonuses have brought 
about chaotic conditions that 
have disrupted the market and 
destroyed the equal competitive 
opportunity of dealers. 

“We believe that any such future 
build-out bonus should be on a 
straight-car basis so that the deal- 
ers of any specific make of car will 
be on an equal competitive oppor- 
tunity basis.” 


U tah Dealers” 
Elect Officers for 
Local Chapters 


SALT LAKE CITY.— Officers 
elected by chapters of the Utah 
Automobile Dealers Assn. for the 
coming year include: 

Carbon County chapter—Douglas 
McIntire, Price, president; Frank 
Harmon, Price, vice-president, and 
Vern Davis, Price, secretary. 

Southern Utah chapter — Robert 
Bradshaw, Cedar City, president, 
and Haymer Morris, Cedar City, 
vice-president. 

South 89 chapter—Calbert Bell, 
Monroe, president, and William 
McKinlay, Richfield, secretary. 

Juab-Sanpete chapter — Mayhew 
Orton, Nephi, president; Lloyd 
Nielson, Manti, vice-president, and 


cies—in continuity and interpreta-| Randel Johnson, Gunnison, secre- 


tary. 

Cache Valley chapter — Ernie 
Hanson, Logan, president; Charles 
Bullen, Logan, vice-president, and 
Wilford Baugh, Logan, director. 


Ford Dealership Looted 
MINNEAPOLIS. — Minar Co. 
(Ford) was robbed of $450 worth 
of car accessories by burglars, 
police here reported. 


On the House .. . 


hicles below 





bers are resolving to stop giving away their profits . 


go up or down .. 
have been several millions off the actual figures. 


Connecticut association reports that its mem- 


The nation’s top auto writers, polled by the AMA 
during a luncheon last week in Detroit, believe 
1958 new-car production will total 5,817,000 while 
new-truck output reaches 1,004,000—a combined 
total of 6,821,000. This would be about 425,000 ve- 
1957's estimated 7,250,000 cars and 
trucks. While auto writers are no better at guess- 
ing than anyone else, it is significant though that 
these writers have guessed wrong only once in the 
past 10 years, insofar as whether production will 


. But their total estimates often 


. . Northwest 


Missouri dealers have formed a five-county group to understand 
mutual problems, meet once monthly .. . Wisconsin motor vehicle 
commissioner Mel Larson has appointed a dealer advisory com- 
mittee composed of Ed Wehe, Murel Humphrey, John Madden, 
William Lutter and Ted Larson... 

One of the best, and newest, ads I’ve seen with a Christmas theme 
is Pitney-Bowes’ “He Was Born,” which is appearing currently .. . 
Here’s wishing you a Very Happy and Prosperous New Year. 


—Pere Wemuorr, Editor, 
Automotive News 
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ADSA Is Runner-Up Tr 
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Imported Cars Rated 


As Top °57 


Story 


(Continued from Page 1) 


wagging the dog.” Staff voters 
were undoubtedly influenced by 
GM’s announcement last summer 
that it would commence importing 
its Opel and Vauxhall cars for re- 
sale through Buick and Pontiac 
dealerships, respectively. 
o * ° 


OREIGN-BUILT cars grabbed 

nearly 5 percent of U.S. regis- 
trations in October. Unit sales of 
the imports were up more than 100 
percent this year, soaring to 166,- 
926 for the first 10 months from 
the comparable 1956 total of 78,- 
540. 

Franchised dealers have exhib- 
ited heightened interest in obtain- 
ing import franchises. Profits on 
import deals have held up in the 
light of restricted shipments from 
Europe. 

Late in the year, the U.S. De- 
partment of Justice focused the 
legal spotlight on the kingpin of 
the importers by filing an anti- 
trust suit against Volkswagen of 
America and its 14 U.S. distribu- 
tors. VW is expected to sell more 
than 60,000 new cars in this 
country 1957. 

Dealer discontent epitomized the 
runnerup story of the year — the 
formation of the Authorized Dealer 
Survival Assn. 

Cross-selling, bootlegging and re- 


S-P Detroit Plant 
Sold; May Become 
Shopping Center 


DETROIT.—Studebaker-Packard 
has sold its Packard plant on East 
Grand Blvd. to a group headed by 
Morris Evans, president of 
Beckwith-Evans Co. a rug and 
carpet retailing firm. 

Evans’ group reportedly plans to 
turn the 59-acre site into a shop- 
ping center, warehouse area and 
an eventual Beckwith-Evans 
store. 

Evans said there are no imme- 
diate plans to raze the plant. The 
group probably will try to lease 
plant space while it develops the 
site, and part of the plant may be 
converted to nonmanufacturing use, 
Evans said. 

The purchase price was not dis- 
closed, but the market for such 
plants in the Detroit area in recent 
years has been depressed, ranging 
from $1 to $2.50 per square foot. 
The Packard plant has four million 
Square feet of floor space. 

The plant had long been head- 
quarters for Packard Motor Car 
Co. and became Studebaker- 
Packard headquarters after the 
1954 merger. It was closed in 
August, 1956, when all S-P auto- 





duced profits all were cited by 
franchised dealers who joined 
ADSA after the association began 
operation last July in Oklahoma 
City. 

* * : 


5 PERCENT bonus for in- 

territory vehicle sales was 
proposed by ADSA, which opposed 
a competitive plan sought by 
NADA. Both plans were spiked by 
the Department of Justice in Oc- 
tober, but ADSA has stayed alive 
in the hope that it will spark re- 
newed territory-security activity 
in 1958. 

Guiding light of ADSA is H. 
Mead Norton, Buick dealer in Ok- 
lahoma City. Norton became chair- 
man of ADSA while serving also 
as regional vice-president and 
Oklahoma director of NADA. 

The ADSA campaign precipi- 
tated heated debate among 
dealer leaders in the summer and 

fall months. Norton agreed to 
join an NADA consulting com- 
mittee set up after the Justice 
Department turned down both 


December 
in protest against a new “quality 
dealer” incentive sales plan con- 
ceived by that group. 

Automotive News staff members 
accorded the story of the slump in 
GM’s percentage of sales 25 points 
and two first-place votes. 

GM’s five makes of passenger 
cars, which had brought the cor- 
poration well over 50 percent of 
the market in 1956, were good for 
only 45 percent in the first half of 
1957. This was the lowest GM pene- 
tration in five years. 

o . > 

NTRODUCTION in August of 

Ford Motor Co.’s long-awaited 
Edsel picked up only one first- 
place vote, but was named on 
enough ballots to roll into fourth 
place with 24 points. 

Two staffers headed their top- 
story choices with the Automobile 
Manufacturers Assn. recommenda- 
tion that speed and power be mini- 
mized in members’ ads and pro- 
motions. This story gathered 16 
points to land in fifth place. 

Other stories designated in the 
poll were as follows: 

U. S. Supreme Court orders 
du Pont to ueeee of GM stock, 

10 points. 

Dealer profits for first nine 
months of 1957 exceed 1956 rate, 
nine points. 

Justice Department repudiates 
all area sales bonus plans, nine 
points. 

Prognostications of 1958 new-car 
sales ranged from 6% million, 
chosen by two editorial men, to a 


motive operations were moved to|low of 5,600,000, also a two-man 
South Bend. 


selection. 








Minneapolis Dealers Elect— 


New officers of the Minneapolis Automobile Dealers Assn. are, from left, Harold 


W. Lerson (Chevrolet), vice-president; A. 


Bernard Lindahi (Oldsmobile), president, 


and Randolph Light (Edsel), secretary-treasurer. Elected board members are Rudy 
Luther (Pontiac), immediate past president; John Woodhead jr. (Ford); John R. Scheefe 
(Buick); L. F. Johnson (Plymouth), and Victor E. Anderson (Cadillac). Leo Faricy con- 


tinves as general manager. 


mere 





mereetg 





me 


Lead Dealers in Dayton (O.} Area— 


T. D. Peffley (Ford), center, has been elected president of the Montgomery County 
(O.) Automotive Dealers Assn., succeeding L. F. Paddock (Pontiac). Others voted into 


office are, from left, 


director; 


Ralph Caverlee, secretary-manager; Jack Walker (Mercury), 
Richard Swartsel (Oldsmobile), vice-president; Peffley; and Rance Dietrich 


(Chrysler), George Shellabarger (Chevrolet), and Thomas Simons (Cadillac), directors. 





Auto Chiefs Hopeful on *58; 
Ultra-Pessimists Rapped 


(Continued from Page 1) 


uncertainty has led Ford division 
to look for total industry volume 
lower than was expected a month 
ago. 

However, in spite of that, 
Wright said he looks for another 
good year fer the Ford division. 
Ford is the top seller in the 
passenger-car field in statistics 
available to date, and Wright ex- 
pects Ford te stave off a late 
push by Chevrolet te recapture 
first place. 

L. L. Colbert, Chrysler Corp. 
president, has said that 1958 is 
“potentially” a good year for the 
auto industry. The speed with 
which the economy recovers from 
the present downturn and the 
amount of effort applied to auto 
salesmanship will determine how 
much of the potential is realized, 
he said. 

: > . 
ae H. CURTICE, pres- 
ident of General Motors, said 
“it appears likely” the 1958 new-car 
sales, excluding imports, “will be 
somewhat lower than the 1957 total 
of approximately 5,800,000 units.” 

He noted that sales are now run- 
ning at the rate of 5% million a 
year. “If this is indicative of the 
1958 sales level, it would still repre- 
sent a good volume of business for 
the industry,” Curtice said. 

“The picture would improve 
should an upturn in business in 
the second half materialize.” 


Curtice said that the auto indus- 
try was dependent on public con- 
fidence in the future of the nation’s 
economy and said he felt that 
“mounting worry over inflation” 
was eroding confidence. 

“Of grave concern in this con- 
nection are the publicly announced 
1958 economic demands of certain 
labor unions,” he said. Should 
unions win these demands, he 
said, “there can be do doubt that 
the wage-cost-price spiral would be 
given another major upward push.” 

- 2 : 


MERICAN MOTORS President 

George Romney sees new-car 
registrations reaching 6,150,000 in 
the new year with foreign-car sales 
amounting to 350,000 units. 

In the truck business, John L. 
McCaffrey, chairman of 
International-Harvester, expects 
1958 to be “somewhat better” for 
his company than 1957. 

Many of the appraisals of the 
1958 auto market point to the 
number of buyers of 1955 cars who 
will be coming out of debt and 
into the market in the year ahead. 
Many, too, note the benefits of a 
growing economy on car sales. 

= * * 


IN CANADA, three auto execu- 

tives took an optimistic view of 
the new year. 

E. H. Walker, president of GM 
of Canada, said present prospects 
are good, the recent reduction in 
auto excise taxes should help and 
“a return to a generally expanding 
economy in the latter half of the 
year is anticipated.” 


Ron W. Todgham, president of 
Chrysler of Canada, looks for the 
present leveling-off peried to last 


through the first quarter of 1958. 
He added: 

“Following that, we look for a 
definite upturn in business activity 
throughout the remainder of the 
year. Total automobile sales should 
equal or exceed the 1957 figures.” 

Louis Michelin, vice-president of 
British Motor Corp. in Canada, 
said his company expects to play 
a greater part in a flourishing 
Canadian economy in 1958. 

. + . 

OLBERT noted that 1957 was 

going in the record books as 
the third best year for the auto 
industry as a whole and Chrysler 
Corp. in particular. 

He said that 1957 sales of new 
cars seemed destined to top the 
5,955,000 sold in 1956 by a small 
margin, “clearly demonstrating 
once again the importance of 
automotive transportation in this 


country. 

Sales of Chrysler products in 
1957 will total about 1,130,000 units 
—“nearly 208,000 more units than 
were sold by the corporation in 
1956,” Colbert said. 

Looking at the new year, he 
added, “The potential exists for 
another good year for the auto- 
mobile industry in 1958. 

“Whether that potential is 
reached will depend upon two 
factors: How quickly the nation’s 
economy can adjust to the present 
downturn or leveling off in some 
sectors of business activity and 
how successful the automobile in- 
dustry—with its new modes and in- 
tensified selling programs—proves 
to be in stimulating a satisfactory 
volume of business.” 

. > > 


N REGARD to auto salesman- 
ship, he stressed improvements 
offered the public on new models, 
advertising programs and “the 





Second Volume 
Continues Study 


Of Ford’s Rise | 


DETROIT.—The second volume 
of Allan Nevins’ and Frank 
Ernest Hill’s definitive study of 
Henry Ford and Ford Motor Cp, 
has been published at $8.95 by 
Charles Scribner’s Sons, New 
York. 

“Ford: Expansion and Chal. 
lenge: 1915-1933” covers the 
crowded years of war, boom and 
depression. 

Discussed minutely in the jj. 
lustrated, well-indexed, 714-page 
volume are the rise of the Mode 
T; the coming and passing of 
other new Ford cars; the acquisi- 
tion of mines, forests, foundries, 
steel mills, glass factories, railroad 
and shipping fleet; building of the 
huge Rouge plant and other fac. 
tories; new ventures into aviation 
and farm tractors; Ford’s impact 
on labor, and the development of 
mass production. 

Considerable space is also given 
to Ford’s erratic experimentation 
in social and economic fields. 

The first volume, “Ford: The 
Times, the Man, the Company,” 
covered the period from the be. 
ginning of the automobile to the 
Five Dollar Day and the dawning 
of mass production in 1914. 

Like the first volume, this 
monumental work is the product 
of an agreement between Colum- 
bia University and the Ford Motor 
Company Fund in the interests of 
business history. 

It was written under the aus- 
pices of Columbia, although it is 
based largely on the files and 
records of the Ford Archives 
Much of the material has not been 
previously published. 


GM Employes 
Offered $500,000 
Letter Contest 


DETROIT.—A half-million-dollar 
letter writing contest exclusively 
for General Motors employes on the 
subject of what GM's first 50 years 
has meant to them, their families 
and communities is announced by 
President Harlow H. Curtice. 

The contest, which is part of 
GM's “golden milestone” observ- 
ance, opens Jan. 2 and runs thru 
Feb. 8. 

First prize in. the contest is a 
$35,000 home, completely landscaped 
with a specially designed kitchen, 
built on the winning employe’s lot 
anywhere in the U. S. With the 
home goes a $42,750 allowance to 
help defray Government taxes. 

Second prize is $15,000 in GM 
common stock and third prize is 
$10,000 in GM stock. 

A grand total of 5,000 prizes will 
be awarded. Included are 42 GM 
automobiles. All winners, as in the 
case of the winner of the first prize, 
will receive cash allowance to 
assist in payment of Government 


vigorous merchandising campaigns” | taxes. 


carried on by dealers. 

Colbert saw some signs pointing 
toward a good business year in 
1958. 

He mentioned house construc- 
tion and improvement, the easing 
of the money market, increased 
spending by all levels of govern- 
ment, the continued high level of 
activity in no goods and 
services and high consumer 
spending. 

Several factors will tend to help 
the auto industry have a good year 
in 1958, according to the Chrysler 
president. He cited the number of 
auto owners who would be paying 
off auto debts in 1958, the rising 
population and the movement to 
the suburbs. 

+ . 7 

NN PREDICTING new-car regis- 

trations in 1958 might total 6,- 
150,000, Romney pegged U. S. pro- 
duction at six million and sales of 
U. S. cars at 58 million, with 
foreign-car sales filling the gap. 

Romney predicted further 
increases in sales of small, com- 
pact cars but said the auto in- 
dustry is not keeping pace with 
the growing, changing economy. 

He said, “I believe a major 
reason is because the industry as 
a whole has not offered products 
with the sales stimulus that would 
be provided by appropriate atten- 
tion to changing consumer needs 
and desires.” 


Subject for employe letters is 
“The Golden Milestone—What It 
Means to Me, My Family, and My 
Community.” 

Letters will be judged by a board 
of judges made up of nationally 
_— figures not connected with 
GM. 

In addition to the top prizes, 4,- 
955 other awards will be made, in- 
cluding washers, freezers, refrig- 
erators, clothes dryers and color 
television sets. 


Chrysler Names 
3 Regional Men 


DETROIT.—Appointment of 
Robert K. Robinson as Dodge re- 
gional manager in the Atlanta zone 
of Chrysler Corp.’s automotive 
group marketing organization has 
been announced by S. C. Ransom, 
Atlanta zone manager. At the 
same time, D. J. Kraft was named 
Plymouth regional manager for the 
Dallas zone, and Charles E. San- 
ford was appointed assistant Dodge 
regional manager at Boston. 

Kraft joined Chrysler Corp, in 
January, 1955, as Chrysler district 
manager for the Memphis zone. 
Robinson joined the company in 
August, 1956, in the Minneapolis 
zone. Sanford, a dealer from 1949 
to 1954, joined Chrysler three years 
ago. 
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Industry figures show: 


sales of 
nylon cord tires 


up 65% In Just 


one year 


NOW IS THE TIME TO PROFIT FROM THE BIG SWING TO NYLON. 
More customers replace their tires with nylons than ever before. Already 4 out of 10 replacement 
tires sold are made with nylon. And new-car buyers are sold on nylon, too. Six out of 10 say they’ll 
buy nylon cord tires when you offer them, according to a recent Dun & Bradstreet Survey. To 
thousands of customers, nylon cord tires mean priceless added driving safety . . . to you, nylons 
mean a profitable sales extra! For pocket-size cards with sales information on nylon cord tires, 
write E. I. du Pont de Nemours & Co. (Inc.), Room 5518 Nemours Bldg., Wilmington 98, Del. 


4 ANOTHER BIG DUPONT ADVERTISING CAMPAIGN 
brings the nylon cord safety story to over 
19,500,000 people, the combined circulation of 
nine magazines. It will run throughout the year 
supplemented by the powerful nylon tire ad- 


ios eo : REG. U.S. PAT. OFF. 
vertising of major tire companies. 


BETTER THINGS FOR BETTER LIVING 
---THROUGH CHEMISTRY 


THE SAFEST, STRONGEST TIRES ARE MADE WITH Ms YLO 
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Mitchell Speaks for Working Man 


Labor Chief Sees Good Year in ’*58 


By Frank Gawronski 
Staff Writer 

ECRETARY of Labor James P. 

Mitchell has predicted that 
1958 would be a good year for the 
working man, despite a probable 
increase in strikes and unemploy- 
ment. 

“Economists I have talked to 
believe we'll see evi- 
dences of an upturn 
in the middle of 
1958,” he said. 

Avoiding the term 

“recession,” Mitchell 

said the economy 

was in the midsts of a “cyclical 

adjustment” and did not warrant 

any large-scale public works pro- 

grams such as were used in the 
depression of the 1930s. 

Mitchell conceded unemployment 
was rising and economic pace had 
slowed, but said the adjustment 
was “not one that should cause us 
any serious concern.” 

He forecast unemployment 
would continue to rise from the 
latest figure, 3,200,000 in Novem- 
ber, the highest November level 
since 1949. Mitchell declined to 
hazard a guess on what the total 
would be in February, historically 
the month of the greatest unem- 
ployment. 

“I don’t look forward to any 
large-scale, prolonged unemploy- 
ment,” Mitchell asserted. “I don’t 
think we are in a serious economic 
situation.” 

He predicted that the new Fed- 
eral budget, featuring increased de- 
fense spending, will be a factor in 
stimuating the economy. 

* . . 


Car Sales Cited 

E CALLED the outlook for the 

construction industry “very 
good,” and named more plentiful 
credit and growing demand for 
housing as major reasons. The auto 
industry also is looking forward 
to a six-million-car year, a “pretty 
good year,” he added. 


How quickly the aute industry 
and United Aute Werkers, headed 
by Walter P. Reuther, can con- 
clude a new contract may have 
some effect on the economy, 
Mitchell said. A prolonged strike 
over a new contract would affect 
steel output and the results 
would be felt through the 
country, he declared. 

Mitchell refused to endorse the 
AFL-CIO call for sizable wage 

boosts next year to increase pur- 
chasing power. He said that “the 
danger of wage increases which 
served to spur a further inflation 
spiral is quite obvious.” 

He appealed to labor leaders to 
concentrate on “real wages — not 
necessarily the amount of dollars, 
but what those dollars can buy.” 
At the same time he opposed any 
wage-freeze because there were 


Special Plates— 


Luther Riggs, Forster-Riggs, Inc. 
(Chrysler-Plymouth), Tulsa, Okla., helped 
Chrysler division furnish 14 blue Imperial 
cars for the 14 governors of oil-produc- 
ing states who took part in the Interstate 
Oil Compact Commission meeting in Tulsa. 
Here pretty Evelyn Hoot assists Riggs with 
the special license plates stamped out 
for the occasion. 


“too many inequities” in the na- 
tion’s wage structure. 


Spokesman for both the car 
makers and union have anticipated 
the negotiations for a new contract 
next spring might be stormy. The 
UAW will make its contract de- 
mands known after a special con- 
vention in Detroit, Jan. 22-24. 


Mitchell also reported man- 
days lost in strikes in 1957, ac- 
cording to estimates by the Bur- 
eau of Labor Statistics, would 
total 16 million. The 1956 figure 
was 33 million. 


“We may have more labor dis- 
putes and possibly more man-days 
lost in 1958 than in 1957,” he said, 
“because more contracts are up for 
renewal in the coming year.” Time 
lost through strikes in 1957 was 
the lowest of any post-war year, 
according to Mitchell. 


* * > 
Living Cost Up 
ee living costs rose 
again in November to a record 


level, according to the Labor De- 
partment. 


The new boost, continuing a long 
upward climb, means a 4 to 5-cent- 
an-hour pay raise early this year 
for about a million workers in 
steel, aluminum, meat packing and 


$300,000 Judgment 
Closes Dealerships 


PORT HURON, Mich.—A $300,000 
consent judgment was awarded 
Universal CIT Corp. last week 
against a Port Huron auto dealer- 
ship after the firm was charged 
with using false information to 
obtain loans. 

Landreviille Motors (Plymouth- 
DeSoto) and its owners, Henry 
Landreville and Richard Kasten- 
buber, were charged with giving 
inflated figures and other faulty 
and fraudulent financial informa- 
tion. 

The award included $250,000 in 
damages and $50,000 in interest and 
attorney's fees. The dealership 
closed several days before the 
award was agreed to in circuit 
court here. 


the aircraft industries. Their wages 
are keyed to living cost changes. 
Auto workers’ wages are not 
affected. 


Higher price tags on 1958 auto- 
mobiles were the main reason for 
the November living-cost rise. 
They averaged 11.5 percent higher 
than 1957 new-car prices in 
October. Costs of clothing and 
service also rose; food declined 
seasonally. 

The Labor Department index for 
November rose by four-tenths of 
one percent to 121.6 percent of the 
1947-49 average. 

Ewan Clague, labor statistics 
commissioner, said that except for 
the jump in new-car prices Novem- 
ber living costs would have risen 
little or not at all. He said the auto 
prices may decline when dealers 
give higher discounts in coming 
months, but indicated little hope 
of any appreciable overall decline 
in living costs this winter. 

The Government also reported 
another decline in worker pur- 
chasing power. Weekly spendable 
earnings of the factory worker 
with three dependents was set at 
$74.91 in November, $67.51 for a 
single worker. Clague said the buy- 
ing power of the wage earner’s 
dollar is less than in 1955. 

a > . 


Dealer Strike Settled 


THE dealership front, repre- 
sentatives of Kellogg Motor 
Co. (Chevrolet), Niagara Falls, N. 
Y., and UAW Local 55 have signed 
a new one-year contract to settle 
a six-week-old strike. 

The contract involves 50 parts 
and service employes who went on 
strike after expressing dissatisfac- 
tion with wage and fringe benefits 
of a new contract drawn up by the 
company. 

Union representatives picketed 
the dealership’s main and branch 
offices during the strike. Specific 


terms of the new-agreement were | 
not disclosed. 
In Albany, the National Labor 


Relations Board has ordered an 
election among new and used-car 


and truck salesmen of Orange) 


Motor Co., Inc. (Ford). 


For NADA Convention... 


Make Committees Named 


WASHINGTON.—NADA has an- 
nounced the names of the dealers 
elected to serve on the National 
Make Advisory Committee from 
various state groups. 

They will represent their states 
and makes at national meetings 
during the NADA convention in 
Miami Beach. 

District of Columbia dealers 
appointed were: William H. 
Emerson (Buick), Edwin L. 
StohIman (Chevrolet) Lee Koetzle 
(Chrysler, William Shelton 


(DeSoto), Curtis E. McCalip jr. 
(Ford), Harold T. Sheehan 
(Hudson) and Earle O. Baker 
(Nash). 


Also, Lee D. Butler (Lincoln- 
Mercury), Joseph B. Paul (Olds- 
mobile), James T. F. McNey (Pack- 
ard), Jack J. Blank (Pontiac), 
Joseph E. Bowman (Studebaker), 
and Mitchell Herson (Willys). 

In Kentucky, the following deal- 
ers were elected: Harry Leachman 
(Buick), Bowling Green; C. L. 
Alderson (Cadillac), Louisville; Ben 
F. Long (Chevrolet), Louisville; 
Maurice Perkins (Chrysler), Louis- 
ville; E. A. Schanen (DeSoto), 
Louisville. 

Also, S. C. Harlin (Dodge), 
Glasgow; Paul Dexheimer (Ford), 
Somerset; M. Leyman (Hudson), 
Louisville; B. J. Bettersworth 
(Lincoln-Mercury), Bowling 
Green; H. L. Purdy (Nash), 
Madisonville. 

Others were Fred Bryant (Olds- 
mobile), Lexington; Nate Rust 
(Packard), Louisville; James L. 
Paddock (Pontiac), Louisville; 
Robert Fiorella (Studebaker), 
Owensboro, and Drew Faulkner 
(truck), Hazard. 

South Dakota dealers named 
were: Russ Berrell (Buick), Fargo; 
Clifford Overvold (Cadillac), Fargo; 





Orval Roble (Chevrolet), Harvey; 
Charles Whittey (Chrysler), 
marck; Cap Homme (DeSoto), Bis- 
marck; D. G. Kelly (Dodge), Grand 
Forks; Paul Ingwalson (Ford), 
Crosby. 

Charles Westlie (Lincoln- 
Mercury), Minot; John Ward 
(Pontiac), Bismarck; Gilbert Sax- 
owsky (Oldsmobile), Dickinson; 
Elvin Larson (Studebaker- 

(See Dealers, Page 26, Col. 5) 
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Leaders in Milwaukee— 


meeting are, left from Siegel, 





Newly elected president of the Milwaukee County Automobile Dealers Assn. js 
L. E. Siegel (Cadillac), left. Other officers named at the association's annual dinner. 
Harold Duckler (Pontiac), vice-president; Robert Black 
Oldsmobile, treasurer, and John D. Madden (Dodge-Plymouth), Secretary. 





| DETROIT.—Dealer associations 
|and line groups in several cities 
across the nation have elected their 
1958 officers. Among them are: 

Paul Martin (Chevrolet) has 

been elected president of the 

Akron Automobile Dealers Assn., 

succeeding David J. Towell 

(Oldsmobile-Cadillac). 

Other officers are Burt Green- 
wald (Plymouth), vice-president, 
and Margaret Leighley (Dodge), 
treasurer. Mrs. Leighley is the only 
woman member of the association. 

Akron directors are John Jones 
(Buick), Glen West (Chevrolet), 
Mogadore, William Henry (sports 
cars), D. J. Laughlin (Ford), Bar- 
| berton, Mark Ohl (Mercury) and 
Victor Starinki (Dodge), Barber- 
ton. E. John Lehman is secretary- 
| Manager. 

Heading the Montgomery County 
|(O.) Automobile Dealers Assn. is 
T. D. Peffley, who succeeds L. F. 
Paddock. Richard Swartsel is vice- 
president, and Ralph Caverlee is 
secretary-manager. Directors are 
| George Shellabarger, Tom Simons, 
| Jack Walker and Rance Dieterich. 

George Stone, Massilon, has 
succeeded Max J. Birzer jr., 
Canton, as president of the Stark 
County (O.) Automobile Dealers 
Assn. Other officers are James O. 
Kempthorn, Canton, vice- 











No Auction 


No Detroit auction was held 
last Wednesday, Christmas Day. 





| 19 and 21. 








AAR Elects Officers, Directors— 


J. Austin Elliott, Vancouver, B. C., 


is the first Canadian to be elected president of 


the Automotive Affiliated Representatives (AAR). Other officers elected at the group's 
meeting in Chicago include J. McEwen Cherry, Nashville, first vice-president; Harry 


C. Younger, Pasadena, Calif., second vice- 
treasurer; H. P. DeGreen, Cleveland, 
chairman, and Trustees Claude E. Sharp, 
W. Sharp, Cleveland. Regional directors 
Marinoff, New York; Edward M. Clarke, 


secretary; 


president; Harry G. Kitchin, Richmond, Ind., 
Ben M. Asch, New York, board 
Detroit; W. Frank Russell, Dallas, and Carl 
include William Ll. Wilson, Boston; H. B. 
Syracuse; Donald H. Swaab, Philadelphia; 


William Shoupe, Pittsburgh; Carl E. Walden, Charlotte, N. C.; C. Y. Strausz, Atlanta; 
Warren A. Todd, Memphis; Fred W. P. Jackson, Cleveland; M. M. Wendell, the first 
woman director in the history of AAR; Roger Foster, Indianapolis; Clarence H. Bender, 
St. Louis; Richard W. Lewis, Chicago; L. E. Eklof, Minneapolis; Charles H. Koslowsky 


jr, Kansas City; Stanley D. Bowles, Dallas 


San Francisco; C. W. Blair, Los Angeles; Roy E. Ryberg, Portland; G. A. Cimolino, 


; C. J. Holland, Denver; Warren W. Culver, 


Vancouver; J. Rankin, Winnipeg, and Harry Graham, Toronto. 


president; Charles McKinley III, | 





—— 


1958 Officers Are Chosen 
By Dealers Associations 


Alliance, treasurer, and Ralph W. 
Yontz, manager. 

Stark County directors are Joseph 
DeMarsh, William J. Towell and 
Hallie Balderson, all of Canton; 
Samuel Shaffer, Massilon; D. L 
Wallace, Louisville, and Arthur 
Linhart, Alliance. 

Also in Ohio, the reorganized 
Ashtabula County Auto Dealers 
Assn. chose Dale Simons to head 
the group. George Nassief (Ford), 
Jefferson, is vice-president, and 
Don Ellis (Buick) is secretary. 

L. E. Siegel (Cadillac), has been 
named president of the Milwaukee 
County (Wis.) Automobile Dealers 
Assn. He succeeds L. P. Hartung 
(Rambler). Also elected were Har- 
old Duckler, vice-president; John 
D. Madden, secretary, and Robert 
R. Black (Oldsmobile), treasurer. 

In the Upper Midwest, A. Bern- 
ard Lindahl (Oldsmobile) has been 
installed as president of the Min- 
neapolis Automobile Dealers Assn., 
succeeding Rudy Luther (Pontiac). 
Harold W. Larson (Chevrolet) is 
vice-president, and Randolph Light 
(Edsel) is secretary-treasurer. 

New board members are Victor 


| E. Anderson (Cadillac), L. S. John- 


son (Plymouth), John R. Scheefe 
(Buick) and John F. Woodhead jr. 
(Ford). Leo B. Faricy continues as 
general manager. 

Thomas M. Callaway jr. (Olds- 
mobile) has taken over as pres- 
ident of the Atlanta Automobile 
Assn., succeeding Daniel A. 
Graham (Lincoln-Mercury). 

Thomas I. Smith (Dodge- 
Plymouth), is first vice-president; 


| Other auctions are on Pages 138, |C. E. Iler (Trusco Finance Co.), is 


second vice-president, and R. H. 
East (Ford) is honorary secretary- 
treasurer. New directors are L. B. 
Yarbrough (Studebaker-Packard), 
Fred Walters (Oldsmobile), Tom 
Hodges (Pure Oil Co.) and J. H. 
Peebles (Universal CIT). 

Five chapters of the Utah Auto- 
mobile Dealers Assn. have held 
elections. Elected were: Cafbom 
County Chapter—Douglas McIntire, 
president; Frank Harmon, vice- 
president, and Vern Davis, secre- 
tary. All are of Price, Utah. 

Southern Utah Chapter—Robert 
Bradshaw, president, and Haymer 
Morris, vice-president, both of 
Cedar City. South 89 Chapter— 
Calbert Bell, Monroe, president, and 
William McKinlay, Richfield, sec- 
retary. 

Juab-Sanpete Chapter — Mayhew 

(Continued on Page 25, Col. 2) 


Eldridge Elected 
Chek-Chart Head 


CHICAGO. — Chek-Chart Corp. 
announced the election of Hunt- 
ington Eldridge as president. For- 
merly executive vice-president, he 
succeeds the late Raymond Shaw, 
the firm’s founder. 

Eldridge, previously associated 
with the firm during its early years, 
returned to Chek-Chart as execu- 
tive vice-president in 1957 from 
Alemite. 
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What's behind the boom in Post circula- 
tion? A strong, brisk business at the 
nation’s newsstands. Rocketing subscrip- 
tion sales, coast to coast. In two words — 
reader demand. 

This massive, ever-growing demand is 
built by the Post’s exciting articles, fiction, 
features and advertising. Post buyers are 
readers. Not only readers, but leaders — 
Politz-proved Influentials. And the Post 
reaches Influentials on every income level. 
They talk about; recommend things they 
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read in the Post. Their word-of-mouth in- 
fluence moves sideways — neighbor to 
neighbor, friend to friend, worker to work- 
er, boss to boss— multiplying your sales 
force by millions. 

The Post is the talk of advertising circles, 
too. Just this year, we’ve welcomed 187 
new advertisers. And we’re expecting even 
bigger crowds in ’58! May we save a place 
for you? Come early and wear your best 
asbestos suit—you’ll be in the hottest book 
of the new year! 


INFLUENTIALS -they tell the others! 
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Capsule Comments 


NADA’s special consulting committee proposes financial 
rewards for those dealers meeting new-car and service 
quotas in their respective territories. 

It may require legislation, but let’s get on with the job. 
* * > 

Ivan L. Wiles, the industry’s first vice-president in charge 
of dealer relations, retires Dec. 31 after 30 years with 
General Motors. 


For a job well done, Ivan, here’s wishing you the best 


of everything in the New Year and the many years to come. 
* > * 


Having turned the corner with a $3 million profit in the 
past three months, American Motors sales are currently 52 
percent above a year ago and headed for a big year in 1958, 
President George Romney declares. 


It’s been a hard struggle, but one most gratifying to 
the industry as a whole. 


Field reports indicate that 1957 registrations of new cars 
will match sales in 1956, but with dealer profits up slightly. 


— can be continued through 1958, everyone would 


. * * * 

One thing is‘certain in 1958, report finance experts: 
There'll be no shortage of credit for new and used cars, 
with the ease in tight-money policy. 

We just hope relaxation of the money squeeze hasn’t 
come too late. 
* * * 

“T think 1958 is going to surprise a lot of pessimists,” 
declares Joseph Garbarino, Detroit veteran of 40 years in 
sales and service. “Business in 1958 is going to be better 
than it has been in 1957.” 

A cheery note to end the old year and start } the new— 
A Happy and Prosperous 1958 to all. 


Buffalo — | 


Salt Lake City—Dan Valentine, W. F. Smiley; | 








Events 


Dealer Conventions 


Jan. 11-15—National ———— Dealers 
Assn., Roney Plaza Hotel, Miami Beach. 

Feb. 23-24—Louisiana Automobile Dealers 
Assn., Inc., Roosevelt Hotel, New 
Orleans. 

Apr. 10-l!—Illinois Automotive Trade 
Assn., Springfield, Ill. 


April 27-29—Automobile Dealers Assn. of 
—- Buena Vista Hotel, Biloxi, 
iss 
May 5-7 — Joint Convention, Washington 
State Automobile Dealers Assn. and 
the Motor Dealers Assn. of British 
Columbia, Empress Hotel, Victoria, B. C. 


May 89— Oregon Automobile Dealers 
Assn., Eugene Hotel, Eugene, Ore. 

May I!!-13—Idaho Automobile Dealers 
Assn., Lewiston, Ida. 

May I1-14—3éth annual convention, Auto- 
motive Engine Rebuilders Assn., Shera- 
ton-Park Hotel, Washington, D. C. 


May 12-13—Pennsylvania Automotive Assn., 
Hadden Hall Hotel, Atlantic City, N. J. 
May 18-20—Texas Automotive Dealers 
Assn., Galvez Hotel, Galveston. 

June 8-9—Automobile Dealers Assn. of 
Indiana, Mirott Hotel, Indianapolis. 
Aug. 17-18—Georgia Automobile Dealers 
Assn.. General Oglethorpe Hotel, Sa- 
vannah. 

Sept. 7-9—Colorado Automobile Dealers 
Assn., Antlers Hotel, Colorado Springs. 
Sept. 7-9—Wyoming Automobile Dealers 
Assn.. Lander, Wyo. 

Sept. 14-16—Michigan Automobile Dealers 
Assn., Pantlind Hotel, Grand Rapids. 

* * * 


Auto Shows 


Jan. 3-11 — Upper Midwest Auto Show, 
Municipal Auditorium, Minneapolis. 

Jan. 411—Buffalo Auto Show, Masten 
Avenue Armory, Buffalo, 

Jan. 4-12 — Chicago Auto Show, 
national Amphitheatre, Chicago. 


Inter- 


Jan. 11-19—National Capital Area Auto 
Show, D. C. National Guard Armory, 
Washington. 

Jan. 17-24—San Antonio Auto Show, Bexar 
County Coliseum, San Antonio. 

Jan. 17-25 — Indianapolis Automobile 
Show, Manufacturers Bldg., State Fair 
Grounds Indianapolis. 

Jan, 18-25—Pittsburgh Automobile Show, 
Hunt National Guard Armory, Pitts- 
burg h Pa. 

Jan. 48:26—Cincinnati Auto Show, North 
ae South Wings, Music Hall, Cincin- 
nat 

Jan. ‘18-26—Detroit Auto Show, Artillery 


Armory, Detroit. 
Jan. 22-25—Huntington Automobile Show, 
— al Fieldw?féuse, Huntington, W. 


len 23-25—Clearwater Auto Show, Muni- 
cipal Auditorium, Clearwater, Fila. 

Jan. 23-28—Tampa Auto Show, Fort Hes- 
terly Armory, Tampa. 

Jan. 24-26—Birmingham Automobile Show, 


State Fairgrounds, Birmingham. 

Jan. 25-Feb. I—Baltimore Auto Show, Bal- 
timore. 

Jan. 25-Feb. 2—-Houston Automobile Show, 
Houston 

Feb. 1-6—Toledo Auto Show, Civic Audi- 


torium, Toledo. 


Feb. 1-6 — Rochester Automobile Show, 
War Memorial Exhibit Hall, Rochester, 
N. Y. 

Feb. 1-9 — Louisville Automobile Show, 


Louisville. 


State Fair Exposition Center, 
b Mil- 


6-16—Milwaukee Auto Show, 
waukee 

Feb. 9-15—Hornell Auto Show, New York 
State Armory, Hornell, N. Y. 

Feb. 10-15—Denver Automobile Show, 
Denver Coliseum, Denver. 

Feb. 15-24—Columbus Automobile Show, 
Franklin County Veterans Memorial 
Bidg., Columbus 

_ a Syracuse Auto Show, Syracuse, 


Feb: ‘i9-23—Astoreme, 
Hartford, Conn. 
Feb. 21-23—Cheyenne Auto Show, Frontier 


State Armory, 


Pavilion, Cheyenne 
March 1-9—Kansas City Auto Show, Mu- 
nicipal Auditorium, Kansas City, Mo. 
March 26-30—West Texas National Auto 
Show, Municipal Coliseum, Lubbock. 
Apr. 5-13—International Auto Show, New 


York Coliseum, New York. 
: * * 


General 

Jan. 6-10—37th Annual Meeting, Highway 
Research Board, Sheraton-Park Hotel, 
Washington. 

Jan. 13-17—Annual Meeting, Society of 
Automotive Engineers, Sheraton-Cadillac 
and Statler Hotels, Detroit. 

Jan. 15—Automotive Old Timers Breakfast, 
Hotel Seville, Miami Beach. 

Feb. 3-6—3!st Annual National Automo- 
tive Accessories Manufacturers’ Expo- 
sition, Navy Pier, Chicago. 

Feb. 20-23—Pacific Automotive Show, Pan 
Pacific Auditorium, Los Angeles. 

Apr. 23-25—1958 Spring Booth Conference 
of Automotive Wholesalers and Manu- 
facturers Representatives, 80n Air Hotel, 
Augusta, Ga. 

May !-8—American Society of Tool En- 

ineers, 26th Annual Meeting and Tool 
how, Convention Center, Philadelphia. 


30 Years Ago... 


The Big Stories 


A Ford Tudor sedan completed a trip from Detroit to Los Angeles 
to New York, a distance of 7,580 miles in 18 days. The car averaged 
420 miles a day, and fuel consumption ran as high as 22 miles to 


the gallon. 


« Every employe of Nash Motors Co. plants shared in the distribution 
of Christmas gifts totalling $510,000 in cash in 1927, C. W. Nash, 
president, personally distributed the bonuses to employes in Mil- 
waukee, Kenosha and Racine, Wis. The company had a normal 
payroll of 12,000 employes in all plants. 

Approximately 12 percent of all motor vehicles in the U.S. in 1927 
were trucks, 90 percent of which were operated by their owners. 
Farmers owned 20 percent of the 2,764,222 trucks in use, according 
to the National Automobile Chamber of Commerce. 
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Letterbox 


Teer 2000 .... kee 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


| garding Dan Holahan’s fine answer 
to the recent Reader’s Digest 
ticle which attempts to brand 
| auto dealers as crooks, thieves and 
| unethical. 
This letter by Mr. Holahan, whic! 


Niche for Berkeley 

In your article entitled “Imported 
Cars Find U. S. Market Niche,” 
you stated the following: 

“In the midget class are Berkeley, | 
Goggomobil, Isetta 300, Janus, | 
Citroen 2 CV and Renault 4 CV.|appeared in your Dec. 2 issu 
Most of the cars manufactured in| should be reprinted in its entirety 
this class are never imported into} by Reader’s Digest, if only to right) 
the U. S. a | the wrong that cannot help but cost 

Permit me to correct this, if you) 41) dealers in the U. S. thousands! 
= a 2 at of dollars. I have written Dan and 
niche in e U. S. , asked him to try to have this Gan 


present, this wonderful new : : 
English sports car, manufactured| However, I believe if enough off 
us dealers wrote to the editor a 


by Berkeley Coachwork, Ltd., in| 
England, is being very enthusias-| Reader’s Digest . . . we would ge 
tically received by both the dealers) results . . . Frankly, we doubt 


and the buying public on the East/the Reader’s Digest editors ful 
realized the blanket indictments 
implications, insinuations and in- 
ferences that Mr. (and I use they 
term loosely) Maisel’s article con-) 
tained. iG 

Let’s go, fellow dealers—now is) 
the time for action.—C. N. Eastiack 


Might I mention also that the 
Berkeley is the only imported 
(sports) car in the U. S. that sells 
for under $2,000. Please do not 
exclude this exciting new car from | 
your list of fine, low-priced im- 
ported cars which are being so well 


received throughout the nation.—| sr. vice-president and general 
Davw Forman, President, Berkeley| manager, Ace Motor Sales, Inc 
Motor Cars, Ltd., Los Angeles. (Ford), Woodbury, N. J. 


* * - * * + 


Holahan Letter Lauded Job Sought for Refugee 


No doubt hundreds or possibly; I am writing to you for in- 
thousands have written you re-| formation that I can pass along 
to a Hungarian refugee living in 
my neighborhood. Before his na- 
tive country was run over, he op- 
erated an import-export business 
in Budapest practically all 
makes of cars represented. 


Having no capital today, he 
would like to get back into the 
same end of the car business— 
but on someone else’s payroll. He 
speaks German and English flu- 
ently, along with his native tongue, 
of course. In my opinion he would 
be a valuable asset to an organiza- 
tion that could fully utilize his 
working knowledge of exporting 
and importing. 

Is there anything in this field © 
going on in the Los Angeles area — 
in the automotive field?—-Norman 
F. Dperuzn, 4713 Knoxville, Lake- 
wood, Calif. 










—From the files of Automotive News. 
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Tool-Die Makers End | 
Worst Period Since 38; 
Foreign Orders Cited 


By Joseph M. Callahan 


Engineering Editor 


Wn? happening to the automobile tool and die indus- 








equipment for the manufacture of 
body panels, ranging from roof tops | 
to glove-compartment doors. 

2. Tool shops—which make the | 
jigs and fixtures for the produc- | 
tion of the cars’ power plant com- 
ponents, including the engine, | 
transmission, differential, axles | 
and various power assists. 

3. Special machine tool shops- 








This 5 indhintey, consisting of some 250 small companies 
mostly in the Detroit area which do $200-$300 million worth 
of business annually in tooling up the auto plants for new 
models, has just ended its®—— 


| That Latin Touch— 


Chrysler Corp. interior stylists oftes 
look to faraway places to find the pak 
-| terns and colors most suitable for cor 





Air Bags Provide Cheaper, 
Safer Rail Shipment of Cars 
“JNFLATABLE dunnage’—air 


bags which are packed around 
autos and auto parts in railroad 
boxcars for cheaper, safer and 
quicker shipment — probably will 
come into general use in the auto 
industry next year. 

For decades the auto makers 
have used carpenter crews to 
erect a wooden bracing in box- 
cars to prevent the rattling 
around of their cars and parts in 
transit. 
In recent years this system has 
been replaced 
steel-strapping 
ing the cargoes. Although the latter 
method was an improvement, both 
systems are time-consuming and 
expensive, and often require the 
anticipation of a 2 percent loss 
through damage. 

This type of installation also re- 
quires nailing which damages the 
floors and sides of carriers. This 
shoring, in addition, often collapses 
under the humping impact of high- 
speed vibration, causing cargo and 
carrier damage. This dunnage must 
be scrapped each trip. 

> > 


How Air Bags Work 


LOADING cargo with inflata- 


Pus dunnage, the crew merely 
(Continued on Page 15, Col. 1) 


worst half year in 20 years. 


Those who are most inter- 
ested in the industry—the tool and 
die manufacturers, their association 
officers and union leaders—are busy 
seeking answers for the abrupt 
dropoff. 


scores of the small firms have 
recehtly completed, or are now 
completing, substantial expansion 
programs, 


increasing 
tive tool-up business. 

This optimism probably was justi- 
fied because the tool shop business 
has been reaching new peaks every 
year, with ‘56 being the best year 
yet—even better than the Korean 
War years. 

The first half of this year con- 


an 
volume of the lucra- | 





don’t you?” The Ford man dis- 
agreed but he couldn't convince the 
owners who shortly afterward re- 
turned to their half-empty shops. 
Just exactly how bad the busi- 
ness decline has been is difficult 
to judge, although a survey of 
shop owners and union officials 
indicates that the industry’s sales 
began receding seriously in July 
and continued until the first of 
November when the was 
producing at about 50 percent of 


capacity. 
In the past two months business 


, has probably increased to about 70 


percent of capacity, mainly be- 
cause Fisher Body and Chrysler 
Corp. have placed a substantial 
number of orders for dies. Peak 
employment is expected next month, 
with a decline starting in May. 


tinued good. Then came the sudden | 3 Types of iis 


dropoff, whjch will result in 1957| 
being 17-18 percent below 1956. 
> > > 
E tool-firm head, while visit- 
ing Ford Motor Co. with a 
group of his competitors a few 
weeks ago, bluntly said to a Ford 


ir DISCUSSING this industry one 
must keep in mind that these 
small shops, none of which employs 
more than 350 men and which em- 
ploy a total of about 20,000 men, 
have gradually become specialists 
and are usually placed in one of 


purchasing official, “I think the tool | these categories: 


land die shops are overexpanded,’ 


1. Die shop—which produces the 





Horsepower on ’58s Rises 7 Pct. 


T happened to the horse- 
power race in the first new- 
model year since the Automobile 
Manufacturers Assn. recommended 
that the makers reduce their em- 
phasis on horsepower? 

Brake horsepower increased 7 
percent, or 20 horsepower per make, 
on the average '58 engine as com- 
pared to the average ‘57. 

This substantial boost in horse- 
power isn’t necessarily an indi- 
cation that the factories are dis- 
‘regarding the AMA dictum 
because most of the ’58 engine 
programs were nearing comple- 
tion before the AMA recommen- 
dation was made. 

Furthermore, this recommenda- 
tion did not forbid horsepower in- 
creases but only recommended that 

less emphasis be put on power in 
the interest of highway safety and 
in the hope of averting Federal 
legislation. : 
* x : 
us year some of the factories 
were a little vague ‘about their 
horsepower, possibly indicating 
some indecision as to whether in- 
creased horsepower was wise or 
unwise. 

The figure “average increase of 
20 horsepower per make” was com- 
piled by adding the horsepower of 
each engine offered by each manu- 
facturer and dividing by the num- 


NEW PRODUCTS 
Page 13 





ber of engines. This produced an| offered the most powerful engine 


average horsepower for each make. 


The average horsepowers for 
each make were totalled and di- 
vided by 16—the number of cars 
that were available both last 
year and this year. 

These computations indicated 
that the average engine this year 
delivers 281 brake horsepower, 
compared to the 261 horsepower of 
the average °57 power plant. 

No effort was made in this com- 
putation to distinguish between en- 
gines that are really different and 
those that have different advertised 
horsepowers because of different 
transmissions, carburetors, fuel in- 
jection systems or modifications. 

+ 


2 * 
A LOOK at these average ’58 
horsepowers reveals that Lin- 
coln, with its one 375-horsepower 
engine, has the highest average 
horsepower. 

Rambler, with four engines, had 
an average horsepower of 185, giv- 
ing it the lowest average in the 
industry this year. Incidentally, 
Rambler horsepower was 187 last 
year, making it the only car to 
actually decrease the average 
horsepower of all its engines this 
year. Oldsmobile decreased the 
horsepower on one of its engines 
this year. 

However, the distinction for 
offering the individual engine 
with the highest horsepower this 
year goes to. Mercury, whose 
Marauder engine develops 400 
horsepower. Last year DeSoto 


with 345 horsepower. 

Studebaker, which offers a six- 
cylinder engine with 101 horse- 
power, had the least powerful this 
year and last year. However, Amer- 
ican Motors’ new small car will 
probably have a lower horsepower 
rating when it is introduced next 
week. 

This year seven cars—Oldsmobile, 
Mercury, Cadillac, Chrysler, DeSoto, 


(Continued on Page 12, Col. 4) 


which build the huge multiopera- 
tion or automated tool 
for the production of the power | 
plant components. Often these spe- 
cial machines are merely combina- 
(Continued on Page 12, Col, 1) 


machines | 


| upholstery and trim. Dorothy Tokarczyk, 


secretary in Chrysler styling, is showing 
a fabric design and the item thot ie 
spired it—a grater board used by 
natives at the headwaters of the Orinocw 
river in South America. 





2,660 in Engineering Dept... . 
Chevrolet Triples Staff 


[= most scientifically designed 
car ever produced—this is the 
objective of Harry Barr, Chevro- 
let’s chief engineer. 

How serious Barr and the divi- 
sion and GM management behind 
him are about this objective can 
be measured by the fact that the 
Chevrolet engineering department 
has more than tripled in the last 
six years—from 790 men in 1951 to 
2,660 at present. 

The ’51 department consisted of 
100 engineers, 190 technicians, 
300 salaried nontechnical workers 
and 200 hourly nontechnical per- 
sons. 

By this year the department had 
grown to 400 engineers, 860 techni- 
cians, 600 salaried nontechnical 
men and 800 hourly nontechnical 
workers. Particularly significant is 
the fact that the number of en- 
gineers and technicians has quad- 
rupled. 

Some of this increase, of course, 
is traceable to the greatly increased 
complexity of the current car and 
to the great variety of options and 
models now available. 

> > > 
ll» ADDITION to this vast array 
of engineering talent, Chevrolet 
has at its disposal the huge en- 
gineering resources of General Mo- 


tors, including the GM research 
= ” * 


Chevrolet's Top Engineers Discuss '59s— 


Harry F. Barr (standing, right), Chevrolet's chief engineer, meets with his chief assistant engineers at the Chevrolet Engineer- 


ing Center. From left: Edward Gray, Max M. Roensch, Robert Schilling, M. F. Rosenberger, T. E. 





staff, the GM engineering staff, the 
GM manufacturing and devolop- 
ment staff and the GM styling sec- 
tion. 


Discussing the research staff, one 
Chevrolet official said it “is respon- 
sible for keeping the corporation 
many years ahead in the field of 
research. It deals not only in pure 
science, but in advance car and 
engine designs. 

“With extensive laboratories 
and many highly trained techni- 
cians, the research staff repre- 
sents one of the big advantages 
of being a member of the corpe- 
ration. Chevrolet could not pos- 
sibly afford such an enormous 
expenditure for research alone.” 

Chevrolet engineers call on the 
corporation organizations at all 
stages in the development of proj- 
ect and particularly at the begin- 
ning. 


- 
Step by Step 
N IDEA of how the Chevrolet 
engineering department func 
tions can best be understood by 
following an engineering project, 
such as Chevrolet’s new cruciform 
frame, from conception to introduc- 
tion. 
Several years ago Chevrolet man- 
agement concluded that cars would 
(Continued en page 34, Col. 4) 





Dougherty, Executive Assistant 


Chief Engineer E. J. Premo, Barr, Harold Schroeder, Robert F. Plexico and H. O. Flynn. 
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Air replaces steel in 1958 car springs! 


It’s Firestone Airide’ Airsprings — new in passenger cars this 
year. Smooth almost beyond description, actually 60% smoother 
than the best previous ride. Ask your car dealer for a ride. 


HERE'S THE way iT worms: Amazing Airide Airsprings actually “breathe” the bumps away 

and bring 4 bueyaney and stability to driving and riding you've never known before. These 
four rubberized nylon bellows or “airspring=” (shown in red) cushion you « ompletely on rubber 
and air—float the “upper car” free and clear of the axles. Each is filled with compressed air 
whic h is given greater Compression when needed, as a lump from below or added weight from 
above begins to flatten it out. You ride safely and smoothly level. regardless of uneven conditions 
in road of load. Simply —you ride on air. It’s an exhilarating experience—one you ought to try! 


A» | FR | CO Ee 
AIRSPRINGS BY Firestone 


Enjoy the Vince of Firestone on ABC telerimon every Monday evening, —_ Copyright 1967, The Firestone Tine & Rubber Company 


ns 


© visit the Firestone Hospitality Suite 


~ You are cordially invited t ann ea 


at the Eden Roc, while you are atten 
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‘Worst in 20 Years,’ They Sa 





Tool-Die Shops End Bad Period 


(Continued from Page 10) 


tions of tools which have been pur- 
chased from the tool shops. 


When asked about business re- 
cently, the head of one of the larg- 
est shops said bluntly, “The tool 
business stinks; the special ma- 
chine tool business is pretty good, 
and the die business looks fair— 
for the time being.” 

* * * 

IRRINCIPAL causes for the indus- 

try decline are attributed to: 


1. The practice of some of the 
auto makers of buying their tooling 
in foreign countries. 

2. Integration—the tendency for 
the factories to do more of the 
work in their own “captive” shops. 


3. The lack of a major tool or die 
program by any of the Big Three 
divisions at present. 

4. Increasing decentralization of 
the auto makers away from De- 
troit. When this occurs, the auto 
makers usually build modern 
plants which have more tool and 
die-making facilities in them or 
nearby. The overflow from these 
captive shops usually go to nearby 
job shops. 

The shop owners feel that Chrys- 
ler Corp. is the latest company to 
begin drifting away from Detroit. 

5. Interchangeability the grow- 
ing trend for the various divisions 
of a corporation to use the same 
dies, tools and machine tools with 
slight modifications for two to five 
cars. 

Said one die company president, 
“The factory people are becoming 
very proficient in producing body 
panels and entire cars which are 
completely different but which re- 
quire only minor die and tool 
changes.” 


Work Goes icisamain 


THE decrease in defense work 
* plus the move of Packard and 
Hudson from Detroit. 


7. The loss of business to “alley” 
tool and die shops which suddenly 
spring up and underbid the estab- 
lished shops when the prices of the 
latter become too high. 

Auto plant officials and many 
persons in the tool and die industry 
feel that the die shops are most 
guilty of charging exorbitant prices, 
particularly in the “eme —— 
that some of the facto fre- 
quently encounter. 

These officials say that the die 
shops overcharge with impunity 
Se cane ank’ Gaes Sab 

vately owned us 
ee to reveal their financial 
statements. 

The tool and special machine tool 
shops apparently have needed pub- 
lic capital for expansion and thus 
their financial statements are open 
to the public. 

Of all these reasons for the de- 
cline, the one that is most dis- 
cussed is the practice of the auto 
makers of sending their work to 
foreign countries, principally Ger- 
many. 

- ” - 
Lnus is known by outsiders 
about this practice except that 
the auto makers are sending 5 to 
10 percent of this work overseas. 


Tool and die shop owners report 
that a year or so ago a substantial 
amount of the work went to foreign 
markets, including Australia, but 
that the savings amounted to only 
5 to 10 percent of the total costs 
and that this wasn’t enough to com- 
pensate for the problems that arose 
and for the occasionally inferior 
work. 

However, some insiders say the 
cost was only a minor factor since 
the auto makers were merely 
working off the profits of their 
foreign subsidiaries which they 
were unable to bring to the U. S. 

The question of the placement of 
tool and die. orders in foreign coun- 
tries has become one of the princi- 
pal topics at meetings of the Auto- 
motive Tool & Die Manufacturers 
Assn., an organization of 175 of the 
leading tool and die firms which do 
75 to 80 percent of the outside tool- 
ing for the auto makers. 

After much discussion some 
weeks ago, the officers of the associ- 
tion selected a delegation to ask 
each of the auto makers how much 
work they expected to farm out in 








J 
- 


the future to the foreign captive 
and independent job shops. 
aa * * 


Appeal to U. S. Senators 


Ore die shop owner, who em- 
ploys 90 men, said, “We felt we 
had the right to know what the 
companies were going to do over- 
seas. We have to know whether we 
should expand or not. We have to 
know how many men we should 
train in the years ahe 

However, the factories declined 
to furnish the information. One 
official said his company would not 
buy any more tools and dies over- 
seas than it now is purchasing, but 
he declined to say how much this 
was. 

The two principal unions in the 
industry, UAW Local 157 (West 
Side of Detroit) and UAW Local 
155 (East Side of Detroit), also 
are considerably concerned about 
the foreign farm-out situation 
and passed resolutions last month 
about the matter. 

In a motion designed to persuade 
Michigan’s two U. S. senators to 
investigate the situation, Local 157 
resolved: 

“Whereas thousands of workers 
in the tool and die and machine tool 
industry are laid off and whereas 
many of the programs of this par- 
ticular industry are being done in 
foreign countries and whereas some 
of the leaders in big business are in 
favor of eliminating the tariffs and 
bringing in machine tool and dies 
duty free, therefore be it resolved 
that we ask our Senators McNa- 
mara (Democrat) and Potter (Re- 
publican) to investigate how many 
jobs are being done in foreign coun- 
tries and thus taking away thou- 
sands of jobs in this area.” 

> o > 


———— McNAMARA _ 
on Nov. 18 as follows: can 


DETROIT. — Air-suspension sys- 
tems, foreign production methods 
and smaller cars are among topics 
which will be discussed at the an- 
nual meeting of the Society of Auto- 
motive Engineers Jan. 13-17 at the 
Sheraton-Cadillac and Statler Ho- 
tels. 


W. Paul Eddy, SAE outgoing 
president, will deliver the presiden- 
tial address Tues- 
day, Jan. 14, at 
the annual busi- 
ness session. An- 
nouncement of 
election of 1958 
officers and the 
annual report also 
are scheduled at 


this time. 
Gen. Alfred M. 
Gruenther, presi- 


dent of the Amer- 
A. A. Kucher ican National Red 
Cross, will speak on “Some Aspects 





Giant Tire Molds— 


Aluminum tire mold sections, compris- 
ing the largest light metal castings in the 
world, are being readied for installation 
in one of Goodyear Tire & Rubber Co.'s 
tire plants. The mojd sections made by 
Aluminum Co. of America, each weigh 
more than 7,500 pounds, and are almost 
9 feet in diameter. Tires almost 74% feet 
in diameter, and weighing 2,500 pounds 
will be cured in the molds. 








|neer said, 


understand your concern with the 
loss of jobs in the tool and die and 
machine tool industry, and I. am 
looking into the question of whether 
an excessive number of jobs are 
being done in foreign countries at | 
the expense of the local workers. 


When I have further information| 


I will write again.” 

In evaluating the quality of the | 
German die work, a Detroit engi- 
“Some of it’s working | 
out and some isn’t. Their workmen 
are very familiar with the tech-| 
niques, but sometimes they are un- 
able to follow the blueprints. 

“The problem is to get exactly | 
what you want in Germany. How- 
ever, in the last few years there 
has been a terrific buildup of in- 
dustry in Germany and the other 





European countries.” 

A tool shop vice-president said, | 
“Sure, they’ve all sent work over-| 
seas the last couple of years. But) 
I've been told they feel it was a) 
mistake. It’s too costly, considering | 
the tariff and shipping charges. I 
suppose when the St. Lawrence 


the costs. 

“Germany and Italy may have} 
some of the most skilled men in the 
world, but we’re used to their (the 
auto makers’) methods over here. | 
Here, we have their engineers run- 
ning in every day. There, they have 
to send engineers overseas with 
every job.” 

* > . 

How Much Integration? 
REIGN machine tool builders 
are very serious about getting 

a larger share of the U. S. market, 

as indicated by the hard-hitting 

sales presentations which several 
of these firms are using on Ameri- 
can prospects. 

How Detroit people feel about 

(Continued on Page 14, Col. 1) 





of Our Security Problem” at a din- 
ner Wednesday night, Jan. 15, in 
Detroit’s Masonic Temple. 
“Production — Today and To- 
morrow” will be the topic of An- 
drew A. Kucher, engineering and 
research vice-president of Ford 
Motor Co., at a luncheon Tuesday 
noon, Jan. 14, at Hotel Statler. 


Participants in the symposium on 
1958 air-suspension systems—Tues- 
day, Jan. 14, at the Statler will be 
Forest McFarland, E. G. Peckham 
and Eric Dietrich, Buick; W. S. 
Berry, American Motors; C. F. 
O’Shea, Ford division; P. C. Bow- 
ser, Chevrolet, and R. W. Perkins, 
Oldsmobile. 


The panel on foreign production 
methods at the Statler Monday, Jan. 
14, will include reports by E. F. 
Gibian, Thompson Products, Inc.; 
Harold Johnson, Vauxhall Motors, 
Ltd., England; P. A. Miller, Ford 
Motor Co., and S. K. Rudorf, A. O. 
Smith Corp. 

“Smaller Cars Are Here Now” 
will be the topic of a session 
Thursday evening, Jan. 16, at the 
Sheraton-Cadillac. Speakers will 
include Robert Sheehan, Fortune; 
Sydney Skillman, general sales 
manager of Studebaker-Packard; 
J. W. Watson, American Motors, 
and H. E. Crawford, GM. 


Participants in a discussion of 
fuels will be E. M. Johnson and 
C. W. Mortensen, Texaco Research 
Center, and J. T. Wentworth, GM 
Research Staff. 


Other major sessions will cover: 


Reducing noise in automobiles, 
antiknock, new approaches to body 
structural design as necessitated by 
styling trends, overseas develop- 
ments, radio-activity as a tool, plat- 
ing improvements and materials of 
the future. 

Trucks will be the subject of four 
sessions. 


Users and manufacturers of 
trucks and automotive equipment 
will join in a panel on “Con- 
sumer Fleet Maintenance Prob- 
lems Handed to Manufacturer” at 
the Sheraton-Cadillac Friday, Jan. 
17. 

Speaking for the users will be 
F. O. Terrill, Kroger Co.; R. K. 
Reese, Kraft Foods Co.; R. W. 
Thomas, Quality Bakers of Ameri- 
can Co-op, Inc.; Julius Gaussoin, 
Silver Eagle Co., and D. J. Seigel, 


Casting Engine Blocks— 





Molds weighing 2,100 pounds move on roller conveyors to pouring stations in the 
Seaway is completed it will reduce | avtomated cylinder block line at the Pontiac plant in Pontiac. The automatic system 
for casting engine blocks is said to be the first successful use of automation techniques 


in foundry operations. 


Designed and equipped with special machinery by Osborn 


Mfg. Co., Cleveland, the line produces 2,400 V-8 cylinder-block castings a day. It 
can be speeded up to make 200 molds an hour. 





On Average ’58 Model . . . 
Horsepower Rises 7 Pct. 


(Continued from Page 10) 


Lincoln and Imperial—had average 
horsepowers above the average of 
281. Last year these cars plus 
Buick and Packard (neither of 
which increased horsepower this 


SAE to Convene in Detroit Jan. 13 


Metropolitan Lease Service division, 
Hertz Corp. 

Representing the manufacturers 
will be D. W. Lee, Ford Motor Co.; 
J. H. Letsinger, International Har- 
vester; D. L. Harbaugh, Lee Rub- 
ber & Tire Corp.; R. L. Hardin, 
Trailmobile, Inc.; E. D. Hendrick- 
son, Hendrickson Mfg. Co. 

Joining in a symposium on “The 
Truck Driver's Office” at the 
Sheraton-Cadillac Thursday, Jan. 

16, will be Theodore Ornas, Inter- 
national Harvester; R. A. McFar- 
land and R. G. Domey, Harvard 
School of Public Health, and 
Julius Gaussoin, Silver Eagle Co. 

R. N. Janeway, Janeway Engi- 
neering Co., will discuss “Better 


Truck Ride for Driver and Cargo” | 


at the Sheraton-Cadillac Thursday, 
Jan. 16. 

The session on “Truck Perform- 
ance Prediction and Instrumenta- 
tion” at the Sheraton-Cadillac Fri- 
day, Jan. 17, will hear from A. F. 
Stamm, Chrysler Corp.; N. A. Ac- 
eardo and E. E. Ecklund, Allen B. 
duMont Laboratories, Inc. 





Unloads Stampings— 


An overhead arm unit for unloading 
stampings from presses in a straight line 
has been announced by Press Automation 
Systems, Inc., Centerline, Michigan, The 
unit consists of an overhead arm having 
a builtin vertical slide adjustment, stand- 
ard PAS air-powered straight line press 
unloader and a standard PAS mechanical 
jaw assembly. 





year) were above the industry 
average of 261 horsepower. 
* ° > 

_= most components in the 

modern car, engines and engine 
combinations are now being offered 
in increasing variety to the motor- 
ing public. 

This year a total of 58 engines 
with different power ratings are 
being offered. Leading in this 
respect are Chevrolet, Pontiac, 
Plymouth and Dodge which offer 
six engines, and Ford, Chrysler, 
DeSoto and Studebaker, which 
offer five different engines. 

The aveage horsepower for each 
make this year and last year is as 
follows: 


1958 1957 
Ford 231 197 
Chevrolet 223 208 
Plymouth . 252 208 
Buick 275 275 
Oldsmobile 285 277 
Pontiac 273 248 
Mercury 3A7 340 
Dodge 264 253 
Cadillac 322 300 
Chrysler 343 301 
DeSoto 316 2387 
Rambler 185 187 
Studebaker 198 198 
Lincoln . 375 300 
Imperial 345 325 
Packard 275 275 


Tool E ngineers 


Expect 30,000 
At May Parley 


DETROIT.—More than 30,000 
manufacturing executives and en- 
gineers from all over the world are 
expected to attend the 26th annual 
convention and tool show of the 
American Society of Tool Engineers 
scheduled for May 1-8 in the Phila- 
delphia Convention Center. 


Nearly 500 exhibitors will partici- 
pate in the show which has been 
sold out since last July. Theme of 
the show and convention is “Tool- 
ing for Competition.” 

More than 100 technical papers 
will be presented and there will be 
symposiums on numerical control, 
powder metallurgy, metalcutting re- 
search and shaped diamond tools. 


Other sessions will cover automa- 
tion, guided-missile tooling, nuclear 
tooling, European developments, 
precision control, surface finish, 
ceramic and carbide.tools and new 
tooling techniques. 

A feature of the convention will 
be the presentation of the Second 
Eli Whitney Memorial Lecture by 
D. J. Davis, Ford Motor Co. manu- 
facturing vice-president. His topic 
will be “Planning for Profit.” 
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TRAINING MANUAL — Paul-Marsh Co., 
520 W. Fort S:., Detroit 26, Mich., has 
announced the availability of a picture- 
story training manual which covers the 
controlied-coupling Hydra-Matic transmis- 
sion (also known as the Jetaway, Strato- 
Flight, and Flashaway). This manual ap- 
plies to transmissions through 1957 and 
is an addition to the Paul-Marsh manuals 
which cover the standard and duval-range 
Hydra-Matic and the Fordomatic transmis- 
sions. This manual, with more than 250 
poges and over 600 pictures, describes in 
minute detail, through pictures and 
words, everything required to understand 
and service the transmission. This manual 
is now available from Automotive News’ 
Service Training Dept., 2666 Penobscot 


Bidg., Detroit 26, Mich. $4.50 per copy. 
> > oa 





TIRE BUFFER—A 17-pad rubber buffing 
wheel, said to clean from 83 to 85 re- 
capped tires per wheel, has been de- 
veloped by James Back & Associates, P. O. 
Box 532, Riverdale Station, Dayton 5, O. 
Called Kwik Kleen Buffer, the unit will 
not burn, mark or smudge white side- 
wolls, and grinds off black flash and 
mold vent overfiow without dust or 
scratching, it is claimed. The wheel is 44 
inches in diameter and 1% inches wide. 

he. 





SQUEEZE BOTTLE — Majestic Wax Co., 
Denver, Colo., has announced the ad- 


dition of an eight ounce plastic squeeze- 
bottie to its line of Velva-Sheen 
products. This refillable dispenser pro- 
vides a convenient means of treating and 
re-treating dust cloths and dusting mops, 
it is claimed. Liquid Velva-Sheen is a 
sweeping mop treatment for dust control. 
e-'2--@ 


Orscheln Brake Develops 


Improved Cable Assembly 


Orscheln Brake Lever Co., Mo- 
berly, Mo., has introduced a brake 
control cable assembly which is said 
to increase braking efficiency as 
much as 50 percent. 

The company said the new brake 
cable reduces friction loss to a 
minimum, eliminates conduit distor- 


| 
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NEW PRODUCTS 


tion due to compression and will not 
snake, curl or fail under compres- 
sive loads. It is made in lengths and 
sizes to fit all makes of automotive 
equipment. 





LUBRICATION REELS—Rugged perfor- 
mance and easy installation are said to 
be the special advantages of the spring- 
operated Lubreels and hose assemblies 
marketed by Lincoln Engineering Co., 
5709 Natural Bridge Ave., St. Louis 20, 
Mo. Lincoln's Standard Lubreels are de- 
signed for automotive lubrication service 
where long lengths of hose are not 
required, according to the company. The 
Heavy-Duty Lubreels are recommended by 
Lincoln for bus and truck lubrication, 
where extra heavy duty construction and 
longer lengths of delivery hose are 
needed. Both Lubreels can be installed on 
ceiling, wall or post, floor, under floor, 
or bench. Both include models for chassis 
lubrication, gear lubricant, motor oil, auto- 
matic transmission fluids, air service, and 
woter service. Also, models can be in- 
stalled singly or in batteries. 





FOLDING WRENCHES — Hunter Tools, 
Box 564, Whittier, Calif., has marketed 
its Smitty “folding wrenches" with spline 
(Bristol) blades. The model called S-6 
features six blades in small handy handle 
—sizes in wrench are No. 4, No. 6-4, No. 
6-6, No. 8, No. 10 and ¥%". 

Ss 





TIRE INFLATOR—Spaire not only in- 
flates an average sized tire from zero up 
to 22 pounds in six seconds, but it also 
provides motorists with an effective fire 
extinguisher. All this protection is in a 
Pressure can with hose assembly and 
convenient bracket. Spaire is also effective 
in eliminating fuel pump and fuel line 
vapor lock which sometimes occurs under 
abnormatly hot driving conditions. And 
it is used for “drying-up" condensation 
on spark plugs, distributor, wiring, which 
causes shorting and slow starting. Liquid 
Glaze, Inc., 704 Sheridan Ave., Lansing, 
Mich. 





PENCILS—Stag Slencils featuring a one, 
two or three-line sales or advertising 
message embossed in 24K gold are now 
available from Slencil Co., Orange, Mass. 
Company trade mark or logo can be 
placed on the cap of the pencil. The 
pencils come in maroon, light blue, dark 
blue, green, white, black, yellow or red. 

a 





GREASE GUN—An air-operated grease 
gun has been added to the line of prod- 
ucts manufactured by the K-P Mfg. Co., 
1226 Linden Ave., Minneapolis 3, Minn. 
Two models are available, one for car- 
tridge loading and the other for bulk 
loading grease only. The gun is equipped 
with a nozzle swivel of 360 degrees that 
makes it easy to reach inaccessible fittings. 
Other features of the gun include pre- 
cision built floating piston, spring prim- 
ing, plating to prevent corrosion, 
pretapping for bulk loading from a dis- 
penser, and an air bleeder valve. it 
develops 1,400 to 9,500 ibs. greasing 
pressure when attached to an air com- 
pressor with a range of 30 to 150 Ibs. 
pressure. 





LICENSE FRAME—The Deluxe CF-2 li- 
cense frame is produced from clear, 
resilient plastic and will not pit, corrode 
or rattle, it is claimed. The unit is finished 
in a reflecting red, chrome or gold with 
a clear plastic face which covers and fully 
protects the license plate against dirt and 
weather and a rubber gasket which seals 
the frame to the license plate. Johnson 
Glass & Plastic Corp., 5248 Elston Ave., 
Chicago 30, Ill. 

eo <-* * 


TORSION-AIRE GAUGE—The Bear No. 
62 Torsion-Aire height gauge, designed 


for 1957 model Chrysler Corp. cars, is |‘ 


also adaptable to the full 1958 Chrysler 
line, according to the manufacturer, Bear 
Mfg. Co., Rock Island, Ill. The gauge is 
easily installed, merely snaps into place 
with spring clamps on the lower control 
arm bushing housing, it is claimed. The 
operator gets. a direct height reading on 
both sides of the vehicle and is able to 
compare the two readings and adjust 
front-end height and level at the same 
time to manufacturers’ specifications with- 
out removing the unit. 
ae 


‘Pathfinder’ Light Switch 
Offered as Safety Device 
Cauhorn. Distributing Co., 20722 
W. Seven Mile, Detroit 19, is offer- 
ing a “Pathfinder” switch which 
keeps auto lights burning long 


enough to permit a person to walk 
200 feet after he leaves his car. It 





then shuts off the lights automati- 
cally. 

The device is designed as a pro- 
tection against stumbling over ob- 
jects in the dark and as a safe- 
guard against robbers or attackers. 
It can be made to control head- 
lights, spotlight or backup lights. 

- a +. 





OILER—The Squee-Zit is an angle- 
nozzle, pump-type oiler that is said to 
be ideal for lubricating machinery and 
equipment. A single drop to a full stream 
of oil can be secured simply by varying 
the squeeze on the translucent plastic 
container. The rigid three-inch spout is 
aluminum. Available in four, eight and 
16-ounce sizes. Butler Stamping Co., 


Dept. 14, Butler, Pa. 
. = 





BATTERY CHARGERS—Schaver Mfg. 
Corp., 4500 Alpin Ave., Cincinnati, O. 
has announced a line of home-type bat- 
tery chargers. The line provides nine 
models. Chargers for six-volt batteries are 
available with four, six, 10 and 20- 
ampere charging rates; for 12-volt bat- 
teries at three, six, 10 and 20-ampere 
rates; and for both six and 12-volt bat- 
teries at four, six, 10, 20 and 80-ampere 
rates. The latter units are equipped with 
a selector switch for changing the opera- 
tion from one voltage to another. 

* * . 





PROJECTOR — Scherr Micro Projector 
is said to feature a verticle principle of 
design offering these advantages: A hori- 
zontal stage onto which work of a flat 
nature is simply laid without aid of fix- 
tures or helding devices; a comfortably 
inclined screen on which the enlarged 
image is reproduced directly in front of 
the observer; and a choice of fixed 
standard magnifications that are changed 
simply by slipping different projection 
lenses into a vertical socket in which 
they rest by gravity. When using the 
micrometer cross slide, both measuring 
motions are performed on the same 
plane, namely the horizontal and most 
natural one. The 4” diameter stage 
opening and a 14” diameter ROUND 
screen result into extra large capacity, 
it is said. George Scherr Co., 200 
Lafayette St., New York 12, N. Y. 
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FUEL LINE CONDITIONER—Latest new- 
comer to the automotive chemicals at Rust 
Master Chemical Corp., Cambridge, Mass., 
is @ year-round gas tank antifreeze and 
fuel line conditioner. Called “Gas Master 
with Cylium,” the product gives not only 
sure protection even in sub-zero weather, 
but also rustproofs and lubricates at the 


same time, it is claimed. Gas Master 
prevents fuel line freeze-ups, eliminates 
the familiar nuisance of vapor lock, 


checks water in the fuel system by ab- 

sorbing the moisture, thus assuring instant 

and easy starting in all kinds of weather, 

it is said. It also rustproofs the fuel 

system, dissolves gas lead and gum. 
se e 





SOLDERING GUN—A _ 100-walt elec- 
tronic soldering gun, 1 11/16 inches in 
diameter and weighing 19 ounces, has 
been developed by WEN Products, Inc., 
5808 Northwest Highway, Chicago 31, Ill. 
The unit delivers a full 100 watts; heats 
in two to three seconds on 110-120 volts 
A.C. it has a builtin spotlight angle to 
focus on work, a 6-foot cord, and reploce- 
able steel-nosed tips which ore inter- 
changeable with hot-cutting or flat iron 
finish-repair tips. 

> a7 > 





PORTABLE AUTO RAMP — A portable 
auto romp that requires no hydraulic or 
power mechanism has been introduced by 
Bil-Jox, iInc., Archbold, O. Known as 
“Rampo™ the all-steel unit is adjustable 
to varying degrees of tilt, and to varying 
car tread widths. Once a cor is driven 
onto the ramp, it may be tilted forward or 
backward by hand, for underneath service 
at either end, it is said. The romp re- 
quires no special installation, and may be 
moved readily from one location to 
another. . = «= 





FILTER PROMOTION—A promotion idea 
designed to remind motorists when it is 
time fer an oil filter change has been 


introduced by Purolator Products inc., 
Rahway, N. J. Each Purolator filter box, 
from now on, will have a removable top 
flap on which a service station attendant 
can write down the speedometer reading 
immediately after he services a car with 
a filter refill, Directly below is space for 
another notation to remind the motorist 
that he will need another refill when his 
speedometer goes up another 4,000 miles. 
A perforated punch ovt hole in the box 
top permits the box top to be placed 
over the steering wheel spoke. 
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Tool-Die Shops End Bad Period 


(Continued from Page 12) 


this situation was revealed by one 
tool and die worker who com- 
mented, “We hear that one ’58 car 
was made with foreign dies so the 
word has been passed around to 
stay away from those showrooms. 
We don’t know where the dies were 
made; but we do know where they 
weren't made.” 

Local 157 also has asked the 
International (UAW) to find out 
how much more tool and die 
work the auto makers are doing 
in their own shops but they have 
received no answer thus far. 


Discussing the trend to integra- 
tion of tool and die making by the 
auto makers, one tool shop opera- 
tor declared, “There is a trend to 
the smaller captive shops of 100 to 
400 workmen, particularly with 
Géneral Motors and Ford. 

“The amount of integration de- 
pends on how much money the auto 
manufacturer has. GM has the most 
money, and one of the few places it 
can spend more money without get- 
ting involved with the Government 
is in improving its own operations, 
so that’s where the money goes.” 

* > o 

Axo the other problems faced 

by the tool and die shops is 
that they must pay their workmen 
some 50 cents an hour more than 
the factories pay for similar skilled 
labor. This amounts to about $3.75 
to $4 an hour with fringes. 


Said one shop official, “The fac- 
tories keep saying that die costs 
are too high, but we have to pay 
this extra money because of the 
fluctuations in our business which 


cause unemployment every year 


for some of our people.” 
The Automotive Tool & Die Man- 
ufacturers Assn. negotiates with 


the UAW for about 100 association | 


members. Several members of the 
group have contracts with the Me- 
chanics Educational Society of 
America. About 10 firms have con- 
tracts with the Society of Tool & 
Die Craftsmen. 

The UAW contract is closely pat- 
terned after the ones negotiated 


with the auto makers and includes | 


such features as supplemental un- 


employment benefits, cost-of-living 
clauses, annual improvement factor 
clauses, insurance and pensions, 

* +” * 


Can’t Automate Work 


N IMPORTANT function of the 

association is the administra- 
tion of the pension fund program. 
Under the current plan, a man may 
work at any of the 100 or so UAW 
job shops without interruption of 
his retirement credits. 

This is highly important in this 
industry where.so many men drift 
from shop to shop in pursuit of the 
work. The association also admin- 
isters the group insurance. 

This also has served to restrict 
membership in the association be- 
cause any new job shop would 
have to pay a substantial sum 
into the retirement fund to bring 
each of its employes’ retirement 
credits up to a par with other 
men in the industry. 

An ironical point is that while 
these firms are compelled to pay 
each employe seven cents an hour 
more each year for improvement 
in productivity, they are unable to 
increase their productivity to any 
great extent because of the non- 
repetitious nature of their product. 
In other words, they can’t automate 
their work. 

However, the shop owners—par- 
ticularly the special machine build- 
ers — don’t complain about this 
because the annual improvement 
factor is one of the principal rea- 
sons why the Big Three are going 
heavier each year into automation 
equipment — the main product of 
these shops. 


> > « 
COMMENTING on conditions in 
the die business, one veteran die 


Brown & Thomas Expands 


Expansion of Brown & Thomas 
|Automobile Co. (Cadillac- 
Oldsmobile), through a $210,000 
purchase of buildings and property 
at Whalley and Sherman Aves., 
|New Haven, Conn., has been an- 
|mounced by Harry H. Brown jr., 
president and general manager. The 
properties add 21,000 square feet to 
| the 80,000 square feet now owned 
| by the firm. 
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manufacturer said, “The ’59 pro- 
grams finally broke but there wasn’t 
enough to go around. We can pretty 
well tell how big a program is going 
to be by the time of year it’s re- 
leased. 

“An interesting thing this year is 
that not one of the Big Three will 
accept delivery after June 1—the 
expiration date of their UAW con- 
tracts.” 

He said that ordinarily the size 
of the panel to be manufactured 
pretty well indicated how much 
time the die manufacturer had to 
build it. For example, they were 
allowed 30 to 40 weeks on large 
panels, 20 weeks on medium-sized 
panels and 16 weeks on small 
panels. 

“This year,” he continued, “they 
want the large dies in 26 weeks, 
the medium dies in 16 to 18 weeks 
and the small dies in 12 to 14 
weeks.” 

Remarking about the profits in 
the die business, he said, “The aver- 


age 30-week die might cost about | 


$400,000, with labor representing 

about $220,000 of the cost and ma- 

terial the rest. If we make 10 per- 

cent these days, we're doing well.” 
> = > 


Engineering Changes Hurt 


-. A reference to current die prac- | 


tices, he said that the factories 
are becoming very skilled at using 
interchangeable sections for pro- 
ducing different panels. 


“Sometimes,” he continued, 
“they can add one section to a 
die used last year or the year be- 


dies. 


“They used to order the dies 
strong enough to make 200,000 units. 
Now they want them to last for 
400,000 to 500,000 units. They want 
oil-hardened or air-hardened steels 
in their dies. Each division or com- 
pany has its pet steels.” 

Another shop operator said that 
in recent years the customers fre- 
quently have been furnishing the 
base material for the dies. He said 
this gives the auto makers their 
choice of bases and also “gives 
them a better chance to squeeze on 
the price.” 


He said General Motors was the 
best corporation to do business with 
| because its tool and die programs 
j}are better organized and its offi- 
cials are much less prone to make 
“engineering changes” after look- 
ing at the competition’s vehicles. 
GM, he said, sets a cutoff date for 
engineering changes and that’s 





final. 


This owner said, “We recently 
had a large order from Ford, but 








Testing Human Reaction— 


Actual reugh-ride highway road condi- 
tions are duplicated by mechanical vibra- 
tion table in Bostrom Research Labora- 
tories in Milwavkee. Here, laboratory 
technician, Ronald Horbolt, takes a test 
to see if reaction time is slowed by 
bouncing and jarring as instruments re- 
cord responses. Tests are being conducted 
for the Army on the effects of vibration 
and shock on human performance. 


fore and completely change a | 
fender. It’s become almost a sci- | 
ence to build a new car with used | 
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Nonskid Delivery— 


The problem of handling automotive 
bushings and bearings on conveyor lines 
without marring their close tolerances and 
finish has been solved by Cleveland 
graphite bronze division, Clevite Corp. 
The solution was afforded by attaching 
sections of permanent magnetic Magna- 
Rail beneath the conveyor belt so that 
the continuous magnetic field, acting 
through the belt, holds the individual 
pieces to the belt until automatically re- 
leased at the end of their journey. Magna- 
Rail is produced by Eriez Mfg. Co., Erie, 
Pa. 


they kept making so many Ilast- 
minute engineering changes that 
we had to farm out half the work 
to other shops to meet their dead- 
line and our profit was reduced 





| to practically nothing. 


“We're always getting ‘crash’ pro- 
grams,” he continued, “and there’s 
no more money in these programs 
than in any other program unless 
you see them coming. The last 
crash program was placed in a buy- 
er’s market and it wasn’t too profit- 
able. It seems strange that $500,000 


2,660 in Engineering Dept... . 


—— 


machines would be sold in whole. 
sale lots but that’s what happens.” 
* * * 


oe mention of “engineering 
changes” is a sore spot with 
most of the job shop owners. 

One shop official asserted, 
“Those last-minute changes really 
tie us up. I know what’s behind 
them; it’s their spy systems. They 
get a look at the other guy’s 
quarter panels and they want to 
change theirs. No question about 
it, this industry is really com- 
petitive.” 

Asked about the common report 
that the best way to sell to the auto 
industry is to have a relative or 
friend suitably placed, most of the 
job shop operators said that nepot- 
ism has been declining in recent 
years and that price is by far the 
dominant consideration. 

To combat the declining market, 
the tool and die shops are begin- 
ning to emphasize these aspects of 
their business: 

1. Foreign auto markets. A num- 
ber of the firms are using their 
Detroit know-how to tool up some 
of the foreign auto makers who are 
moving into the U.S. market. 

2. Further diversification into 
other U. S. fields. Among those that 
the job shops have invaded are the 
appliance, tractor, aircraft, missile, 
pharmaceutical and lawn mower 
fields. 

3. Better sales and service. A 
majority of the firms now have 
their own planes for getting sales 
and service personnel to custom- 
ers in the Midwest quickly. 

Summing up the tool and die 
business, one job shop vice-presi- 
dent said, “The heyday of this in- 
dustry has passed. I think some of 
those people who expanded recently 
were ill-advised. There have been 
four failures in the last few months 
and I think you'll see more. But 
there’s still money to be made here.” 





Chevrolet Triples Staff 


(Continued from Page 10) 


be going lower for some time and 
that before long the Chevrolet rider 
might be compelled to step over 
the frame side rail on entering— 
an unsatisfactory situation. 


About four years ago this prob- 
lem was turned over to the Re- 
search and Development section 
which is headed by Director Rob- 
ert Schilling and which contains 
seme of the best thinkers and 
designers in the division. Un- 
like the specialists in other sec- 
tions, these engineers work on 
any component of a car or truck. 

Besides the admonition that the 
car passenger was not going to step 
over the frame, the R & D people 
were given basic specifications of 
the ’58 car, including seating room, 
road clearance and leg, head and 


hat room. The “weight target” of | 


the car was also set, although this 
was somewhat flexible. 

In the six to 12 months that Re- 
search and Development had the 
project, 
around with various ideas, begin- 
ning to draw lines with a broad- 


nosed pencil after a few months. 
. . 


* 
; Av getting some approvals 


on a couple of ideas, these en- 
gineers ordered wood or plastic 
mockups of these ideas for figur- 
ing space allocations. Generally, 
however, mockups are not made 
until the drafting group has done 
considerable work on the project. 

At the completion of its work on 
the frame, Research and Develop- 
ment supplied copies of its com- 
pleted drawings to the affected de- 
sign groups. 

At this time the project respon- 
sibility was turned over to a prod- 
uct design group—the Engine and 
Passenger Car Chasis Section 
under Assistant Cheif Engineer M. 
S. Rosenberger. 

The job of this section was to 
take the advanced designs and 
figure out exactly how the cruci- 
form frame woald be used in the 
future car and to integrate it 
with other components of the 
car. 

Here, the “thing” would be 
passed down the chain of command 

until it came to rest in the lap of 
a single project engineer who had 
the major responsibility for it until 
it was in production. 

This command chain in all Chev- 





rolet engineering sections has the 
following five levels of authority: 
(1) The chief engineer and his ex- 
ecutive assistant, E. J. Premo; (2) 
the six assistant chief engineers 
each of whom supervises two or 
three sections; (3) the staff engi- 
neers who head each section; (4) 
the assistant staff engineers who 
head the various project groups in 
each section, and (5) the project 


engineers. 
* . 


The ‘Quarterback’s’ Job 
HE project engineer, acting as 
an “engineering quarterback,” 
plans the complete program for the 
execution of the assignment. He 
has many chances to show his ad- 
ministrative ability in numerous 
contacts with those above and 
below him. 
Asked if a single project engi- 


|neer would be responsible for 4 


component as large as a frame, 


| one Chevrolet executive said, “Yes, 


it’s engineers played| 


but he’d have a lot of people look- 
ing over his shoulder. However, 
he’d still have plenty of scope. Also, 
we have three types of project en- 
gineers—senior project engineer, 
project engineer and junior project 
engineer.” 

It is the project engineer who 
guides the project through the 
four major operating functions 
at the new Chevrolet Engineer- 
ing Center in Warren, Mich. 
These functions are design en- 
gineering, development engineer- 
ing, test engineering and produc- 
tion engineering. 

The project engineer handles a 
vast amount of paperwork, includ- 
ing work orders (without which 
practically nothing is done), the re- 
leases (which must be written and 
widely circulated as each stage of 
the project is passed) and requests 
for changes. 

* + 


* 
New begins a number of meet- 
ings in which the project en- 
gineer discussed the drawings of 
the frame with the various design 
and other groups to develop the 
component so that it was satis- 
factory to all concerned. The mock- 
up was constantly being refined to 
keep up with the evolution of the 
project. 
Besides adapting the frame to the 
score or more of car models that 
(Continued on Page 24, Col, 3) 
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(Continued from Page 10) 


places the goods securely in a com- 
pact 


inflates the bag. 

Then, barring an accident, the 
inflated bags hold the cargo in 
place until the destination is 
reached. The unloading crew then 
quickly deflates the bags by re- 
moving the valves and unloads 
the cargo. The suitcase-size bags 
then are shipped back to their 
source. 

Although the bags can be made 
any size, the most common are 4 
by 4 feet or 4 by 5 feet. They weigh 
28 to 32 pounds respectively and 
sell for $65 or $69.50. 

The bags are inflated from three 
to seven pounds p.s.i., depending on 
whether the shipper wants to cush- 
ion the load or lock it in place. At 
five pounds p.s.i., the bags report- 
edly are as hard as a desk top. 

Air pressure lines of 50-100 
pounds p.s.i. are suitable for inflat- 
ing the bags. An 85-pound line will 
inflate a 4 by 4-foot bag to six 
pounds p.s.i. in one minute. 

+ 


U. S. Rubber Cites Savings 


S. RUBBER Co., which manu- 
® factures the air bags, claims 
that most users report a reduction 
in dunnage time from four hours 
to 15 minutes a car. They also re- 
port a very substantial cost saving 
as compared with wooden bracing 
and a smaller saving compared with 
steel strapping. | 

At present 55 U. S. firms are 
using inflatable dunnage for ship- 
ping auto batteries, shredded 
paper, newsprint, furniture pol- 
ish, building materials, steel 
drums, water heaters, plywood 
bricks and other items. 

The Big Three auto firms have 
shown varying amounts of interest | 
in the air bags, with: Ford Motor 
Co. and Fisher Body being espe- 
cially successful in tests thus far. | 

For 18 months Fisher Body has 
been testing inflatable dunnage for) 
the shipment of fenders, doors and 
other body panels. It’s also being 
tried out on Fisher’s D-F (damage- | 
free) box cars. . 

* > 


Bags Guard Ford Glass 


HIPPING engineers at Ford’s 

Dearborn glass plant also have 
been testing the pneumatic bags for 
a year. The value of this system 
for shipping curved windshields has 
been demonstrated. 

Engineers at a couple of Chrysler 
Corp. divisions, including DeSoto, 
have shown considerable interest in 
the method. 

Thus far, auto makers have 
been interested primarily in the 
use of inflatable dunnage for the 
shipment of auto components by 
rail. 

U. S. Rubber officials feel, how- 
ever, that air bags eventually will 
be developed for the successful 
shipment of assembled vehicles. 

Holding back the use of air bags 
is the reluctance of auto makers to 
buy the bags. They apparently feel 
that the railroads should furnish 
this type of dunnage. 

* * 


they produced projections of 1-1% 


fashion in the box car, inserts| feet which acted as wedges be- 
an air bag in a suitable spot and|tween the bumpers and the car 


body. If the bags are not restricted, 
they become a sphere on inflation. 


Speaking strongly of the value 
of the air bags for protecting 
goods from damage during ship- 
ment, a U.S. Rubber official said 
that in a recent test, a 10-mile- 
per-hour rail collision was simu- 
lated and the air bags cushioned 
the impact to one mile-per-hour 
on the cargo. 

Said this official: “We've received 
many reports on the surprising de- 
livery of cargoes that were 100 per- 
cent usable. One firm told us that 
it had eliminated overtime because 
of this. I think this would be a par- 
ticularly valuable feature in the 
auto business. 

“It almost takes an accident such 


saving 


space 


on the 





ICC Bars Any Favoritism 


OWEVER, the Interstate Com- 
merce Commission prohibits the 
railroads from furnishing this dun- 





nage to the auto makers unless the 
railroads provide air bags for all 
their customers. This isn’t econom- 
ically feasible now. 

U. S. Rubber officials also say 
that the air bags have consider- 
able potential for shipping by air, 
truck and ship. 

This week the U. S. Steamship 
Line will test the dunnage bags in 
the shipment of U. S. cars overseas. 

In packing 20-25 cars into a 
ship’s hold, a bag is placed between 
the hub caps of the adjacent cars, 
between their bumpers and between 
the sides of the hold and the nearby 
cars. 

One of the surprising traits of the 
dunnage bags is their ability to 
mold themselves to. the object they 
are next to. 

~ * * 

Ability to Mold Proven 
A test conducted on a New 
York pier last spring, two bags 
were placed under a new Oldsmo- 
bile. When the bags were inflated, 





accessory 


Mercury 


flated bags up to 25 pounds p.s.i. 
without trouble, but they’ll burst at 
30 pounds p.s.i.” 


* * * 


Bags Resist 172-Lb. Force 


requires that the bags with- 
stand the penetration of a six-inch 


force. Bags will resist a 172-pound 
force, he added. 


Asked how the bags react to 
changes in temperature and at- 
mospheric temperature during 
transit, this official said “We've 
shipped cargoes from coast to 
coast in the continental U. S. with 
these dunnage bags and there has 
been no adverse affects so far. 

“For each 10-degree rise in tem- 
perature, the air pressure in the 
bag increases .3 of a pound. A 50- 
| degree rise, for instance, would in- 
crease the pressure 1.5 pounds. But 
| this is usually compensated for by 
| the tendency of most containers to 
shrink in transit. Of course, an ex- 
| tra pound or so of pressure would 
| not harm anything as strong as an 
| auto.” 
| The dunnage bags consist of an 





as a derailment to burst a bag. They | inner bladder made of Butyl rub- | 
are not puncture proof, but they) ber like an inner tube and a nylon | such as these will soon replace the wooden shoring and steel strapping now used 
are puncture resistant. We’ve in-| casing impregnated with neoprene. | by the auto makers. 
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|New Support for Shipping— 


An inflated dunnage bag holding a shipment of batteries secure in a boxcar. Bags 








direct crankshaft-driven 
power steering pump 


Designed to be an integral part of the engine, this Vickers 
advanced design power steering pump mounts on the engine 


front cover for direct crankshaft drive. Elimination of mount- 
ing bracket and V-belt drive saves vital engine compartment 
space and simplifies power transmission problems. The direct 
crankshaft drive also assures power for steering under 


all conditions. 


VICKERS INCORPORATED 
DIVISION OF SPERRY RAND CORPORATION 
AUTOMOTIVE PRODUCTS DEPARTMENT 


MOBILE HYDRAULICS DIVISION 
ADMINISTRATIVE and ENGINEERING CENTER 


DEPARTMENT 1532 © DETROIT 32, MICH. 


This new pump, incorporating time tested Vickers fea- 


tures, is a result of coordinated teamwork between auto- 
motive manufacturer and supplier ... the kind of teamwork 


that builds great products. 


7972 


ENGINEERS AND BUILDERS OF OIL HYDRAULIC EQUIPMENT SINCE 


MORE Wickers TYPE VANE PUMPS 
than all other makes 
combined are used for 
HYDRAULIC POWER STEERING 





CLEARINGHOUSE 


A new day begins the New Year— 
fresh, clear—as bright as our 
faith in today and tomorrow. 
Everyone here at 


Ford Motor Company 


hopes 1958 will bring each of 


you and your family an 
abundance of peace, 


happiness and prosperity. 


FORD MOTOR COMPANY 

THE AMERICAN ROAD, DEARBORN, MICHIGAN 

FORD ® THUNDERBIRD ® EDSEL ® MERCURY ® LINCOLN 
CONTINENTAL MARK I!i © ENGLISH BUILT FORDS ® FORD TRUCKS 
TRACTORS ® FARM IMPLEMENTS ® INDUSTRIAL ENGINES 
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Average Prices of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 
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Prices of 57s added and '49s dropped in November, 1956, Prices of 58s added and ’50s dropped in December, 1957. 


Market Trend 


The overall average price of 
used cars sold at wholesale auc- 
tion last week rose $30, according 
to Automotive News’ index. 


The increase was largely the 


result of a whopping $279 jump 
in the average price of 58s. Other 
advances were a more moderate 
$4 on ’53s and $3 on ’52s. The price 
of ’54s remained unchanged. 

All other models sustained los- 
ses—amounting to $2 on ’5is, $6 
on 56s, and $16 on ’57s and ’55s. 
New lows were established for 
56s and ’55s, while the previous 
low for ’54s was ma 

At a group of representative 
auctions last week, the average 

ment was 204.1 units, com- 
pared with 199.5 units the previ- 
ous week. 

The sales ratio reached the 
year’s lowest point of 58.4 percent, 
compared with 59.1 percent a 
week earlier, which had been the 
year’s previous low. 

Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 


Figures alongside bars represent dollars. 


drive, and (ps) indicates power 


steering. 
* ” * 


DETROIT 


(Motor City Auto Auction, Sale every 
Thursday, Prices are for sale of Dec, 12.) 


(Buying still lagging. Sold 94 cars out 

of 161.) 

BUICK—’56 Century sedan, $1,565*. °55 
Super 2-dr., $1,040; Special sedan, $1,- 
005*. '53 Super 2-dr., $500*; conv., $300*; 
club coupe, $420. 


CADILLAC—’56 (60) sedan, $2,750* (ps). 
"52 conv., $560. ‘50 sedan, $375°. 

CHEVROLET—’56 Bel Air (8) 2-dr., $1,- 
205°; sedan, $1,200*; station wagon, $1,- 
155°. °55 Bel Air 2-dr., $880*°, $775°*; 
sedan, $850, $765, $615; Two-ten (8) 
2-dr., $745*. °'54 Bel Air 2-dr., $500, 
$455°; station wagon, $695* (ps); 4-dr., 
$550°. °53 2-dr., $380*; 4-dr., $350*, $270. 
"52 4-dr., $175°. 

CHRYSLER — ‘53 Windsor 4-dr., $300* 
(ps). "51 sedan, $190*. 

DeSOTO—'55 Firedome Sportsman, $970°*. 
"53 Firedome 4-dr., $365*; 2-dr. club 


coupe, $360; Powermaster 2-dr. $360°. 
FORD—’57 Fairlane (8) 500 sport coupe, 
$1,855*; conv., $1,790*; Custom (8) 2-dr., 





$1,200, '56 Fairlane (8) Victoria, $1,225*; 
2-dr., $1,225°; 4-dr., $1,205°; Hardtop, 
$1,175*; Custom 2-dr., $755. °55 Country 
sedan, $1,085*, $1,025; Fairlane (8) 2- 
dr., $750° (ps), $700°, $610; conv., 
$500*; Custom 2-dr.. $710, $700°. ‘54 
Custom 2-dr., $550, $530; 4-dr., $535. 
MERCURY— 56 Montclair club coupe, $1,- 
275°. 55 Montclair 2-dr., $1,130°; club 
coupe, $1,100°, $1,080; "Monterey club 
"53 Montclair sedan, $475°*; 


coupe, $860°. 
Monterey club coupe, $4 


Ambassador sedan, $730°*. 

OLDSMOBILE—’56 (88) sedan, 
"55 (88) club coupe, $1,235*; 2- dr., 
gue (88) sedan, $735, "52 (98) club coupe, 
100. 

PLYMOUTH—'56 (6) station wagon, $1,- 
300°. °55 Belvedere club coupe, $865°; 
station wagon, $735; Plaza club sedan, 
$700. °54 sedan, $375. °53 2-dr., $325°. 
"52 club coupe, $200. "51 club coupe, $170. 

PONTIAC—’53 Catalina, $380*; club coupe, 
$350. °52 2-dr., $100°. 

RAMBLER—’54 station wagon, $725. 

STUDEBAKER —’53 4-dr., $285. 

MISCELLANEOUS—'56 Renault Dauphine, 
$1,375; Skoda 2-dr., $900; Hillman sedan, 
$725. *53 Studebaker pickup, $115. 


DYER, IND. 


(Len Pollak’s Dyer Auto Auction. Sale 
every Friday. Prices are for sale of Dec. 
13.) 


(Normal seasonsal softening on all 
. Sold 182 cars out of 355 con- 
signments.) 

BUICK—'56 Special Riviera, $1,325* (ps). 
"55 Century 4-dr., $1,005*° (ps). °54 Cen- 
tury 4-dr., $800*°; Special Riviera, $600; 
4-dr., $625. °53 Super 4-dr., $380° (ps). 
"52 Special 2-dr., $100. "51 Special 2-dr., 
$210, $195. "50 Super Riviera, $120. 

CADILLAC—’'57 (62) coupe, $3,505* (ps); 
4-dr. Hardtop, $3,250° (ps). "54 (62) 
4-dr.. $1,500* (ps). 

CHEVROLET—'57 Two-ten station wagon, 
$1,900; 4-dr., $1,305*. '56 Two-ten 2-dr., 
$1,005, $945. ‘55 Bel Air (8) coupe, $1,- 
045°; 4-dr., $750. '54 Bel Air 4-dr., $570. | 
53 Two-ten station wagon, $550; | 
4-dr., $360; 2-dr., $415, $405. "52 4-dr., 
$205, $155; 2-dr., $125. "50 coupe, $115. 

CHRYSLER—’55 NY 4-dr., 








$1,075* (ps); 


* $1,125*. °55| Windsor coupe, $985*. "54 NY 4-dr., $550° 


95. 
NASH—'56 station wagon, 


(Copyright, 1957, by Automotive News) 


(ps). "52 Windsor 4-dr., $145°. 
DeSOTO—’52 Firedome 4-dr., $265. 
DODGE—’ 54 Coronet 4-dr., $320. 53 Coro- 

net 2-dr., $290°. 

FORD—’57 Fairlane (8) 500 Victoria, $1,- 


700° (ps), $1,465. °56 Country sedan, 
$1,440*; Parklane, $1,390° (ps); Fair- 
lane (8) Victoria, $1,370° (ps); 4-dr., 
$1,075*; Custom 4-dr., $985, $955, $905. 


"5S Ranch Wagon, $855*; Custom 2-dr., 
$750; Fairlane 2-dr.. $725. °54 Crest (8) 


conv., $605°. "53 Crest Hardtop, $515*; 
sedan, $235, $200. 
HUDSON—'55 Wasp coupe, $655. "54 Jet 


sedan, $240°. 

LINCOLN—'58 Premiere 4-dr. 
$5,075* (ps). 

MERCURY — ‘55 Montclair 4-dr., 
(ps); Monterey coupe, $870°*. 
terey Hardtop, $575°. ‘53 4-dr., 
2-dr., $320°. "52 4-dr., $150*. 

NASH—'55 Statesman 4-dr., $630°. 
Statesman 2-dr.. $225; 4- dr. 

"5S (88) 4-dr. Holiday, $1,- 
Super 4-dr.. Holiday, 


OLDSMOBILE— 
54 (88) Holiday, $900°. °53 


290° (ps); (88) 

$1,260° (ps). 
(ps); (98) 4-dr., 
4-dr., "51 


(88) Holiday, $505*° 
$480° (ps). ‘52 (88) 
(88) 2-dr., $165°. "50 2-dr., 
PLYMOUTH —'57 Belvedere (8) 4-dr. Hard- 
top, $1,650°. "56 Savoy 4-dr., $925°; 2- 
dr., $890. ‘55 Belvedere coupe $855; 
Plaza 4-dr., $660; Savoy 2-dr., $675. "54 
Savoy 2-dr., $405, $375. 
PONTIAC — ‘55 Star Chief 4-dr., $895° 
(ps); conv., $890° (ps); Catalina, $640° 
(ps); Chieftain 2-dr., $745. ‘52 2-dr., 
$235°. "51 conv., $100°; 4-dr., $155°. 
RAMBLER —'52 station wagon, $300°. ‘51 
coupe, $125. 
STUDEBAKER — 
$380, $285°; Champion 2-dr., 
WILLYS—'48 Jeep, $280. 
MISCELLANEOUS—'56 Ford \%-ton pick- | 


Hardtop, 

$975° 
54 Mon- 
$365; 


"53 


‘53 Commander coupe, 
$230, 


5 | 


up, $735. °53 Chevrolet %-ton P)cleup, 
$350; Dodge %-ton pickup, $395; Stude. 
baker %-ton pickup, $400. 


BUFFALO 


(Thruway Auto Auction, Inc, 
Monday. Prices are for sale of Dec. 


BUICK 
’53 Super 4-dr., 


"54 Century Hardtop, $700* (ps), 
$455° (ps); Special 4 
dr., $335. 


CADILLAC—’56 (62) conv., $2,800° (ps), 
"54 coupe de Ville, $1, 715° (ps). 

CHEVROLET—’56 Two-ten station w: 
$1,245; 2-dr., $1,045°. ‘55 Bel Air 2-dr,, 
$750°; Two-ten 4-dr., $700; 2-dr., 5784, 
$600. °54 Two-ten 2-dr., $420. "53 
ten 4-dr., $280°*. 

DODGE—’53 Coronet Hardtop, $360°; 4 
dr., $350. "52 Meadowbrook 4-dr., $125, 

FORD —'57 Custom 4-dr., $1, 455°, ss 
Ranch Wagon, $1,350*, $1. 210°; Fairlane 
4-dr., $970. ‘55 Main 2-dr., $550. ‘53 
Victoria, $425; conv., $410*; 4-dr, , $340°, 

KAISER—’53 4-dr., $190. 

MERCURY—’56 Monterey 4-dr., $1,280*, 

‘55 Monterey conv., $1,070* (ps), 


$1,235°*. 
’53 Custom Hardtop, $455*; 2-dr., $400; 
$1,120° 


4-dr., $340°*. 
OLDSMOBILE— "55 (98) Hardtop, 

(ps). "53 (98) Holiday, $530° (ps). 5i 
4-dr., $135°. 


PACKARD—’52 4-dr., $100. 
PLYMOUTH—'55 Belvedere Hardtop, $945*, 





°54 Savoy 4-dr., $475*. °53 coupe, $250. 
PONTIAC—'56 Star Chief conv., $1,435*, 
"52 4-dr., $100. 


EBENSBURG, PA. 


(Ebensburg Auto Auction, Sale every 
Thursday. Prices are for sale of Dec. 12.) 
(Cars searce due to severe blizzard, 


demand very cood. Prices are firm, Sold 
39 cars out of 53 its.) 

BUICK—'52 Special 2-dr., $175. 

CHEVROLET — ‘54 Two-ten 4-dr., $560; 
2-dr., $495; 4-dr. station wagon, $545; 
Bel Air 2-dr., $560. ‘53 Two-ten 4-dr., 
$550. ‘52 club coupe, $340. ‘51 4-dr., 
$275, $155; 2-dr., $260. "50 2-dr., $200. 
"49 2-dr., $135. 

CHRYSLER—49 sedan, $135. 

DeSOTO —'°53 Powermaster 4-dr., $400; 
Firedome 4-dr., 

DODGE—'55 Coronet 2-dr., $895. 

FORD—'56 Fairlane (8) 2-dr., $1,260; 4 
dr., $1,245; Custom (8) 2-dr., $810; sta- 


$1,115. "55 Fairlane (8) 2-dr., 

$880; Custom (8) 4-dr., 
$740; Ranch Wagon, $925; 
$635. 


tion wagon, 
$925; 4-dr., 
$875; 2-dr., 
Main (8) 2-dr., 


MERCURY—'56 Custom 2-dr., $1,200. "SS 
Monterey 2-dr., $870. 

PLYMOUTH—'55S Piaza 4-dr., $645. ‘SS 
Cranbrook 4-dr.. $160. ‘52 Belvedere 


Hardtop, $130. '51 sedan, $130. 
STUDEBAKER—'54 Champion 4-dr., $395. 

"52 Champion coupe, $125. 
MISCELLANEOUS—'57 Morris Minor, $1,- 

100. "56 Willys %-ton pickup, $810. 


ALBANY 


i (Tim Anspach Dealers Auction. Sale 
(Continued on Page 19, Col. 1) 
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Every Monday—11:00 a.m. 
st Francis R. Cassell—Cearroll 
Phone Denver: SUnset 1-7821 
Wire Colorado Auto Auction FAX 
Denver, Colo. 
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DENVER AUTO AUCTION 
(Denver's Oldest and Finest Auto Auction) 


#75 So. Sante Fe Littleton, Colo. 
Ph: SU 1-6673 — Edgar Smith 
Auction Every Friday at 12:00 Noon 
We Issue Auction Checks and Guarantee Titles 








CONNECTICUT 





NEW ENGLAND'S OLDEST AND BEST 
10 YEARS CONTINUOUS OPERATION 


Sale Every Wednesday at 11:00 
SOUTHERN AUTO SALES, INC. 
AUCTION 


Warehouse Pt., Conn. 











DAYTONA BEACH — Florida Auto 
Auction. Municipal Airport. Tues., 
11 A.M. Completely under shelter. 





MICHIGAN 








GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half ate west of Grandville, 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Coil. W. E. "Bill" Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 











MISSISSIPPI : NEW JERSEY 


NEW YORK 





JACKSON — Greater Jackson Auto 
Auction, Inc., Wilmington St., P. O. 
Box 8468, Wednesday, 12:30 P. M. 


Crossroads of the East 


JUNCTION OF PENNSYLVANIA AND 
NEW JERSEY TURNPIKES 


N. A. D. E. 


Dual Lane Sale — Every 
WEDNESDAY, 11 A.M. 


We issue auction checks, guarantee titles 


NATIONAL AUTO 
DEALERS EXCHANGE 


Route 206 South, Bordentown, N. J. 
(Exit 7, N. J. Turnpike) - AXminster 8-1702 


MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 


AND FRIDAY 
We Issue Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 








NEW YORK 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 
Dealer Auto Auction 
Albany 5, N. Y. 
Monday — I! O'Clock 
80 car sale average 
All Titles and Checks Guaranteed 





CLASSIFIED WANT ADS Ev 
BRING RESULTS 





MICHIGAN 


Detroit's Barometer 
APTCO AUTO AUCTION 


8 Years Old 
Conveniently located ¥% mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK... 
WEDNESDAY AND FRIDAY AT 12 NOON 
19241 DIX-TOLEDO HIGHWAY (U. $. ROUTE 25) 
MELVINDALE, MICHIGAN 


Checks and tities guaranteed Phone Dunkirk 3-0150 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 
Auctioneers—David 8. Spielman 
John W. Becker 





Thruway Auto Auction, Inc. 
Route 188 Buffalo, New York 
EVERY MONDAY 


Insured Checks — Insured Titles 
Fast, Accurate Market Reports 
Phone: HObart 4700 Al Clements, Owner 
Ayi Dealers — Land at Buffalo Air-Park, 
5 miles south of Buffalo Municipal = 

Hard surface runway - Unicom Radio 
is only five minutes away. Call 
ick you up. 





LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State, 
Checks and Titles (Wed.). 


NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Re. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 





MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MiSs” 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 





PENNSYLVANIA _ 


|___ am — 





MANHEIM AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M. 
Checks and Titles Guaranteed 
Phone Manheim 5-240! 





_ TENNESSEE 








JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





WASHINGTON 





SOUTH SEATTLE AUTO AUCTION 


10644 E. Marginal Way Seattle 88, Wash. 
Phone Mohawk 6490 


SALE EVERY WED. 11 A.M. 


“WE HAVE BUYERS!" 
“Take Home a Guaranteed Auction Check” 
Bill Johnson Bob McConkey 


Crossroads 


. where they meet... 
buyers and sellers . . . new and 
used car dealers. They meet at 
the dealer auctions of the na- 
tion . . . and on the pages of 
Automotive News. 


You will reach both groups 
through an ad in Automotive 
News. 
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. 145; tae %-ton pickup, $840. °55 Chev- mas’ a a) lg —— a 
let %-ton pickup, $645. ,195* (ps). ”* -dr., 1. < 
Model Breakdown en NY 4-dr,, §440°, '52 NY 4-dr., $200° 
(ps). 


Used-Car Auction Prices 


CHICAGO 


(Greater Chicago Auto Auction. 


Of Auction Averages 


DeSOTO—’ 58 Firesweep 4-dr., $2,475* (ps). 


Sale | DODGE—’55 Royal (8) 4-dr., $850*, $730; 


















































Dec., 1957 = Nov., Oct., Coronet Lancer, $760*. '53 Coronet 4-dr., 
Model To Date 1957 1957 +d Thursday. Prices are for sale of Dec. se70. , $ 
$3,153 . . (Sold 261 cars out of 473 consign- | FORD—"57 Fairlane (8) 500 Victoria, $1, 
(Continued from Page 18) 1,823 $1,882 $1,984 ments.) 710; 2-dr., $1,700* (ps), $1,470°; 4-dr., 
> -£ 1 1,307 1378 BUICK—’56 Special conv., $1,300* (ps); $1,700* (ps); Custom (6) 2-dr., $1,335 , 
every Monday. Prices are for sale of Dec. 4-dr. Holiday, $1,580*, '55 (88) Super »280 ’ ’ Century Riviera, $1,270*. °55 RM Riviera Custom (8) 2-dr., $1,305*, $1,300°. ‘56 
16.) dcar., 2 at $1,206" (pe), $1.210°. "Be (58) 947 1,009 1,087 | §1,030* (ps); Special Riviera, $995* (ps), | FT yr ge et io$s' ey gage Goes Fairlane 
, uper 4-dr., (ps), ps). ’ 4 y . i ‘ . . . , Ps); ja 

(My goodness, Nery fern tong time, |. (98) 4-dr., $615* (ps). 638 689 737 | Joy Riviera, $010" (ne) 64 Super Rivi.| (8) 4-dr., $1,240%; Victoria, $1,235° (ps), 
= yy I will never know. They | PACKARD — '55 ‘‘400"’ Hardtop, $1,195° 397 441 471 era, $825° (ps); Special Riviera, $685*,| $1,100° (ps), $1025* (ps); conv, $1,015°; 
ee ee : (ps), $1,000* (ps). '53 4-dr., $260, 266 273 297 O°: ane: , :| Custom 4-dr., $905, $880; 2-dr. $885, 

t stood around crying the used-car , y , $650°; 4-dr., $560*; RM Riviera, $650 . . 

just sto PLYMOUTH—’58 Savoy station wagon, $2,- . , ie $875, $830. °55 Fairlane (8) Crown Vic- 
blues. We did manage to get 62.5 percent | 295°; 4-dr., $2,285°, '57 Savoy 4-dr., 195 216 220 | itlcre 470°: den” Go25°; 52 Buber| toria, $1,285° (ps), $750; 4-dr., $036° 
sold, but it was Toush Erle sale ended | $1,725°; Belvedere 4-dr., $1,725*. '56 Bel- * 190 185 | Riviera’ $250, '51 Special Riviera, 20s", | (PS). $790° (ps), '$675°, $645, ' $610°; 
on models °55 and up. vedere 4-dr., $1,065*; Plaza 4-dr., $895.| © hayes : ‘| g-dr., $900*, $820*; Custom Ranch Wag- 
the year of 1957, We finished up with ; , verall CADILLAC—’57 (62) sedan de Ville, $3,- es : 

y H vs for the 50 weeks PONTIAC—’'56 Star Chief station wagon, A 1,087 "51 7195 775* (ps), $3,750* (ps); conv., $3,600* on, $925, $825*; 4-dr., $740, $720, $540; 

C505 conmgnss om hich is almost | $1-680° (ps); Hardtop, $1,315* (ps). ’55 verage $1, $ $ (ps); coupe, $3,450* (ps), $3,445 (ps): | 2-4t., $705, $690°, $605; Main 2-dr., $375. 
or 179.7 cars per sale ce 188 Chieftain 4-dr., $1,010*, $850*. ’53 conv., | «Not Computed. (60) 4-dr.. $3,425* (ps). °56 (62) conv..| ‘54 Custom 4-dr., $675°*, $595°, $565°; 
our advertised goal of a ear sale $540°. . $2,950* (ps); coupe de Ville, $2,830*| COnV-, $615*. '53 station wagon, $585°; 
average.) STUDEBAKER—’ 50 Champion 4-dr., $135*. (ps), $2,750° (ps), $2,730° (ps), $2.595* 4-dr., $440*, $335; Victoria, $380°, °52 

BUIOK— SS Special te oe ee one, | MISCELLANEOUS — (58 Chevrolet %4-ton! Gage (ps), "53 (62) 4-dr., $1,145° (pe),| (De); 4-dr., $2,656° (pe), $2,500° (ps); | Conv... $2062. 

Super Riviera, $1,775*. ‘56 Special conv., pickup, $1,825, $1,680. '57 Ford Ranch- $940° os ° ” , ps), (60) 4-dr ” $2 650* (ps) *55 | (62) coupe HUDSON—’55 Wasp, $720; Hornet sedan, 
$1,200*. '55 Century conv., $1,150*; ero, $1,230. 56 Ford %-ton pickup, $840; PS). de Ville,’ $2,250* (ps). $2,150* (ps); |. $495°. "54 4-dr., $475°. 

Special Riviera, $1,000°; 4-dr., $850. '53 Chevrolet %-ton pickup, $1,115*. CHEVROLET—’57 Bel Air (8) 4-dr., $1,- conv., $1,850° (ps). '54 (62) coupe, $1,.| KAISER—'54 Manhattan 4-dr., $485. 
Super Riviera, $650*; 2-dr., $480*; RM 870* (ps); Two-ten 4-dr, station wagon, 500° (ps). °53 (60) 4-dr $1,050, 51 LINCOLN— 57 Premiere coupe, 2 at $3,000*° 
4-dr., $440° (ps); Special 2-dr., $435*. CHICAGO $1,865*, $1,850°; 4-dr.. $1,765°. °56 Bel coupe, $350° ” : ; (ps); conv., $2,960* (ps). °54 Capri 
‘52 Super Riviera, $270*, ’51 Special 4- Air (8) Hardtop, $1,575*, $1,560*°; Two- CHEVROLET—’58 Impala coupe, $2,770° coupe, $1,030* (ps). 

dr., $115*; Super 4-dr., $100*. (Arena Auto Auction, Sale every Tues- ten (6) 4-dr., $995, '55 Bel Air (8) Hard- (ps). °57 Bel. Air conv., $1,755* (ps); MERCURY — ’'57 Monterey Hardtop, $2,- 

CADILLAC—’57 (62) 4-dr., $3,625* (ps). | day. Prices are for sale of Dec. 17.) top, $1,335*; Bel Air (6) 2-dr., $960*; 4-dr., -$1,650* (ps), $1 625* (ps); Two. 010*; coupe, $1,740*, '56 Montclair Phae- 
'56 (62) sedan de Ville, $3,150*; 4-dr., (Sold 341 cars out of 576.) Two-ten (8) station wagon, $1,285*; ten tg) station wagon $1 700°: heaton ton, $1,380* (ps); Hardtop, $1,140°, '55 
$2,925* (ps); coupe de Ville, $2,790* | BUICK—’57 RM _conv., $2,405* (ps); Cen- Delray, $975; 2-dr., $870; Two-ten (6) (6) 4-dr., $1,215; 2-dr., $1,200. '56 Two- Montclair 4-dr., $1,200° (ps); coupe, $1,- 
(ps). "55 (62) conv., $2,160* (ps); coupe, tury Riviera, $2,050* (ps), $1,900*; Spe- 4-dr., $865; One-fifty (6) 2-dr., $770. ’54 ten (6) station wagon $1 125 $1,060: 120* (ps), $1,000* (ps); Monterey coupe, 
$2,100* (ps) 4-dr., $2,035* (ps); sedan, cial Hardtop, $1,985*. ’°56 Super Riviera, Corvette, $1,085*; 4-dr. station wagon, 2-dr.. $1,055, $975 #3895; ade. $850°: $990* (ps), $945°. '54 Monterey coupe, 
$1,870* (ps). '54 (62) 4-dr., $1,510*. '52| $1,695* (ps); 4-dr., $1,605*, $1,415° (ps),| $725; Bel Air 4-dr., $660, $655°. 53 Two-| ‘Tio ten (8) 2-dr., $1,060: 4-dr.. $1,030, | . $690°, $605°, $605; Custom 4-dr., $245. 
(62) 4-dr., $590° (ps). 51 (62) 4-dr., $1,370*, $1,250*; Special Riviera, $1,490*, ten station wagon, $595; Bel Air 2-dr., $1,005, $880; Bel Air (6) conv., $1 055°. | NASH—’55 Ambassador 4-dr., $870°, '54 
$190*. '49 4-dr., $100*. $1,400* ; 4-dr., $1,250*. '55 Super Riviera, $575; One-fifty 2-dr., $485. "52 2-dr., Sport coupe, $1,045*, °55 Bel Air Sport Statesman 4-dr., $375. 

CHEVROLET—'57 Bel ‘Air (8) 4-dr., $1,-| $1,100’ (ps),’ $1,025*; Century Riviera,| $385, $375. '51 2-dr., $180, '50 4-dr.,| Coupe $975*, $930° (ps): 4-dr. $s70, | OLDSMOBILE—'S7 (98) Holiday, $2,300° 
650° (ps), $1,630*, $1,590; Two-ten (S)| $1,050° (ps); Special Riviera, $1,000%;| | $285; 2-dr., $245. $775, $675; 2-dr., $815*, $630°; One-fifty| (PS); (88) Super Holiday, §2,090°; (88) 
4dr, $1,485*, $1,450°, $1,430°, $1,425;| RM Riviera, $915* (ps). '54 Super 4-dr., | DeSOTO—'56 Fireflite 4-dr., $1,780* (ps).| Station wagon. $530. '54'2-dr., $540, $425, | 4-F.. $2,080° (ps). '56 (98) Holiday, $1,- 
Two-ten (6) 4-dr., $1,300*, "56 Two-ten| $675, $605; Special Riviera, $660. '53 RM 55 Firedome 4-dr., $1,150* (ps), $1,025* 4-dr., $525. '53 Sport coupe, $475, $415*:| 575° (ps). '55 (98) Holiday, $1,245° (ps), 
(8) 4-dr.. $1,250* (ps); Two-ten (6) 4-dr., $450° (ps); Super Riviera, $395*, (ps). °'53 Firedome club coupe, $445* 4-dr. $400, °52 2-dr. $215. "51 2dr. $1,165* (ps); (88) Super 4-dr., $1,095° 
2-dr., $990; 4-dr., $975; Bel Air (8)|_ $340°; 4-dr., $355°; conv., $250°. ! cs $205. : “y ; | (ps); Holiday, $890*; (88) 4-dr., $730° 
4-dr.. 2 at $1,175*; Bel Air (6) 4-dr., | CADILLAC—'58 (62) coupe, $4,905* (ps); | DODGE —’56 2-dr., $1,025*. '53 Coronet 4-| cyRYSLER—’57 Windsor station wagon (ps). '54 (88) 4-dr., $730* (ps). 
$1,100.* °55 Two-ten 2-dr., $785; One- 4-dr., $4,890* (ps). '57 (62) conv., $3,-| _ dr., $450. $2,275* (ps), $2,250* (ps), $2,235* (ps). | PACKARD—'55S Clipper 4-dr., $775°. "54 
fifty (6) 2-dr., $590. '54 Bel Air station 920* (ps), $3,840* (ps); coupe de Ville, —_. Hy i a a. wee. #2.- 56 NY Newport, $1,760° (pa): St. Regis. Clipper coupe, $725°. 

“ ~ _f ‘ $3.605* (ps); (60) sedan, $3,890* (ps). _ ,925°; airlane (8) -dr., * S > a ; ; , 
seabr "fwo-ten Par $450, $400; 4dr. "56 (62) coupe de Ville, $2,890° (ps), $1,845* (ps); Fairlane (8) 4-dr., $1,750*; Teleereen tetera tee ees = a ~ sateen 2 
om ‘53 Bel Air "sport coupe, $470; $2,760* (ps), $2,750* (ps), $2,775* (ps); Del Rio station wagon, $1,685. ‘56 (8) 
. ir $355° Two-ten station ‘wagon, (60) sedan, $2,650* (ps); coupe, $2,580° 4-dr. station wagon, $1,520*; Fairlane 
$100; 4-dr., $330, $320, $250. ‘52 station| (PS). '55 coupe de Ville, $2,150* (ps),| (5) Hardtop, $1.510°, $1.390°; 2-dr., $1.- . . 
aes, oe ” “e. ).| $2,000* (ps); 4-dr., $1,945* (ps), $1,800° 05* (ps), $1,270*; Custom (8) 2-dr. 4 7 A | Th S | h 
wees Gite a., Gee; ae, Om | (ps). "54 (62) coupe, $1,695* (ps). Hardtop, $1,235; 2-dr. sedan, $950; 4-dr., ut our uction n e pot ig t 
a . fo — | CHEVROLET—'58 Bel Air Hardtop, $2,-| $1,095, $1,005*, $995*. ‘55 Crown Vic- 
CHRYSLER—'56 Windsor Newport, $1,635* ee ‘ ' > . , 
. 480°. "57 Two-ten (8) station wagon, $1,- toria, $1,345*, $1,195* (ps); 2-dr., $1,- ° 
peDin  ose Morcbet 2-ar., $885. °55 Royal| 60, $1,700, $1,750; 2-dr., $1,330; 4-dr.,| 125°, $1,050°," $1,000; 4-dr., $960, $900%; Thousands of leading car dealers . . . your best 
_— = eal ~eanet 4.ar.| $1-490°%: Two-ten (6) 2-dr., $1,435; Bel ustom (8) 4-dr., $900, $875; 2-dr., 
ey ae ge aoe’ | Air 4-dr., $1,790*; One-fifty 2-dr., $1,- 730°. '54 Hardtop, $810*; Main station customers .... read AUTOMOTIVE NEWS 
aoe es -_ “| 320. '56 Bel Air station wagon, $1,425*; wagon, $805; 2-dr., $700; 4-dr., $615, '53 k 
— 58 (8) Del Rio station wagon coupe, $1,275*; Hardtop, $1,250*; 4-dr., 4-dr. station wagon, $810*, $680*; Hard- every week. 
see, 7 laeiaan (8) ‘300 4-dr oi. $775*; Two-ten station by as oan eae manaes $570, ae — i vo . P 
ne , I o - : Delray, $1,150*%; 2-dr., $1,000°, ‘ -dr. station wagon, $350; 2-dr., ; 
we. oi =. E ow ave “aaa $805, $770; 4-dr., $820, '55 Bel Air Hard- $255. = club coupe, $200; 2-dr., $185; An advertisement or listing of your auction in — 
Sales Vaeee dee . >. top, $1,240°, $1,200* (ps), $970°, $955°; -dr.. $125, bd 
igen snme ey Como 2 | S00, iit, am. Str, a | mUino ie sort drs LEADING USED-CAR AUCTION DIRECTORY 
, os = 7 S ma “aie , z station wagon, $900; Two-ten 4-dr.,| MERC f—'"§ onterey Hardtop, $1,580* 

a te esi ~~~ fe seaien $830*; 2-dr., $790*, $750, $700; One-fifty ye "56, Montelair Hardtop, will let them know who you are, where you are, 
ow _ , ~ > 2-dr., $650. ‘54 Bel Air 4-dr., $795°*; 450° (ps). '54 onterey 4-dr., $830, : 

wagon, $525°; Main 2-dr., $370, wreteas, Two-ten 4-dr.. $460. '53 Two-ten 4-dr.. $685*; 2-dr., $710. '53 4-dr. station wag- and all the good things you have to offer. 

Custom 4-dr., $550° (ps); 2-dr.. $310°,| $400, $350, $305; sport coupe, $330°. '52|/ on, $795*; Monterey 2-dr., $555°, ‘52 4- 

a SS ee Saeed = 2. | _d-cr., $395; Hardtop, $340°. _dr., $475. '49 4-dr., $125. Frequency rates on request. 

= ee Ranch Wagon, $260; Main 2-| ouRYSLER—'57 Windsor 2-dr., $2,950* enn 4-dr., $1,165°. 

r.. D | (ps). "53 NY 4-dr., $395* (ps); Hardtop, | OLDS! E—'56 (88) Super 4-dr., $1,- 

HUDSON—'53 Jet 4-dr., $300. ose, | -. $330". 760° (ps); (88) Hardtop, $1,715* $1.- Contact 

LINCOLN—'53 Cosmopolitan 4-dr., $525°. | nesoro — 57 Firedome Hardtop, $2,060*| 365° (ps). '55 (98) Hardtop, $1,305* (ps), Z 

MERCURY 56 Montclair apest coupe, $1.- | (ps); 4-dr., $1,875° (ps), $1,860°. ‘56 $1,250° (ps). °54 (98) 4-dr., $1,095° Antomoatiu Ni 
375*; Monterey conv., i 160° eens | Firedome 4-dr., $1,290°; Seville, $1,250° y a $950°; 2-dr.. $950°; e Plus 
clair sport coupe, , ° 08 : (ps). "53 4-dr., $450°; 2-dr., $315. ) Super 2-dr., $840*. '53 (98) Hard- 

Monterey conv., $1,000°. ‘54 Monterey | popGE—'56 Custom Royal sedan, $1,175*| ton. $620* (ps); (88) conv., $500°. 2666 PENOBSCOT BLDG., DETROIT 26, MICH. 
paw $560, $500°. °52 Custom 2-dr., (ps). “5S — wr ae Hardtop, ia. ayy tp ey a. (ps). '53 (Space in “Leading Used-Car Auction Directory” reserved for 
ps); orone -dr., ps), 85*; -dr., ; 4-dr., ps). 

NASH—’53 Ambassador 4-dr., $220°. 2-dr.. $580°. °53 4-dr.. $355, $215°. PLYMOUTH—"56 Bélvedere Hardtop. $1,- recognized wholesale auto auctions only.) 

OLDSMOBILE—'56 (98) Holiday, $1,700* | roRD—'5S8 Fairlane (8) 500 Victoria §2,- 265°; Plaza 4-dr., $800. '55 Savoy 2-dr., 

(ps); (88) Super 4-dr., $1,400° (ps); 460° (ps), $2,405* (ps). ‘57 4-dr., sta- $720. ‘54 Suburban, $700; Belvedere 4- 
(88) Holiday. $1,375*, $1,325°. "53 (85) tion wagon, $2,000* (ps); Fairlane (8) dr., $675. '53 Belvedere Hardtop, $480; 
2-dr.. $350°; 4-dr.. $280°, $260° (ps).| 500 Victoria, $1.785* (ps), $1,750*°, $1,- Cranbrook 4-dr., $445*. "52 4-dr.. $275. | 
"S52 (98) 4-dr., $125°. | 700°, $1,620°, $1,545°; 4-dr., $1,615*, "50 4-dr., $125. | 

PLYMOUTH—'57 Savoy (6) 4-dr., $1,480°. | $1,460*, $1,460; Ranch Wagon, $1,520; | PONTIAC—'55 Star Chief Hardtop, $1,250* | 
'56 Belvedere (8) conv., $1,160*; Plaza Custom 300 Hardtop, $1,.495*; 4-dr., $1,- (ps). "53 4-dr., $570*. ‘51 4-dr., $125, 
station wagon, $740. ‘55 Plaza 2-dr., 385; Main 2-dr., $1,295*, $1,295, $1,240. $100. '50 4-dr., $145°*. } 
$750. ‘53 station wagon, $475; 4-dr., "56 Thunderbird, $2,100*; Fairlane Coun- | RAMBLER—'57 4-dr., $1,490*. ‘55 station 


$145. "52 4-dr., $230. 

PONTIAC—'56 Chieftain Catalina, $1,100°. 
‘53 Chieftain 4-dr., $220*. ‘50 Chieftain 
4-dr., $130° 

RAMBLER—'55 station wagon, 
2-dr., $300. 

STUDEBAKER "4 
$335. 

MISCELLANEOUS —'57 Lloyd wagon, $550. 
‘56 Consul 4-dr., $675, $625. ‘54 Willys 
Jeep, $830. "53 Dodge ‘%-ton pickup, 
$490. ‘50 Ford ‘%-ton pickup, $150. 


LITTLETON, COLO. 


(Colorado Auto Auction, Inc. Sale every 
Monday. Prices are for sale of Dec. 16.) 
BUICK—’57 Century Riviera, $2,150°; Spe- 

cial Riviera, $1,910* (ps), $1,900°, 2 at 

$1.875*, $1.855*, 2 at $1,850°; 4-dr. Rivi- 
era, $1,885* (ps). °56 Century Riviera, 
$1.525* (ps), $1,465*; Special Riviera, 
$1,.415*, $1,400°, $1,350°, $1,365°, $1,- 
355°. "54 Super Riviera, $745*. '53 Super 
4-dr., $390° (ps). "51 RM Riviera, $100°. 
CADILLAC—'58 (62) 4-dr., $5,940° (ps). 

"56 (62) 2-dr., $3,100° (ps). ‘55 (62) 4- 

dr.. $1,920* (ps), $1,880*° (ps). "54 (62) 

4-dr., $1,760° (ps). '53 (62) 4-dr., $1,100° 

(ps). 49 (62) 4-dr., $290°, $275*. 
CHEVROLET—’'58 Impala 2-dr. Hardtop, 

$3,000* (ps); Bel Air Hardtop, $2,455°, 

$2.440*, $2,375; Biscayne sedan, $2,350°; 

Yeoman (6), $2,280. "57 Two-ten (8) 4- 

dr, station wagon, $2,150° (ps), $1,985* 

(ps), $1,890°; 4-dr. sedan, $1,590°, $1,- 

550, $1,520, $1,500, $1,415; Bel Air (8) 

Hardtop, $1,900* (ps), $1,770* (ps), $1,- 

765* (ps). '56 Bel Air (8) Hardtop, $1,- 


$650. °53 


Commander 4-dr., 





425° (ps), $1,375*%; Two-ten (6) 2-dr., 
$825*. ‘55 Two-ten (8) station wagon, 
$1,090*, $1,010°; Bel Air (8) 4-dr., $1,- 
090°, $1,010°. °54 Bel Air (6) 4-dr., 
$810*. 

CHRYSLER—’56 NY 4-dr., $1,860* (ps). 
’55 Windsor Hardtop, $995*. 

DODGE—’57 Custom Royal 4-dr., $1,905° 


(ps). 

EDSEL—’58 2-dr. station wagon, $2,400*; 
Ranger 4-dr., $2.200°. 

FORD—’'58 Fairlane (8) 500 Hardtop, $2,- 
650* (ps); 6 pass, Country sedan, $2,480°. 
’57 Fairlane (8) 500 Hardtop, $1,870*, 
$1,750* (ps): Custom (8) 300 4-dr., $1,- 
425, $1,410, $1,405. '56 Thunderbird, $2,- 
390° (ps); Main (8) 2-dr., $705, '55 Main 
Ranch Wagon, $980; Custom 2-dr., $900, 
$770. '54 Main 2-dr., $490, $395. '53 Main 
2-dr., $250. '52 2-dr., $250. 

HUDSON—'56 Hornet 4-dr., $1,035*. °55 
Hornet 4-dr., $725*. 

LINCOLN—’57 Premiere Hardtop, $3,130* 
(ps). '56 Premiere Hardtop, $2,330* (ps), 
$2,325* (ps); Capri Hardtop, $2,210* 
(ps). °53 Capri Hardtop, $660*. 

MERCURY—’57 Montclair Hardtop, $2,185* 
(ps). '55 Montclair Hardtop, $1,035*. ’54 
Monterey 4-dr., $725, $710. 

NASH—'55 Ambassador 4-dr., $600*. 

OLDSMOBILE — ’58 (88) Super Hardtop, 


$3,770* (ps). '57 Fiesta station wagon, 
$2,600* (ps), $2,500* (ps); (98) 4-dr., 
$2,435* (ps); (88) 2-dr., $2,250*. '56 (98) 
4-dr., $1,895* (ps), $1,800* (ps); (88) 


try sedan, $1,390°, $1,375* (ps); 2-dr., 
$1,235°; Victoria, $1,115*, $1,085*, $1,000, 


$950°; 4-dr.. $1,170*, $1,065, $895°; 
Ranch Wagon, $925; Custom 4-dr., $1,- 
500°; conv., $995*; Main 4-dr., $820, 
$725. ‘55 Fairlane Victoria, $1,015*, $1,- 
010*, $985*; station wagon, $900; conv., 
S880*, $810*; Custom 2-dr., $700, $695; 
Main 2-dr., $585. '54 Crest 4-dr., $605°*, 


$575*, $545°; 2-dr., $520; Victoria, $600; 


Main 4-dr., $305. "53 Custom 4-dr., $480; 


Crest 4-dr., $300°. 

HUDSON—'55 Hornet 4-dr., $730°*. 
Wasr sedan, $500*. '53 4-dr., $220°. 
IMPERIAL—’57 Hardtop, $2,855* (ps). 
LINCOLN—’'57 Premiere Hardtop, $3,150* 
(ps). $3,050* (ps). 
$2,.200* (ps); coupe, $2,140* 
Capri coupe, $880*, $735°. 
MERCURY—'57 Turnpike Cruiser, $2,305* 
(ps); 4-dr., $2,100*; 2-dr., $1,725°*. °'56 
Montclair Hardtop, $1,510* (ps); coupe, 
$1.485* (ps); 4-dr.. $1,425*; Monterey 
4-dr., $1.295* (ps); Custom coupe, $1,- 
230°, $1,030°; 4-dr., $1,100*. °55 conv., 
$1.095*, $850* (ps). °54 Custom coupe, 
$790*. °53 conv., $425, $390*; coupe, 

san. 
NASH "53 


"54 


(ps). °54 


56 Ambassador 4-dr., $1,045°*. 
Hardtop. $495*. 

OLDSMOBILE—’58 (88) Holiday, $2,805*. 
"57 (98) Holiday, $2,550* (ps), $2,750* 
(ps), $2,635* (ps), 2 at $2,440* (ps), 
$2,420* (ps); coupe, $2,390* (ps); conv., 
$2,555* (ps); (88) Super 2-dr., $2,250* 
(ps). "56 (98) Holiday, $1,670* (ps), $1,- 
595* (ps); (88) Holiday coupe, $1,455*; 
4-dr., $1,425*, $1,420°. '55 (98) 4-dr., 
$1,290* (ps), $1.285* (ps); (88) Holiday, 
$1.270*; 4-dr., $1,190* (ps), $1,175*. '54 
(88) Holiday, $1,085* (ps); 4-dr., $800* 
(ps); (98) 4-dr., $820* (ps), $635*. '53 
(88) 2-dr., $580*; Holiday, $400*. 

PACKARD—'55 4-dr., $1,100* (ps). 

PLYMOUTH—’57 Belvedere 4-dr., $1,650*; 
Savoy 2-dr., $1,520*. '56 Suburban station 
wagon, $1.150* (ps); Belvedere 4-dr., $1,- 
050*, $895; 2-dr., $900; Hardtop, $955; 
Savoy 2-dr., $900; 4-dr., $940, $900; 
Plaza 4-dr., $795. '55 Savoy 4-dr., $630. 
"54 Belvedere 4-dr., $515°*. 


PONTIAC — ‘57 Chieftain 4-dr., $2,105*; 
Star Chief 4-dr., $2,065* (ps). °56 Star 
Chief Catalina, $1,375* (ps); Chieftain 


4-dr., $1,185*. °55 Chieftain Catalina, 
$1,075* (ps), $970*. '54 Catalina, $560*. 
"53 Catalina, $425°. 
STUDEBAKER—’56 Hawk 2-dr., $1,050. 
MISCELLANEOUS—’57 Volkswagen 2-dr., 
$1,570. '56 MG, $1,300*. '55 Jaguar, $1,- 
300*. ’50 Chevrolet pickup, $235. 


PORTLAND, ORE. 


(Portland Auto Auction, Inc, Sale every 
Tuesday. Prices are for sale of Dec. 17.) 
BUICK—’56 Special Hardtop, $1,650* (ps). 

'55 Special Hardtop, $1,015*, '54 Super 

4-dr., $850*; Special 4-dr., $815*. °53 

Super 4-dr., $610*; RM Hardtop, $480* 

(ps). °52 Super Hardtop, $420°; RM 4- 

dr., $285°*. 

CADILLAC—’57 (62) coupe de Ville, $4,- 

080* (ps). ’54 (62) coupe de Ville, $2,- 


"56 Premiere conv.. | 





wagon, $1.050. 

STUDEBAKER—’57 Champion 2-dr., $1,- 
235. '55 Champion 2-dr. $735*. '53 Com- 
mander 4-dr., $415*, '52 Champion 4-dr., | 
$265. 

MISCELLANEOUS—'57 Karmann Ghia 2- 
dr., $2,175; Volkswagen 2-dr., $1,505. '56 
Volkswagen 2-dr., $1,350, $1,280; Ford 
%-ton pickup. $895. '55 Volkswagen 2- 
dr., $1,250. '54 Chevrolet %-ton pickup, 
$610. '52 Chevrolet %-ton pickup, $380. 


PLAINFIELD, N. J. 


(Plainfield Auto Auction. Sale every Tues- 
day. Prices are for sale of Dec. 17.) 

(We do not seem to be as badly hurt as 
in some areas, There is some retail 
around although it all seems to be on 
$500 merchandise. We're optimistic. Sold 
94 cars out of 167 consignments.) 
BUICK—'56 Super Hardtop, $1,345* (ps). | 

"55 Special Hardtop, $1,010*, ’54 Super 
4-dr., $740°. '53 Special conv., $535*: 4- 
dr., $485*, $460°. '51 Super 4-dr., $175°*. 
"49 RM conv., $145*. 

CADILLAC — '57 coupe de Ville Hardtop, 
$4,250*° (ps). "54 (62) 4-dr., $1,650* (ps). | 
"50 (62) 4-dr. $405°*, $375°. 

CHEVROLET—’'57 Bel Air (8) Hardtop, 
$1,750*. '55 Bel Air (6) Hardtop, $1,095°*, | 
$1,075*; 4-dr., $920*; Two-ten (6) station | 
wagon, $875; 4-dr., $830*, $800*, $765, 
$725, $695, $605. 54 Two-ten 2-dr., $590*. 


"53 Two-ten 4-dr., $460°, $420*%, 3 at 
$400, $365. $350; Bel Air 4-dr., $440*, 
$400. '52 Deluxe 4-dr.. $265. '51 Deluxe | 


2-dr., $235*, $200, $185. "48 Deluxe club 
coupe. $175. 
CHRYSLER—’54 NY Hardtop, $845* (ps). 


’53 Windsor 4-dr., $450*. °50 Windsor 
4-dr., $165*. 
DeSOTO—'55 Fireflite 4-dr., $1,140*, °53 


Firedome 4-dr., $420*, '50 4-dr., $105. 

DODGE—’55 Royal 4-dr., $850*. '53 Coro- 
net 4-dr.. $420*, $385*; Diplomat Hard- 
top, $400*. '51 Meadowbrook 4-dr., $165. 
*49 club coupe, $145. 

FORD—'57 Fairlane (8) 4-dr., $1,635*, $1,- 
600*; Custom (8) 4-dr., $1,385. °56 Fair- 
lane (8) Hardtop, $1,385*, $1,325*, 
275*; Custom (8) 4-dr., $1,000*. 
Fairlane Hardtop, $1,100*, $1,010*, $980°; 
conv., $1,085*, $1,000, '54 Country Squire 
station wagon, $775; Crest 4-dr., $610*, 
$585*. ’53 Ranch Wagon station wagon, 
$450, $425; Custom 2-dr., $435, $400, 
$385, $325; Main 4-dr., $305. °52 4-dr., 
$335, $290,- $280. ’51 4-dr., $210*, $185, 
$175, ’°50 2-dr., $135, $130. 

MERCURY—’55 Monterey Hardtop, $1,220* 
(ps). '53 Custom coupe, $390. 

OLDSMOBILE—'55 Super (88) 4-dr., $1,- 
100* (ps). 53 (88) 2-dr., $535*. ’52 (88) 
4-dr., $315*. 

PLYMOUTH—’57 Belvedere (8) 4-dr, $1,- 
705*, 56 Savoy 4-dr., $1,000*, '55 Savoy 
4-dr., $810, $780. ’53 Cranbrook 4-dr., 
= $350. '52 Hardtop, $305, '50 4-dr., 

PONTIAC—’55 Star Chief (8) 4-dr., $935* 
(ps). 

STUDEBAKER—’54 Champion 2-dr., $335. 

MISCELLANEOUS—'56 Volkswagen, $1,- 
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See, see, see page 7 
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Detroit Dealers 
Choose Walker 
As °58 President 


DETROIT. — Glenn Walker, a 
DeSoto-Plymouth dealer since 1940, 
has been named president of the 
Detroit Auto Dealers Assn. He suc- 
ceeds Bill Her- 
mann (Rambler). 

A DADA direc- 
tor in 1946, 1947 
and 1957, Walker 
also heads the 
Greater Detroit 
Plymouth Dealers 
Assn. 

Other new 
DADA officers are 
Nelson Mulligan 
(Lincoln- 
Mercury), vice- 
president; Al Briggs (Ford), secre- 
tary, and Edmond Shikany, (Olds- 
mobile), treasurer. 

Five men have been added. to 
the association’s board of directors. 
They are Shikany, Charles Dal- 
gleish sr. (Cadillac), Gordon Wil- 
son (Chevrolet), Nelson Fisher 
(Chrysler) and Rex Parrish (Ram- 
bler). 

Holdover directors are Walker, 
Mulligan, Briggs, Leo Golcar 
(Buick), James Mason (Dodge), 
Frank Pepp (Plymouth), Bill 
Packer jr. (Pontiac) and Harry 
Kettle (Studebaker-Packard). 


Edsel Deals Plan 
21% Million Miles 
Of Test-Driving 


DEARBORN. — A campaign to 
have Edsel cars test-driven the 
equivalent of 100 trips around the 
earth or five round trips to the) 5.4 
moon is being launched by Edsel 
dealers throughout the country. 

Richard E. Krafve, division gen- 
eral manager, said Edsel dealers are 
planning to give a half million dem- 
onstration rides in the next 60 days. 
Each trip will average five miles, so 
the total distance driven will be 
close to 2% million miles. 

“We have organized this program 
to demonstrate the big difference 
that has been engineered into this 
new automobile,” he said. 

In the next 60 days, nearly 1,500,- 
000 invitations to drive the Edsel 
will be mailed tocarowners 
throughout the nation. Edsel dealers 
will personally contact additional 
thousands and invite them to join 
in the test run. 

Each person who participates in 
the test drive will be given an au- 
thentic scale model of an Edsel 
sedan. 


Chemical Engineers Meet 


CHICAGO.—Latest developments 
in such fields as atomic energy, 
the paper industry, automation, 
sales and management were dis- 
cussed during the four-day annual 
meeting of the American Institute 
of Chemical Engincers here. 





Glenn Walker 








Current Prices on U. S. Cars 


The following prices include the sug- 
gested base factory list prices, Federal 
excise tax amounts and suggested dealer 
delivery-and-handling charges. Not in- 
cluded are variable items passed on to 
the retail buyer, such as State and local 
taxes, transportation charges and op- 
tional equipment, 

(Copyright, 1957, by Automotive News) 
1968 MODELS 
BUICK—Special—4-dr. sed., $2,700; 2-dr. 
sed., $2,636; 4-dr. hardtop, $2,820; 2-dr. 
hardtop, $2,744; conv., $3,041; 4-dr, 2-seat 
stat, wag., $3,145; 4-dr. 2-seat hardtop 
stat. wag., $3,261. Century—4-dr. sed., $3,- 
316; 4-dr, hardtop, $3,436; 2-dr. hardtop, 
$3,368; conv., $3,680; 4-dr, 2-seat hardtop 
stat. wag., $3,831. Super—4-dr, sed., $3,- 
789; 2-dr. hardtop, $3,644. Roadmaster 15 
—4-dr, hardtop, $4;667; 2-dr. hardtop, $4,- 
557; conv., $4,680. Limited—4- dr, —- 

$5,112; 2-dr, hardtop, $5,002; conv., $5,12: 

(Vartable-pitch w standard on i. 
tury and Super; Flight-pitch Dynfiow 
standard on Roadmaster 75 and Limited. 
Powering steering standard on Super, Road- 
master 75 and Limited. Power brakes 
standard on Roadmaster 75 and Limited.) 


CADILLAC — Series 62 — 4-dr. hardtop, 
$4,891; 4-dr. extended-deck hardtop, $5,- 
079; 2-dr. hardtop, $4,784; conv., $5,454; 
Sedan de Ville 4-dr, hardtop, $5,497; Coupe 
de Ville 2-dr. hardtop, $5,251. Eldorado— 
Seville 2-dr, hardtop, $7,500; Biarritz conv., 
$7,500; Brougham 4-dr. hardtop, $13,074. 
Sixty Special—4-dr. hardtop, $6,232. Sertes 
75—S-pass. sed., $8,460; 8-pass. limousine, 
$8,675. (Hydra-Matic, power steering, 
power brakes standard on all models.) 

CHEVROLET (Prices are for six- 
cylinder models. For V-8s, add $107.) Del- 
ray—4-dr. sed., $2,155; 2-dr. sed., $2,101; 
2-dr. util. sed., $2,013. Biscayne — 4-dr. 
sed., $2,290; 2-dr. sed., $2,236. Bel Air— 
4-dr. sed., $2,440; 2-dr. sed., $2,386; 4-dr. 
hardtop, $2,511; 2-dr. hardtop, $2,447; 2-dr. 
Impala hardtop, $2,586; Impala conv., $2,- 
734, Station Wagons—2-dr. 2-seat Yeoman, 
$2,413; 4-dr. 2-seat Yeoman, $2,467; 4-dr. 
2-seat Brookwood, $2,571; 4-dr. 3-seat 
Brookwood, $2,678; 4-dr. 2-seat Nomad, 
$2,728. Corvette — hardtop cpe. or conv. 
(V-8 std.), $3,631. 

CHRYSLER — Windsor —4-dr. sed., $3,- 
129; 4-dr. hardtop, $3,279; 2-dr. hardtop, 
$3,214; 4-dr. 2-seat stat. wag., $3,616; 4- 
dr. 3-seat stat. wag., $3,803. Saratoga— 
4-dr. sed., $3,818; 4-dr. hardtop, $3,955; 
2-dr. hardtop, $3,878. New Yorker—4-dr. 

sed., $4,295; 4-dr. hardtop, $4,403.50; 2-dr. 
hardtop, $4,246.50; conv., $4,760.50; 4-dr. 
2-seat stat. wag., $4,868; 4-dr. 3-seat stat. 
wag., $5,083. 300-D—2-dr. hardtop, $5,173; 
conv., $5,603. (TorqueFlite and power steer- 
ing standard on Saratoga, New Yorker and 
300-D. Power brakes standard on 300-D.) 


CONTINENTAL—4-dr. sed., $6,072; 4- 
dr. hardtop, $6,072; 2-dr. hardtop, $5, 825; 
conv., $6,283. (Turbe- , power steer- 
ing, power brakes standard on all models.) 


DeSOTO — Firesweep — 4-dr. sed., $2,- 
818.50; 4-dr. hardtop, $2,953; 2-dr. hard- 
top, $2,889.50; ihe hae se 4-dr, 2- 
seat stat, wag. 266; 4-dr. 3-seat stat. 
wag., $3,408, Firedome—4-dr. sed., $3,085; 
4-dr. hardtop, $3,234.50; 2-dr. hardtop, $3,- 
177.50; conv., $3,488.50. Firefiite — 4-dr. 
sed., $3,582.50; 4-dr. hardtop, $3,731; 2-dr. 
hardtop, $3,675; conv., $3,972; 4-dr, 2-seat 
stat. wag., $4,030; 4-dr. 3-seat stat. wag., 
$4.172. Adventurer—2-dr. hardtop, $4,071; 
conv., $4,369. (TorqueFiite standard on 


Site for Research Center 


Purchased by Aeronutronic 


NEWPORT BEACH, Calif.—Pur- 
chase of 200 acres near Newport 
Beach for a multimillion-dollar re- 
search, development and prototype 
center has been announced by Aero- 
nutronic Systems, Inc., a subsidiary 
of Ford Motor Co. 

Aeronutronic, a rocket - missles- 
development firm, will retain its 
central offices in Glendale and com- 
puter development laboratory in 
Van Nuys. 


Fireflite and Adventurer. 
standard on Adventurer.) 


DODGE — Coronet Six—4-dr. sed., $2,- 
529.50; 2-dr. sed., $2,448.75. Coronet V-8— 
4-dr. sed., $2,637; 2-dr. sed., $2,556.25; 
4-dr, hardtop, $2,764: 2-dr. hardtop, $2,- 
679; conv., $2,941.50. Royal—4-dr. sed., 
$2,797; 4-dr. hardtop, $2,915.25; 2-dr. 
hardtop, $2,854. Custom Royal— 4-dr. sed., 
$3,030; 4-dr. hardtop, $3,142; 2-dr. hard- 
top, $3,071; conv., $3,298. Station Wagons 
—2-dr. 2-seat Suburban, $2,970.25; 4-dr. 
2-seat Sierra, $3,034.75; 4-dr, 3-seat Sierra, 
$3,176.25; 4- ‘dr, 2-seat Custom Sierra, $3,- 
caus 4-dr, 3-seat Custom Sierra, $3,- 


Power brakes 


EDSEL—Ranger—4-dr. sed., 
dr, sed., $2,519; 4-dr. hardtop, $2,678; 
2-dr. hardtop, $2,593. Pacer—4-dr. sed., 
$2,735; 4-dr. hardtop, $2,863; 2-dr. hard- 
top, $2,805; conv., $3,028. Corsair—4-dr. 
hardtop, $3,425; 2-dr. hardtop, $3,346. 
Citation—4-dr, hardtop, $3,615; 2-dr. hard- 
top, $3,535; conv., $3,801. Station Wagons 
—Roundup—2-dr. 2-seat, $2,876. Villager— 
4-dr, 2-seat, $2,933; 4-dr. 3-seat, $2,990. 
Bermuda—4-dr. 2-seat, $3,190; 4-dr. 3- 
seat, $3,247. (Automatic transmission 
standard on Corsair and Citation.) 


FORD—(Prices are for six-cylinder mod- 
els. For V-8s, add $107 for station wagons; 
$124 for Fairlane and Fairlane 500; $137 
for Custom 300.) Custom 300—4-dr. sed., 


$2,592; 2- 


$2,119; 2-dr. sed., $2,065; bus, 2-dr., $1,- 
977. Fairlane—4-dr. sed., $2,285; 2-dr. sed., 
$2,231; 4-dr. hardtop, 2-dr. 


$2,428.73; 

hardtop, $2,364.12. Fairlane 500—4-dr. sed., 
$2,437.72; 2-dr. sed., $2,383.72; 4-dr. hard- 
top, $2,508.72; 2-dr. hardtop, $2,444.72; 
conv., $2,659.98; retractable hardtop (V-8 
std.), $3,172.69. Station Wagons—2-dr. 2- 
seat Ranch Wagon, $2,406.76; 2-dr. 2-seat 
Del Rio Ranch Wagon, $2,513.24; 4-dr. 
2-seat Ranch Wagon, $2,460.76; 4-dr. 2- 
seat Country Sedan, $2,567.24; 4-dr. 3-seat 





Country Sedan, $2,674.24; 3-seat 
Country Squire, $2,803.90, 

IMPERIAL — Imperial —4-dr. sed., $4,- 
945; 4-dr, hardtop, $4,945; 2-dr. hardtop, 
$4,838.50. Crown—4-dr. sed., $5,632; 4-dr. 
hardtop, $5,632; 2-dr. hardtop, $5,388; 
conv., $5,758.50. LeBaron—4-dr. sed., $5,- 
968.50; 4-dr. hardtop, $5,968.50. (Torque- 
Flite, power steering, power brakes stand- 
ard on all models.) 

LINCOLN—Capri—4-dr. sed., $4,951; 4- 
dr. hardtop, $4,951; 2-dr. hardtop, $4,803. 
Premiere—4-dr. sed., $5,565; 4-dr. ‘hardtop, 
$5,565; 2-dr. hardtop, $5, 318. (Turbo-Drive, 
power steering, power brakes standard on 
all models.) 

MERCURY—Monterey—4-dr. sed., $2,- 
721; 2-dr. sed., $2,652; 4-dr. hardtop, 
$2,840; 2-dr. hardtop, $2,769; conv., $3,- 
081, Montelair—4-dr. sed., $3,236; 4-dr. 
hardtop, $3,365; 2-dr. hardtop, $3,284; 
conv., $3,536; Turnpike Cruiser 4-dr. 
hardtop, $3,577; Turnpike Cruiser 2-dr. 
hardtop, $3,498. Park Lane—4-dr. hard- 
top, $3,944; 2-dr. hardtop, $3,867; conv., 
$4,118. Station Wagons—2-dr, 2-seat Com- 
muter, $3,035; 4-dr, 2-seat Commuter, 
$3,105; 4-dr, 3-seat Commuter, $3,201; 2-dr. 
2-seat Voyager, $3,535; 4-dr. 2-seat Voya- 
ger, $3,635; 4-dr. 2-seat Colony Park, 
$3,775. (Multi-Drive Merc-O-Matic, power 
steering, power brakes standard on Park 
Lane; Mere-O-Matic standard on Montclair, 
Voyager and Colony Park.) 

OLDSMOBILE — Series 88 — 4-dr. 
$2,837; 2-dr. sed., $2,772; 4-dr. hardtop, 
$2,971; 2-dr. hardtop, $2,893; conv., $3,- 
221; 4-dr, 2-seat stat. wag., $3,284; 4-dr. 
2-seat hardtop stat. wag., $3,395. Super 88 
—4-dr, sed., $3,112; 4-dr, hardtop, $3,339; 
2-dr, hardtop, $3,262; conv., $3,529; 4-dr. 
2-seat hardtop stat. wag., $3,623. Series 98 
—4-dr. sed., $3,824; 4-dr. hardtop, $4,096; 
2-dr. hardtop, $4,020; conv., $4,300. Jet- 
| sway Hydra-Matic, power steering, power 
brakes standard on Series 98.) 


4-dr. 


sed., 


PACKARD—Hawk—2-dr. hardtop, 
995. (Automatic transmission and 
brakes standard.) 


PLYMOUTH —(Prices are for six-cy inder 
models. For V-8s, add $107.) Plaza— 4-dr, 
sed., $2,169; 2-dr. sed., $2,117.50; bus. cPe., 
$2,028.25. Savoy—4- -dr. sed., $2,304.75; 2: 
ar. sed., $2,254.25; 4-dr. hardtop, '$2,. 
399.50; 2- dr. hardtop, $2,328.50, Belve 
—4-dr. sed., $2,439.75; 2-dr. sed., $2,353.50; 

4-dr. hardtop, $2,527. 50; 2-dr. hardtop $2, 
456.50; conv, (V-8 std.), $2,762. Fury— 
2-dr. hardtop (V-8 std.), $3,066.50. Sta. 
tion Wagons (Suburbans)—2-dr. 2-seat De. 
luxe, $2,431.50; 4-dr. 2-seat Deluxe, $2 
485.50; 2-dr. 2-seat Custom, $2,553.25; 
4-dr, 2-seat Custom, $2,607; ‘4-dr, 3- seat 
Custom, $2,747; 4-dr. 2-seat Sport, $2,. 
759.75; 4-dr. 3-seat Sport, $2,899.75. 


PONTIAC—Chieftain—4-dr, sed., $2,638; 
2-dr. sed., $2,573; 4-dr. hardtop, $2. 79a; 
2-dr. hardtop, $2,707; conv., $3, 019; 4- dr. 
2-seat stat. wag., $3,019; 4-dr. 3-seat stat, 
wag., $3,088. Super Chief—4-dr, sed., $2,- 
834; 4-dr, hardtop, $2,961; 2-dr. hardtop, 
$2,880. Star Chief—4-dr. sed., $3,071; 4 
dr, hardtop, $3,210; 2-dr. hardtop, $3 122; 
4-dr. 2-seat stat. wag., $3,350. Bonne ville 
—2-dr. hardtop, $3, 481: conv., $3,586. 

RAMBLER—Deluxe Six—4-dr, sed., $2,. 
047. Super Six—4-dr. sed., $2,212; 4-dr, 
hardtop, $2,287; 4-dr. 2-seat stat. wag., $2,- 
506. Custom Six—4-dr. sed., $2,327; 4-dr, 
2-seat stat. wag. $2,621. Rebel V-8—Super 
——4-dr, sed., $2,342; 4-dr, 2-seat stat. wag., 


$3,- 
power 


$2,636. Custom—4- dr, sed., $2,457; 4- dr. 
hardtop, $2,532; 4-dr, 2- seat stat. wag., 
$2,751, Ambassador — Super — 4-dr. sed, 


$2,587; 4-dr, 2-seat stat. wag., $2,881. Cus- 
tom—4-dr. sed., $2,732; 4-dr, ‘hardtop, $2,- 
822; 4-dr. 2- seat stat. wag., ae 026; 4-dr. 
2- -seat hardtop stat. wag., $3, 116 


STUDEBAKER—Scotsman 6—4- dr., sed., 
$1,874; 2-dr. sed., $1,795; 2-dr, 2- seat stat, 
wag., $2,055. Champion 6 —4-dr. sed., 
$2,253; 2-dr. sed., $2,189. Commander v8 
—4-dr. sed., $2, 378; 2-dr. hardtop, $2,493; 
4-dr. 2-seat’ Provincial stat. wag., $2,644, 
President V-8—Classic 4-dr. sed., $2,639; 
2-dr. hardtop, $2,695. Hawks—Silver Hawk 
6 cpe., $2,219; Silver Hawk V-8 cpe., $2,- 
352; Golden Hawk V-8 2-dr. hardtop, 
$3, 282. (Overdrive standard on Golden 
Hawk. Heater standard on Scotsman.) 





New Commercial Car Registrations, 
23 States for November, 1957-1956 













































































Truck ——- ~ Fane Dia c 
are releas ere weekly, a3 | Brock-| Chev. a Stude- 
led by R. L Polk mond M nation- uce on i 
alien io ian ——, way | rolet T Dodge! Ford Cc al Mack | Reo | baker | White | Willys | Misc. 
8 States Previously ‘57| | 1709; 3% 307; = 1813 409 938 82 10 55 
Reported for November ) | 2422) 22 485; 1974 | 897 75 10| rr 173| 03 ci pd 
Arizona 57| 216} 4 52 56 73| 3 1 3| “31 9 
‘56 345) 3| 60 i97| 82} _—70| 4) 5| a| | 3 15) a 
Colorado *57) 262 3) 53 250 89 107 2 5 ; 
56 | 232) Ba] ee] tl ani 5] i| al | ai ‘sl we 
| Connecticut 57) = 9 39) 7 121 19 4 9 15 a 
56 | 4) 58) «189, = 63]—Ss«dt29)—Ssh 9| me 
Delaware ‘S7 | a 3 it} 12 34) il I 2 2 | 
"56 |__47| | oul 9) 74 | 3 3 ‘| 10 
Kansas 57) | 329) 4 52; 263 52 143 3 7 7 77 4 
56 386 5} 41] 275] = 76) —Ss«d28| 3| 3| a 6! 8 3] Sa 
Maryland ‘57| 3} «250 4 Ti 240| 38 126) 3) 4) 2 16 19) 21; «0 
56) 1} 308) ! 60) 41 | 52, 130) i} 5| 6 17| 9| 20| 86 
Montana "57 | 042) | iss 57 114) 8 5 3 63) i) 5% 
‘56 | 164} 33} «133 62| 80 3 8| 2 63| 2| 550 
New Jersey 57 7 7 H| 312; SiN) Ss«d 8) 77) 2 a. —_— = 80) 1725 
‘56 6} 597 13 121 387 158 220 36) ‘| 7| 52 59 48; 1708 
North Dakota *57) | % | 3 114) 27 78) ! | 2 1 7) 3) 350 
‘56 (78 | 24]; 33]__—s| = 9 3) 313 
Oregon ‘57| 233) | s| 209 57| ‘110; 12! | ‘| 6537 57| 768 
56 263} 2 54 236 103} 137; 4| 3 24 31 7! 28; = 956 
South Dakota 57] | 100 25! —«4130) 22 102| 2) | 5 2 21 6; 4S 
56) 85 6} 18| 62 28 82) 1| 2| 2 23 2) ol 
Tennessee ‘S7 | 378) 4) 38) 338) 90 108! 2i | 3) 10) a 10 1008 
_ "56 | 444 3) 72 339 iit Hit! 17 | 3 15) 13 7) 1135 
Utah 57) | 94 | 33). ONT 4) 60) 3] i 2) 4 2) 3 37 
y 56 | 247) 9 26 | 90) 30 32) I 1} 1 4) 43 9} 4 
Virginia "57 | 409) 6) 188) 519 110; —«*170) 18] | 10) 21] a7 14) 1483 
56! i 925 2| 470} 122) ~=—«:172! 39) 6} 10} 23 39) 12| 2028 
West Virginia 57 | ; ie 3] x 154 7 4 4] | | 5! a [ a 557 
56) 245 56 202 72 73) 6 10| él 743 
23 States Reported 57) 17| 5028 1326) 5224) 1277) 2493; 310 25) 122 195| 653, 445| «17197 
To Date for November 56) 8} 7014) 70| 1401| 5177 — 2457| 23! 141 315 721 291| 19513 
Year ‘S7| 618) 256651 / 2981) 41718) 244413) 54337) 84019) 11642| Nasi) Se58| 11234) 18633 17279) 751234 
To Date "S6\—-772| 262210) + —-3521| 49916) 232647! 72104) 95192) 11450] 2631| —7799| +13393|_19441| 10151| 781227 
“The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 


exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 


R. L. Polk & Co, 


cannot assume any liability by reason of inaccuracies or omissions."’—R. 


L. Polk & Co. 





Passenger Car Registrations, 13 States for November, 1957-1956 
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TORS 
10) 102} «129 18) 251) $73) 1094) 207) 74) 4) -27|_~—s«187|—«-2399) 125| 1911] -376| 399] 3333] 5 77| | m4 7114 
ste : 8 | 'a| as} orl Seal toon 35) 221) 2902} 47| 2015} 296) 382} -—«3100|_—~S 24 90) 114 56) 7262 
District of ‘7 ié é 3 27 a3) 7 39 | 208) 3731 70 14] 4 ni 54 473) x 58, 437; +110). +«107'~=«O«798 | 3 9 +144) +1824 
Columbie 56 19 7 5) 3 21 .- «a 79\ 392) += 536) «522 12} 64] 598) 128} = 29] = S62] ~—103]—S 137] 959 6 14 63) 2201 
idaho 57) eS 5 3 ale 5 | 1th) 235) «278; ~—=«S ny 2, 43) 355) 9) 30| 35) 6) 1 ~~«639) 3). +39) ~+«42)~C«C|SCI 
56 53 4 oe 72 21 12 59 83) 175) 376! 10 56, 442) 75 21} 331 50} 64) SSA 7|___24)_—_—s3| 9| 1270 
iilinois 7, 4 2 4 27; 670313) 79) aa] 70K) Vebt)0ea) Sag 297/42) ST GBI] 368) N49] SBE| G93] 1279; 1070| 1063612) 295) 307 a 21718 
56 389 6 30,127, «552,298 33, 287 ~—«*729|~—«*1890| 3237! ~—«60% 3} 185 819) «7103! ~=—«1439| ~=—s:180) +—«6747}—«1363|~=—«:1280) «11009 279| __323|~—«39%6| 22620 
Montana 57) 57 2) an 4) 30,730) 8S 1 9 55) + 440| (103) 20) 459 7 gi) 741| 2) 42, «44 64) 1645 
56 31 3 5 8 47 32 3 11) 85)_—_—stt4| 245] 439) ] | 14 33) 486 75| _—«17|_—s42|_— 80,74] 58 6 1925 6| 1467 
Sireds 57 ii 2 2 is 24 3, «2B 30}. 92|.~«I77|~—«263) SON se a a2[ ae | 2 22; 121) 1068 
56) 6 5 i 23 22 277\ so 77|_—s« 150233! 2 10 55, 300 73} 30}. 1741S «59 39% ' 42 43 48} 948 
New Hampshire 57) a) 3] 2 a7 7 im Be. 91, 185) 2I2) 8 i é 25) 22) 4) (2| 23) Se mi 404) 2B 25 83, 9% 
56 34 2 7 44 13 é 47 96| 162} 324! 6|  43],—373] sat | 6| 248 44 49; 408) 6 17 23 46| 1056 
North Dakota ‘57 7 2 . Ta 5 a are at) 2) lt; 22) ~~ 490 90| +20: +436 gi! 56: 693 a 26 19| 1579 
56 | 2 1 s| 2 | = 23 18 84) 128) 253! «576! 7| 32) ~— 6S] = 80} 483 90} 65) 734 4) 23 27\ sit} ——1680 
lennsylvania. ‘5? aay ie a2] 2832) 5601| 4082, 313). 38) 117) 698) 6048|  1780| 495, 6044) 1379) °1363| 11061] 2 356| «378 733 24437 
56 37) ___16|_72}_143_607|_423|_45|_460)_475/_31/6| 5518| 5880] 2/233) ~«=—«848| +6963) —«:1748| ~—-203} 6086] ~—«1357! ~—«1270} 10664] ~—«104] «= 286} += 390) «= 368) | 24510 
th Dakota “$7 nh i 33) 5 17; 66) 119) 240) 455) l 7 2, 500, 69) 25) 424! 06) Ld 679) 37, —=—«38 39| «1566 
2| 5, 10} 32} ie a 85) 149) 355) 1 3 36) 395) 59) 4] 405] 45! 54) 577} 5 251 30 12) 1195 
=—s a7 11 a i 2) “| So|. 10, | +77) 's2| . 338) 469, 10 2) 12 95, 5% 95, +50) 446 5 86| 762 " 25 26| 121) 1887 
2%| 17) = 16] 44 93| 175) —_—«373), 1 10 76| 460 51 15; 432 60 62| 620! 14 4 25} 1320 
Wisconsin i a “Ta 7 oh 597|_ ou 145|  423|-547|_1277| 2377) ~«1:36 3 47,243; 2816) 660) 202| 2256] 3931 3964] 3) 133] 136) 243) +9033 
56 305) 10) i 158} 508 | 73) 133) 363) 64) Iza) 2678! 2 84) 328} -3092/ += 630}. = 73|_— 2621; ~—«S57| ~—«472! ~—«4353| = 33]_—sI77|_~—s50) ~—s113|—9444 
a ae ae le a 7 9 2% | 119' 206) +18 21 a | ee a ‘oy Saat | 9 9 m4 826 
56) 9) 1 2) ee es ae 38} 79|_—«195) hae 7 32 -Baj_sS7|_—sdS | _s18 47 cS | an | a 7| 9| 697 
Bie tafe 57,2169, ~-'110)~~«31)~SO9) =i) ~—=«S3| 322) ~—«21478) mm 6722| 13255) 17662) -991| —~«110| +~~—«425| ~+«2177) +«21365) +5106) 1656) 19654! 4179! 3892! 34487; —«<51| -(1093| +1144) +2455] 75105 
56) 1336) = 68} 168} ~—S00|—2072|_—«*1076) ~—st08|_—stNit| 3340) —7274|—«12909| 20693 |___ II} 616] 2643] 23963] +4836} +666] 20712| 4151; 4008| 34373| —-241|~—«950|_—«*tI91| ~—«*1:162| 75670 
wee "57|  75810| 10297 _4330| _6837| 99274| 93176| 28045| 91389) Tees | Saves 971546) 1290622 |" 16864) 728| 30338) 2349581563710) 337208| 120414|1232650| 315498) 277764|2283534| 4832/ 54298| 59130| 162901 /5140095 
eee '56| 61271 | 694 10518) 22441| 100124] 94543| - 7876| 86725| 188141| 412802] 790087] 1140579) 1342| 36996! $402] 1420669| 469738| 118138) 1344381 | 385699! 312883|2630839/ 26990! 67118! 94108| _77182|5112909 


information contained in 


is report has been compiled from official state documents. Every reasonable 
supaation has been exercised to insure accuracy of this report to the extent of the registrations received and 


inaccuracies or omi: 


ssions.""—R., L. Polk & Co. 


tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liability by reason of 
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Used-Car Auction Prices 





(Continued from Page 19) 


PLYMOUTH—’57 Savoy 4-dr., $1,380*, $1,- 


345%; 2-dr., $1,325. °56 Belvedere Sport 
coupe, $1,075*; 4-dr., $1,020*; Savoy 
coupe, $1,065*; 4-dr., $940, $920, $785. 


‘55 Plaza station wagon, $725; Savoy 
4-dr., $620; Belvedere 2-dr., $580; 4-dr., 
$385. 

PONTIAC—’57 Star Chief Catalina, $2,000* 
(ps), $1,750* (ps). °56 Chieftain 2-dr., 
$1,095, $1,050*; 4-dr., $1,025*. 54 Chief- 
tain Catalina, $690*. '53 Chieftain Cata- 
lina, $395*. 

RAMBLER — '55 Cross Country, $1,050*, 
$1,025. °54 Cross Country, $725. 


DAYTONA BEACH 


(Florida Auto Auction, Sale every Tues- 

day. Prices are for sale of Dec, 17.) 
(Reflecting the general slowdown due 
to the holiday season the number of reg- 
istrations dropped today and the percent- 
age of sales also was lower than previous 
week.) 

BUICK—’57 Super conv., $2,150* (ps). ‘56 
Century Riviera, $1,590°; conv., $1,400*° 
(ps). °54 Special Hardtop, $1,000°. °49 
Super 4-dr., $200°. 

CADILLAC—’57 (62) conv., $4,000* (ps). 
"56 (62) coupe, $2,700* (ps); Hardtop, 
$2,500* (ps). '55 coupe de Ville, $2,400* 
(ps), $2,350* (ps). 53 (62) 2-dr., $1,000*° 
(ps). 

CHEVROLET—'57 Bel Air Hardtop, $1,- 
865°. '55 Bel Air (6) 4-dr., $1,050°; 2-dr., 


$810, ‘53 (6) station wagon, $485°; 4-dr. 
sedan, $375*. 
DeSOTO—’55 Firedome 2-dr., $1,000*. 


DODGE—’'57 Royal 4-dr., $1,825. 

FORD—’58 Fairlane (8) 500 2-dr., $2,575* 
(ps). °57 Skyliner, $2,225*, $2,200*°; 
Thunderbird, $2,500° (ps); Country se- 
dan, $1,900; Fairlane (8) 500 4-dr., $1,- 
850°; Fairlane 4-dr., $1,650. '56 Fairlane 
(8) 4-dr., $1,400, $1,260°; Main 2-dr., 
$900. 55 Fairlane (8) conv., $900; 2-dr., 
$950. °54 2-dr., $550. 

HUDSON—’55 Hornet 4-dr., $455*. 


MERCURY — ‘'55 Monterey conv., $950* 
(ps), $825* (ps); sedan, $810. 

OLDSMOBILE — '56 (88) 4-dr., $1,375* 
(ps). "55 (88) 2-dr., $600°*. 

PLYMOUTH—'57 Belvedere 4-dr., $1,700*. 


"56 Belvedere 4-dr., $1,165°. 
PONTIAC—’56 Chieftain 2-dr., $975. ‘55 
Chieftain Catalina, $975°; 4-dr. sedan, 


$800. 
WILLYS—'49 Jeepster, $235. 
MISCELLANEOUS—'52 English Ford 2- 
dr., $200. 


FLINT 


(Flint Auto Auction. Sale every Wednes- 

day. Prices are for sale of Dec. 18.) 

(There certainly doesn’t seem to be any 
signs of strength in the market at pres- 
ent. Perhaps after the holidays we might 
see some change. Sold 121 cars out of 

204.) 

BUICK—’57 Special Hardtop, $2,010* (ps); 
Super Hardtop, $2,040° (ps); Century 
Riviera, $1,770*. ‘56 Special Riviera, $1,- 
400°; RM Riviera, $1,375* (ps). '55 RM 
Riviera, $1,080° (ps), $990°; 4-dr., $1,- 
070* (ps); Special Riviera, $1,055* (ps), 
$1,025°; 4-dr., $890°; Super Riviera, 
$895*. "54 Super Riviera, $875*; Special 
4-dr., $715*; Century Riviera, $600°. ‘51 
Super Riviera, $175*. 

CADILLAC—'55 (62) coupe, $1,905* (ps). 
"52 (62) 4-dr., $560°, ‘51 4-dr., $215°. 
"41 4-dr.. $150. 

CHEVROLET—'58 Biscayne 4-dr., $2,330*, 
$2,295°. ‘57 Two-ten station wagon, $1,- 
800°, $1,675*; Bel Air (8) 4-dr., $1,700°; 
One-fifty 4-dr., $1,130. "56 Bel Air (8) 
4-dr., $1,400°, $1,305° (ps); club coupe, 
$1,055; Two-ten station wagon, $1,300*; 
4-dr. $955°; 2-dr., $1,015*, $925; Delray, 
$1,025. '55 station wagon, $1,005*; Hard- 
top, $940°; 2-dr., $725; Delray, $520°; 
Bel Air Hardtop, $865; 4-dr., $925°. ‘54 
Bel Air 2-dr., $600*° (ps); Two-ten -Del- 
ray 2-dr., $570°. ‘53 Bel Air 2-dr., $355°, 
$300; Two-ten 4-dr.. §270, $165; One- 
fifty 4-dr.. $130. °52 2-dr., $235; club 
coupe, $100. ‘50 conv., $175. 

CHRYSLER— ‘52 4-dr., $200. 


DeSOTO—'57 Firedome 4-dr., $2,015* (ps). | 


"53 Powermaster club coupe, $300. ‘52 
4-dr., $155°. 

DODGE—'51 conv., $155*. 

FORD — '57 Fairlane (8) 4-dr., $1,575°; 


Ranch Wagon, $1,485; Custom 2-dr., $1,- 
330°. '56 Parklane station wagon, $1,510* 
(ps), $1,350°; Custom 2-dr., $970, $870. 
‘55 Ranch Wagon, $1,050*, $980°; Fair- 
lane Victoria, $950* (ps); 4-dr., $875*, 
$730°; Custom 2-dr. $710*. ‘54 Custom 
Ranch Wagon, $540*; 2-dr., 2 at $425, 
$395, $345, $260. '53 Custom 4-dr., $340. 
"52 4-dr., $135*. ‘51 Main 2-dr., $170; 
Custom club coupe, $150; 2-dr., $100. 

IMPERIAL —’' 57 2-dr., $3,260* (ps). 

MERCURY—’57 Custom 4-dr., $1,730*. '52 
Custom 4-dr., $170, $150. ‘51 Custom 
4-dr., $150. 

NASH—’54 station wagon, $475. "53 4-dr., 
= "52 club coupe, $135. '51 club coupe, 

0. 

OLDSMOBILE—’ 57 (88) station wagon, $2,- 
235* (ps). ‘56 (88) Holiday, $1,360*; 
coupe, $1,300°; 2-dr., $1,040. '55 (88) 
club coupe, $1,110*. '54 (88) Super 4-dr., 
$700*. 

PLYMOUTH—'57 Belvedere Hardtop, $1,- 
650°. ‘56 Savoy station wagon, $1,000*; 
Plaza 2-dr., $700. '53 Plaza 4-dr., $565; 
Suburban, $300; 2-dr., $270. °50 station 
wagon, $105. 

PONTIAC—’57 Star Chief station wagon, 
$2,085*; Chieftain 4-dr., $1,525*. '56 Star 
Chief conv., $1,200* (ps). ’55 Chieftain 
station wagon, $1,105*; Star Chief 4-dr., 
$875* (ps). °53 Chieftain 4-dr., $350*, 
$290°; 2-dr., $345* (ps), $285, $265*. ’50 
conv. $150*. 

RAMBLER—’56 station wagon, $1,350. 

= o—eee — °'51 Commander 4-dr., 

15°. 

WILLYS—’53 2-dr., $160*. 

MISCELLANEOUS — '56 Chevrolet %-ton 
pickup, $900. ’53 Chevrolet %-ton pickup, 
$450. "50 Chevrolet %-ton pickup, $165. 


LOS ANGELES 


(Harold Henry’s Los Angeles Auto Auc- 
tion. Sale every Tuesday, Prices are for 
sale of Dec. 17.) 

BUICK—’57 Special conv., $2,135* (ps); 
Riviera, $1,925*. ‘56 Century Riviera, 
$1,700* (ps), $1,675* (ps); Super Riviera, 
$1,530* (ps), $1,505* (ps); Special Rivi- 
era, $1,280* (ps). ‘55 Special Riviera, 
$1,175* (ps), $995* (ps); 2-dr., $650; 
Super Riviera, $1,150. °53 RM Riviera, 





$500* (ps); Super Riviera, $500*° (ps); 
Special 2-dr., $390. '51 2-dr., $155°*. 
CADILLAC — '57 sedan de Ville, $4,440*° 
(ps); 4-dr., $4,200* (ps); conv., $4,200* 
(ps); coupe de Ville, $4,150* (ps), $4,- 
050* (ps), $4,000* (ps), '56 sedan de 
Ville, $3,135* (ps); (62) 4-dr., $2,555* 
(ps). '55 (62) coupe, $2,360* (ps), $2,- 
315° (ps); 4-dr., $2,195* (ps), $2,085*° 
(ps); sedan, $1,950* (ps). °53 (60) sedan, 
$1,100* (ps); (62) 4-dr., $995* (ps). °52 
4-dr., $650*° (ps). '50 coupe, $465*, °49 
4-dr., $365*. '48 4-dr., $100*, 
CHEVROLET—’58 Biscayne 4-dr., $2,200*. 
’57 Corvette, $2,380°; Bel Air Nomad, 
$2,245*; Sport coupe, $1,835* (ps); conv., 
$1,710*; Two-ten (8) 4-dr., $1,650°. '56 
Corvette, $2,280*; Bel Air Sport sedan, 
$1,650* (ps); Sport coupe, $1,600*; 4-dr., 
$1,360*; Two-ten (8) Delray, $1,460*, 55 
Bel Air station wagon, $1,210*; Two-ten 
(6) 4-dr., $875*. '54 Bel Air Sport coupe, 
$800*; 2-dr., $685*; Two-ten 4-dr., $595°*, 
$500. °53 Two-ten 2-dr.. $390; One-fifty 
4-dr., $360. '52 sedan, $385*, $285°. °51 


station wagon, $360*; 4-dr., $325* $220, 
$190. 

CHRYSLER—’'55 NY 4-dr., $1,495*° (ps). 
’54 NY Newport, $950* (ps). 51 Sara- 
toga 4-dr., $175*. 

‘O—’53 Firedome 4-dr., $350°. 

DODGE—’56 Coronet conv., $1,130° (ps). 


FORD—’58 Fairlane (8) 500 Victoria, $2,- 
400*, °57 Thunderbird, $2,825*, $2,750*; 
Skyliner, $2,590° (ps), $2,230°; Country 
sedan, $2,050* (ps); Country Squire, $1,- 
915* (ps); Fairlane (8) 500 conv., $1,- 
915* (ps); club sedan, $1,825* (ps); Cus- 
tom 300 2-dr., $1,700°; 4-dr., $1,615. °56) 
Country sedan, $1,625*; Fairlane (8) 4- 
dr., $1,300°, $1,270* (ps); Victoria, $1,- 
225°, $1,125* (ps); Main Ranch Wagon, 
$1,275*, $1,265°; Custom 2-dr., $900*. 
"55 Thunderbird, $1,455*; Country sedan, 
$1,275*, $1,045* (ps); Ranch Wagon, $1,- 
135, $1,025, $910; conv., $1,015*° (ps); 
4-dr., $870°; 2-dr., $745, $730; club se-| 
dan, $770*; Main 2-dr., $615. '54 Custom 
2-dr.. $645°; Main 4-dr., $395; 2-dr., 
$230. "53 Ranch Wagon, $675*; Main 4-/| 
dr., $325; Custom 4-dr., $290, $285; 2-| 
dr., $210, $175. "52 station wagon, $425°, | 
$275*. °51 Victoria, $225; 2-dr., $135. 

HUDSON—’56 Hornet Hollywood, $1,100. 
"52 4-dr., $115. 

LINCOLN "56 Premiere 4-dr., 500" 
(ps). 

MERCURY—'57 Monterey coupe, $1,955* 
(ps). °55 Montclair coupe, $1,235*; Mon- 
terey 4-dr., $1,150° ‘54 conv., $700*; 
station wagon, $700°. ‘51 club coupe, 
$155. 

NASH—'54 Statesman Country club, $585. 
"53 Statesman 4-dr., $315. 

OLDSMOBILE—'56 (88) Holiday, $1,425*, 
$1,415° (ps). "53 (88) Super conv., $350°. 
"52 (88) Super Holiday, $315*. *51 (98) 
4-dr., $135*. 49 club coupe, $125. i 

PACKARD—'S4 Clipper club coupe, $400*. 
"51 sedan $140. 

PLYMOUTH—’'53 Cranbrook 4-dr., $390, 
$375. °52 club coupe, $200. ‘50 4-dr., 


$150. 

PONTIAC—'56 Star Chief Catalina, $1,180*° 
(ps). °55 Safari station wagon, $1,395* 
(ps); Chieftain Catalina, $1,000° (ps). 

RAMBLER—'51 station wagon, $225. 

STUDEBAKER—'57 Golden Hawk, $2,230° 
(ps). "55 Commander coupe, $1,055*. } 

WILLYS—’51 station wagon, $275. | 

MISCELLANEOUS — ‘57 Ford Ranchero, | 
$1,600; F-100 pickup, $1,400°; DKW 
Hardtop, $1,215; MG roadster, $1,825; 
Triumph roadster, $1,925*; Volvo 2-dr., | 
$1,510. °56 Volkswagen 2-dr.. $1,400. "55 
Chevrolet %-ton stake, $775; %-ton pick- | 
up, $695. "53 Dodge \%-ton pickup, $400. | 
"50 Chevrolet %-ton panel, $150. 





| 


WAREHOUSE POINT, CONN. | 


(Southern Auto Sales, Inc. Sale every | 
Wednesday. Prices are for sale of Dec. 18.) 

(Market holding about even. Consign- 
ment of cars entered during the pre- 
holiday season are at a higher level. 

Buyers looking for clean cars.) 


| BUICK—'57 Special Hardtop, $2,250* (ps). 


"55 Special 4-dr., $880* (ps). '54 Century 
Hardtop, $780°, $735° (ps); RM conv., 
$500° (ps). "53 RM Hardtop $400* (ps). 
"52 Special 2-dr., $240*, $200. "51 Super 
Hardtop, $210*, $145. 

CADILLAC—'56 (62) conv., $2,700* (ps). 
"55 (62) 4-dr., $2,260° (ps). "52 (62) 4- 
dr., $725°*. "49 2-dr., $200°, $180. 


CHEVROLET —'57 Two-ten station wagon, | 


#1,750°; 2-dr., $1,350°; Bel Air Hardtop, 
$1,650°, $1,410°; One-fifty 2-dr., $1,150. 
‘56 Bel Air 4-dr., $1,365*; Two-ten sta- 
tion wagon, $1,250, $1,105*, $975; 4-dr., 
$975, $950; One-fifty 2-dr., $875. '55 Two- 
ten Hardtop, $1,100, $940*, $900, $825, 
$720, $625, $610; Bel Air conv., 
One-fifty 2-dr., $635. ‘54 Two-ten 4-dr., 
$600; One-fifty 2-dr., $425. 
4-dr., $395, $390°, $355, $325, $155; One- 
fifty 4-dr., $380; Bel Air 2-dr., $335*. 
"52 4-dr., $325, $225. ‘51 2-dr., $225, 
$210, $140. 

CHRYSLER—'52 Windsor 4-dr., $110. 

DeSOTO — '54 Powermaster 4-dr., $415* 
(ps). °53 Firedome club coupe, $305*; 
Powermaster 4-dr., $185*. 

DODGE—’55 Royal 4-dr., $970*. '53 Cor- 
onet conv., $250, $205; Meadowbrook 4- 


$965*; | 
"53 Two-ten | 


Belvedere conv., $665; Savoy 4-dr., $540; 
Plaza 2-dr., $405. °53 4-dr., $160. ’51 4- 
dr., $165. 

PONTIAC—’53 2-dr., $300*, $280. '51 Hard- 
top, $200*, $130*. '50 2-dr., $135, $115. 


RAMBLER — ’58 station wagon, $2,075* 
(ps). 
STUDEBAKER — '54 Commander station 


wagon, $475. 


$250. 

MISCELLANEOUS—’54 Ford %-ton pick- 
up, $520, $470. '53 International %-ton 
pickup, $275. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of Dec. 20.) 


(Had an extra good sale today. Lots of 
clean Northern cars here. Weather was 
fair.) 

BUICK—’57 Special conv., $1,900*. ‘56 Su- 
per Hardtop, $1,535*; 2-dr., $1,340*; Spe- 
cial 4-dr., $1,225. '55 Super 4-dr., $1,275*; 
coupe, $1,150; Century 4-dr., $825*; Su- 


’*53 Champion Hardtop, 


per 4-dr., $660*° (ps). °54 Super 2-dr., 
$560*. °53 4-dr., $425*, $360. 51 2-dr., 
$250*, $150. °50 4-dr., $215*; coupe, 
$150°. 

CADILLAC — ’'52 4-dr., $575*. °46 4-dr., 
$210°*. 

CHEVROLET—’58 Bel Air 4-dr., $2,550*; 


2-dr., $2,150*. °57 Bel Air 4-dr., $1,840* 
(ps); 2-dr., $1,610; Two-ten 2-dr., $1,- 
460*, $1,275. °'56 Bel Air Hardtop, $1,- 
500°; 4-dr., $1,080; Two-ten 2-dr., $950. 


’55 Bel Air 4-dr., $990°; 2-dr., $875; 
Two-ten 2-dr., $770. ‘54 station wagon, 
$745; 4-dr., $570*. °53 Bel Air 4-dr., 


$475; Two-ten 2-dr., $435. '52 2-dr., $275; 
4-dr., $200. '51 4-dr., $180°; 2-dr., $145. 


DeSOTO—'56 Firedome 4-dr., $1,350°. ‘55 
4-dr., $640°, ‘54 4-dr., $410° (ps). 
DODGE—'56 Coronet 4-dr., $1,060°. °53 


4-dr., $350°*. ‘51 2-dr., $100°. 

FORD—’58 Fairlane (8) 500 4-dr., $2,387°, 
$2,310*. °57 Fairlane (8) 500 4-dr., $1,- 
860°; 2-dr., $1,750*; coupe, $1,670°. °56 
Fairlane Victoria, $1,450°; Country 
Squire, $1,335*; 4-dr.. $1,275°*; Custom 
Hardtop, $1,110*; station wagon, $910°*; 
4-dr., $910°*; Main sedan, $880. ‘55 Fair- 
lane Hardtop, $1,000; Ranch Wagon, 
$950, $825; 4-dr., $900; Victoria, $890°, 
$850°*; Custom 4-dr.. $860. '54 Crest 4- 
dr., $675*; Main 2-dr.. $425. '53 Custom 


2-dr., $525; 4-dr., $475, "52 2-dr., $375°. 
"51 4-dr., $130°. ‘49 2-dr., $155. °47 
coupe, $120. 


LINCOLN—'57 Premiere Hardtop, $3,360*. 
"51 4-dr., $100°. 

MERCURY—'55 Monterey 4-dr., $890°. ‘55 
Custom 2-dr., $860. ‘54 Monterey Hard- 
top, $690°. 

NASH—'52 4-dr., $155. 


OLDSMOBILE—'56 (88) Super 4-dr., $1,- 
360°. ‘54 (88) 4-dr., $600°. ‘50 4-dr., 
$140°. 

PLYMOUTH — ‘54 4-dr., $450. '53 4-dr., 
$345, °51 4-dr., $175. 

PONTIAC—’55 Chieftain 4-dr., $490°. ‘53 
4-dr.. $200°. ‘52 coupe, $235°; 4-dr., 


$195*. '51 coupe, $100°. 
RAMBLER—’'56 station wagon, $1,010. 
MISCELLANEOUS — ‘57 Triumph conv., 
$1,800; Chevrolet %-ton pickup, $1,020. 
"56 Ford pickup, $700. ‘54 Chevrolet 
pickup, $395; Ford pickup, $450; Inter- 
national pickup, $300, 
* * * 


— Auctions in Brief — 


NEW YORK CITY 
Skyline Auto Auction. Sale every Tues- 
day (Dec. 17). 83 percent of all cars en- 
tered sold here this week, A new sales per- 
centage record for car auction, Market firm 


| with both sellers and buyers very active. 


Sold 90 cars out of 109. 
* * * 


OMAHA 
Richard Abel Auto Auction, Sale every 
Thursday (Dec. 19). Prices holding. Buying 
power good. Crowd held. 
* * 


JENISON, MICH. 
Grand Rapids Auction. Sale every Tues- 
day (Dec. 17). Market still soft. Bidding 
| somewhat stronger, but selling still difi- 


cult. Sold- 84 cars out of 179 consignments. 
* * * 


DANVILLE, VA. 

Danville Auto Auction. Sale every Wed- 
nesday (Dec. 18). This was our last sale 
of the year with some tax selling. However, 
the clean units sold at a very good price. 
Sold 110 out of 143. 

* 


BORDENTOWN, N. J. 

| National Auto Dealers Exchange. Sale 
| every Wednesday (Dec. 18). With 331 cars 
registered and 237 cars sold we found pre- 
holiday prices off slightly, but high volume 
continues without many buyers still paying 
high prices for the sharp well-detailed cars. 

* * * 


ST. LOUIS 
St. Louis Auto Auction Barn, Sale every 
Tuesday and Friday (Dec. 17 and 20). Per- 
centage of sales was good even though 
consignment was off due to the holiday 
season. Sold 141 cars out of 222. 


Metal Repairers 
Form Trade Unit 





dr., $225, $140. '52 Hardtop, $200. '51 
4-dr., $130. 

FORD—'’57 Main Ranch Wagon, $1,740*; 
Fairlane (8) 500 Hardtop, $1,585*, $1,- 
425°; conv., $1,550*. '56 Custom Country 
sedan, $1,375°; 2-dr.. $965, $895; Main 
station wagon, $1,100*, $975, $710*; 
Fairlane Victoria, $975* (ps). '55 Coun- 
try sedan, $995*, $925*, $860, $770*, $755, 


$750*; Fairlane (8) 4-dr.. $725*, $700, 
$675. °54 Ranch Wagon, §775*, $490; 
2-dr., $500, $440. °'53 .Country sedan, 


$575*, $395*°; 2-dr., $325, $305, 2 at $275, 
$270, $250. '52 station wagon, $395; 2-dr., 
$275*, $250. 

LINCOLN—’53 Capri Hardtop, $475* (ps). 

MERCURY—'56 Monterey Hardtop, $1,365; 
Custom 4-dr., $985*. '55 Montclair sedan, 
$950*, $780°. ‘54 Monterey 4-dr., $550*, 
$475*. "53 Monterey station wagon, $400*. 
’52 Hardtop, $280*, '51 station wagon, 
2 at $130*. 


NASH—’53 Statesman 2-dr., $225. '52 4- 
dr., $275, $235. 

OLDSMOBILE — '56 (98) 4-dr., $1,720* 
(ps); (88) conv., $1,350*. '55 (88) Hard- 


top, $1,235*. '53 (88) Hardtop, $495*, 
i ‘52 (88) Hardtop, $225*, $220, 
0. 


PLYMOUTH—’56 station wagon, $1,250*; 
Belvedere Hardtop, $1,115*; Savoy 2-dr., 
$910, $850. °55 Belvedere conv., $870. ’54 


PITTSBURGH.—A group of U. S. 
and Canadian firms, engaged in re- 
pair of machinery and metal parts 
used by steel, chemical, coal, oil, 
marine and other heavy industries, 
has established the American Metal 
Repair Assn. 

R. L. Rectenwald, Maintenance 
Engineering Corp., Pittsburgh, is 
president; S. John Oeschle jr., Met- 
alweld, Inc., Philadelphia, vice- 
president,.and George Jackman, 
Metal Locking Service, Buffalo, 
treasurer. 

Charles A. Kenny, executive sec- 
retary, said the organization's ob- 
jectives are to raise the standards, 
promote research and enlarge the 
scope of the industry and to pro-. 
tect customers of metal repair firms 
against unqualified operators 
through a system of licensing quali- 
fied firms and their personnel. 











Technical 





Mack Appoints Ohmart 


Industrial Engineering Chief 


Lowman T. Ohmart has been 
appointed director of industrial en- 
gineering for Mack Trucks, Inc. 
He will supervise 
development of 
policies and pro- 
cedures for the 
administration of 
production stand- 
ards. 

Ohmart for- 
merly was 
assistant 
Manager- 
industrial en gi- 
neering for Arm- 
. strong Cork Co., 
Lancaster, Pa. Prior to joining 
Armstrong in 1941, he served with 
Procter & Gamble Co, in various 
engineering and supervisory capac- 
ities. 





= * 


IH Promotes Chimenti 


Dan Chimenti has been named 
director of manufacturing for 
International Harvester. He had 
been general manager of Har- 


vester’s Farm Tractor division. 
= . = 


Bendix Radio Names Brower 


To Higher Engineering Post 


G. H. Brower has been promoted 
to chief engineer of custom auto- 
motive radio products by the 
Bendix Radio division of Bendix 
Aviation Corp. 

Brower formerly was assistant 
chief engineer of automotive radio 
products. He succeeds G. W. 
Randolph, who has been promoted 
to assistant products manager. 

. > : 


Doehler-Jarvis Lists 


Five New Appointments 


The Doehler-Jarvis division of 
National Lead Co. has announced 
the following five appointments: 

Richard E. Potts, formerly main- 
tenance engineer of the Pottstown 
(Pa.) plants, has been promoted to 
plant engineer of the general office 
engineering staff at Toledo. Joseph 
L. O’Brien, who was sales adminis- 
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Personnel 


trator at Toledo, has been named 
assistant sales manager for Toledo 
Plant 2. 


Clifford R. Schultz, formerly as- 
sistant comptroller for the Toledo 
plants, has been appointed plant 
comptroller for Toledo Plant 2. 
Robert C. Meyers, former assistant 
purchasing agent, has been named 
purchasing agent for Toledo Plant 
1. Frank P. Fisher jr., assistant pur- 
chasing agent for the Grand Rap- 
ids (Mich.) plants, has been ap- 
pointed purchasing agent. 

= * *. 


Slade Takes Post in Field 


At Hunter Engineering 


C. B. Slade has been appointed 
field sales manager by Hunter 
Engineering Co. 

Slade will make his headquarters 
in the firm’s home office in St. 
Louis. He has been with Hunter 


since 1949. 
* * 


Bendix Boosts Waspe 


Marvin E. Waspe has been pro- 
moted to assistant plant manager 
of the Cincinnati division of Bendix 
Aviation Corp. He joined the divi- 
sion in 1955 as a quality control 
engineer. In 1956, he was promoted 
to manager of quality control. 

* * * 


Potter & Brumfield Names 


Smith Vice-President 


Zeke R. Smith has been elected 
vice-president of Potter & Brum- 
field, Inc., Prince- 
ton, Ind. He for- 
merly was chief 
engineer and now 
has been assigned 
the duties and 
title of director of 
engineering. 

He will be in 
charge of all 
product and ap- 
plications engi- 
neering for P&B's 

Zeke R. Smith plants in Prince- 
ton, Franklin, Ky., and Laconia, 
N.H. Potter & Brumfield, a manu- 
facturer of electrical relays, is a 
subsidiary of American Machine & 
Foundry Co. 
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Inspection Tool Designed 
For Checking Operations 


A versatile inspection tool, called the 
Cylinder Squore, designed to speed up 
ond increase the accuracy of various 
checking operations in tool rooms, re- 
ceiving and inspection departments, and 
in machine set-up, has been manvufac- 
tured by AA Gage Co., 350 Fair St., 
Detroit 20, Mich. 

Powerful magnets, securely embedded 
in the face of the square, hold it to the 
surface of the part or object being 
checked, it is claimed. Clamps that could 
cause distortion are not required and set- 
up time is thus also greatly reduced. | 





Face of the tool is guaranteed square 
with the cylinder within 50-millionths of | 
an inch. Two standard sizes available: | 
34-inch diameter base by 6 inches long, 
and 7',-inch diameter base by 14 inches | 
long. 

> 


Speedi-set Plastic Molder 


Speedi-set plastic, a single component, 
thermosetting flexible plastic molding com- 
pound for casting cold setting ceramics 
ond plastics, is available from Duramic 
Products Division, Technion Design & Mfg. 
Co., Inc., 262-72 Mott St., New York 12, 
N. Y. 


| inches 
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addition agent which Wagner refers to 

as |so-Brite ZB 567, can be employed with 

a liquid brightener, particularly in barrel 

plating stampings. However, the company 

says, the additive can be used alone to 

produce a bright plate with good luster. 
. = «@ 





Vickers Flow Control Valve 


Is Temperature Compensator 


A temperature compensated flow con-| 
| trol valve that reduces flow variation by|!nc., 324 E. Twenty-fourth St., New York 


approximately 75 percent over a wide 
oil temperature range has been marketed | 
by Vickers, Inc., 1402 Ockman Bivd., 
Detroit 32, Mich. It utilizes a single od. | 
justable throttle which allows fine ad-| 
justment throughout the 5 to 1,000 cubic) 
per minute flow range, it is 


| claimed. 





Carbon-Brush in Magneto 
Assures Positive Firing 


Incorporated in the distributor head 
and rotor of the Vertex Magneto is a 
coil-spring mounted brush that guarantees 
positive contact of the points and keeps 
the rotor permanently centered. This 
innovation was announced by Ronco 
Corp., of Bive Bell, Pa., distributors of 
Vertex Magnetos. 

The brush, located in the cap, is a 
port of the heavier, reinforced head 
and rotor assembly designed to provide 
even better performance and greater 
durability under extreme conditions of 
high speeds and constant operation. 
Versatile Vertex is a complete electrical 
system, It replaces the usual coil and 
battery-ignition distributor . . . operates 
entirely independent of the battery. The 
unit can be switched from one engine 
to another with only slight modifications, 
it is claimed. i. 7 “ 


Zinc Additive for Plating 
Developed by Wagner 

Development of a zinc additive for 
plating operations which produces bright, 
fine-grained deposits on metal parts when 
properly introduced to a balanced bath, 
is reported by Wagner Bros., 435 Midland 
Ave., Detroit, Mich. 

Produced in form of a light tan powder, 
but dissolved in water prior to use, the 
additive actually is a dual-purpose 
brightening agent thot can be used for 
barrel and rack plating operations, it is 
claimed. In certain applications, the zinc 





| control 


Standard features include a throttle | 
locking device to prevent tampering with | 
setting and oan integral check 
valve which permits reverse free flow. The | 


| unit is interchangeable with older models, | 


except that an external drain is no longer | 


| required. 


Special Bearing Series 
Available from Sealmaster 


A commercial series of spherical bear- 
ings is available from Sherco, Sealmaster 
Bearing division. The COM series, com- 
prised of a low carbon steel outer race) 
and a hardened steel boll, is offered in 
11 sizes. 


Information on the COM series may be 


obtained by writing for Spherco Bulletin 
257, Sealmaster Bearing division, Ridge- | 
| way Ave., Aurora, Ill. 

. 2 «@ 


Engineering and Production 
New Products 





Drafting Material Announced 


By Transparent Products 


Applique material designed to over- 
come the problem of appliques which 
in the past did not adhere to the draw- 
ing paper after long periods of storage, 
is now available. 

The Aplika material is made of a 
| translucent plastic with a fine grain sur- 
| face that will take pencil, ink or print- 
ing, it is claimed. As the material makes 

| contact with the drawing paper it be- 
comes completely transparent. It is avail- 
able in sheet form with a special back- 


|ing in standard sizes of 6 by 9 inches 


and 8% by 11 inches. The sheets are 
| available either plain or printed to any 
specifications. Transparent Products Co., 


10, N. Y. 





Bearing Design Provides 


Greater Contact Area 
An anti-friction bearing design prin- 


ciple is the basis for a standard line 
of arbor support bearings now available 
from Briney Mfg. Co., 
Pontiac, Mich. By utilizing many more 
balls than conventional anti-friction 
bearings, the design is said to provide 


greater bearing contact area, resulting 
in high load capacity. 
A minimum of space is required to 


house the ball bearings, thus permitting 
a maximum |.D. Providing a wide range 
of arbor interchangeability, inexpensive, 


| easy-to-use arbor bearing collars are 
available for each standard bearing. 
Bearings are available in 12 standard 





Kobby Machine Pierces 
600 Tubes Per Hour 


A tube-piercing machine, which pierces 
round and/or irregular shaped holes at 
production speeds ranging up to 600 
tubes per hour, has been manufactured 
by Koppy Tool & Die Co., Farrow Ave., 
Ferndale 20, Mich. 


The machine is available in two stand- 
ard models, which pierce tubing up to 
three inches in diameter, The AA model 
pierces two round or rectangular holes at 
maximum overall distance of 23%, inches, 
or cuts a slot up to 2% inches in length. 
The AB model's maximum cutting distance 
is 4% inches. Standard equipment with 
the AA and AB models is the 10-ton 
capacity hydraulic power unit, complete 
with electrical panel. 








sizes to meet the needs of the leading 


| makes of milling machines. 


* > > 





Air Feed and Stock Leveller 
For High Finish Materials 


Special Engineering Service, Inc., 8161 


Livernois Ave., Detroit 4, Mich., has 
developed an air feed and stock leveller 
for feeding to punch presses high finish 
coiled materials. 

The Ses-Matic air feeds are available 
in a variety of sizes for stock widths 
from one to 30 inches wide and stroke 
lengths from Y% to 36 inches long. No 
adjustments are required for various stock 
thicknesses. 

The gripper assembly and the retainer 
assembly have stock clamping anvils made 
from nylon. Optional three or four leveller 
rolls and the two stock support rolls are 
covered with non-marking rubber. 


Vertical Unit Reverses 


Conveyor Flow Direction 


A vertical transfer unit, designed to 
change the direction of material flow on a 
conveying system, has been developed by 
Rapids-Standard Co., Inc., Grand Rapids, 


P.O. Box 2208, | 





Mich., manufacturers of the Rapistan line 
of conveying equipment. 

The unit reverses the direction of flow 
without use of 180 degree curved conveyor 
sections, and can operate in areas where 
space limitations previously prevented 
using conveyor, it is claimed. The direction 
change is accomplished by a vertical lift 
which operates as a self-supported, auto- 
matic unit. Capacity ranges from light to 
medium loads. 





Flinn Viewer Designed 
To Examine Metal Strain 


The Flinn strain viewer is said to 
provide a means for microscopic exami- 
nation of metals and other solids under 
stress. The unit consists of a specimen 
table with a knife-edge loading device 
for the transverse loading of a miniature 
polished bor of material. 

Resulting plostic strain and mode of 
fracture can be viewed at all conven- 
tional magnifications including 1000 
diameters, it is claimed. Fracture initia- 
tion and propagation, slip, twinning and 
phase transformations resulting from 
stress can be viewed and photographed. 
| Harry W. Dietert Co., 9330 Roselawn 


| Ave., Detroit 4, Mich. 
* * * | 


Gauge Protector | 


gauge protector, de-| 
signed to limit maximum pressure on 
air or oil gauges, has been developed 
by Superior Hydraulics division, Superior 
Pipe Specialities Co., 15201 St. Clair, 
Cleveland 10, O. The company said it 
automatically cuts off flow when pressure 
exceeds the spring setting of the device. | 
. = > 


An adjustable 











Milling Cutters Feature 
Patented Blade Design 


A line of inserted-blade plain milling 
cutters for machining aluminum, incorpo- 
rating a patented blade design that pro. 
vides twice the normal grinding life of 
inserted blades, has been announced by 
Goddard & Goddard Co., 12280 Burt Rd. 
Detroit 23, Mich. 

Cutters using the “Double Life Blades” 
| come in 4-inch wide right and left-hand 
sections. These are recommended for use 
in gangs made up of equal numbers of 
right and left-hand sections, as shown in 
the illustration, This arrangement nevtral- 
izes end-thrust during machining and 
permits maximum blade utilization. The 
| cutters come in diameters ranging from 


8 to 11-inches. 
* * 





E22 
Vacuum Switch Indicates 
Clogged Air Cleaner 


Development of a vacuum switch thot 
automatically signols inefficient engine 
operation caused by a reduction of mani- 
fold air pressure, has been announced by 
Fulton Syiphon Div., Robertshaw-Fulton 
Controls Co., Box 400, Nashville 1, Tenn. 


Application of the switch, the company 
pointed out, is primarily for gasoline and 


| diesel-powered engine equipment which 


uses the recently perfected positive type 
paper element air cleaner. However, the 
switch would be equally suitable for in- 
dustrial equipment where a signal to in- 


| dicate a vacuum change is desired. The 


about 2% inches in diameter, 


switch, 


| gives alarm when clogged air filter causes 


the engine to operate inefficiently. 
* * * 








Hall-Toledo Develops 
Multiple Spindle Grinder 


Hall-Toledo, iInc., 2931 South Ave., 
Toledo 9, O., has developed what it con- 
siders to be the first completely auto- 
mated multiple spindle valve seat grinder 
for quantity engine production. 

The model H-7500 multiple spindle 
valve seat grinder is built to the exact 
engine and production requirements of 
the manufacturer. It is automated to the 
extent desired from manual loading and 
operating to the maximum automatic 
cycling, transfer operation. This model 
grinder is designed for any manufac- 
turers' cylinder head or block with 2, 3, 
4, 6, 8, 12 or 16 cylinders and will grind 
any valve seat material from cast iron 
through No. 1 stellite. The machine is 
capable of handling wheels of any angle 
with diameter measurements of % to 3% 
inches. 





Automatic Transfer Unit 
Designed to Handle Parts 


Design principle of a fully automatic 
transfer unit, developed recently by Wag- 
ner Brothers, Inc., 77800 Dix Rd., Detroit, 
Mich., for an appliance producer, can be 
adapted to practically any mechanized 
materials handling transfer problems. 

Company engineers say the unit can 
be adapted to transfer parts from con- 
veyor hook to machine, from belt to 
machine, from machine to machine. The 
transfer unit is designed so it can be 
operated either hydraulically or elec- 
trically. Hydraulic power is used for short 
carriage strokes, and electric for the 
longer strokes. 














RAMBLER 
Tops in Resale 


Among All Low-Priced Cars 


In Kvery Region! 


The official Used Car Guide Books prove it! Again in November, 
NADA and Redbook reports show that the popular 4-door sedan 
models of the 1957 Rambler are bringing higher resale values 








than comparable models of any of the other low-priced cars. 
It pays to sell Rambler, just as it does to own Rambler! 





Another Reason Why— 
This is the Year for RAMBLER TE 


AND FOR . is 
Racer aE: <== 





Director of Dealer Development 

American Motors Sales Corporation 

Detroit 32, Michigan 

Gentlemen: Will you please provide me with more complete information 


about the Rambler franchise. | understand that | am under no obligation 
and my inquiry will be held in the strictest confidence. 


We have the Product for the 


Expanding Compact Car Market... 
YOU Have the Opportunity! 


OA MB 


Rambler Franchises Also Available In Important Export Markets ADDRESS__ 


ary ——____ ZONE... STATE... 
12-30 
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Chevrolet Engineering 
Triples in 6 Years 


(Continued from Page 14) 





Advertising’s HOT news is on page 7 








THIS Fastener works every time! 








were to be forthcoming, it had to 
be adapted to the body, the engines, 
transmissions, suspensions, genera- 
tors, starter, radiator, power units, 
air conditioning, clutches and many 
other components. 

The body, sheet metal and elec- 
trical sections are under the as- 
sistant chief engineer in charge 
of body engineering, H. H. 
Schroeder. 

Although not concerned with 
this frame, the truck chassis sec- 
tions, under Assistant Chief Engi- 
neer H. O. Flynn, are an important 
part of the organization, being re- 
sponsible for the engineering of 128 
basic truck models this year. 


Throughout this process the pro- 
ject engineer has initiated many 
work orders to Don Bain, director 
of drafting, in which the engineer 
describes what he wants designed. 

* * * 


Detailers Take Over 


_—— work order was relayed 
to a drafting group engineer 
who assigned several layout men to 
produce a “layout” which, although 
a precise drawing of the compo- 
nent, merely gives the “big pic- 
ture” of it. 

When this layout of the frame 
was approved by the project engi-| 
neer, it was turned over to a draft- 
ing group supervisor who possibly 
assigned as many as 20 senior de- 
tailers, junior detailers and learner 
detailers to produce “detail draw- 
ings.” 

In the detail drawing, the 
frame was broken down into 
components. Each component 
was drawn in its entirety so that 





FAST, FOOLPROOF 


TIGHT, 
i RATTLEPROOF GRIP! 


26 4 ee 


ASSEMBLY! 





PUSHNUT* 


FASTENERS 





For unthreaded studs of 
Ornaments — Nameplates — Emblems 
The improved design of Type “H” PUSH- 


Leng, High Spring Arch mein- 
teins tension in service; compen- 
sates for weer on parts. 


NUTS brings you ease and speed of appli- 
cation—savings on assembly costs—security 
of fastening never before achieved on un- 
threaded studs. With all their advantages, 


PUSHNUTS are very low in price. Made of 
tempered spring steel in plain, parkerized 
and cadmium finishes. Sizes for 4%", 34” 
and 14"studs. Have our fastening engineer 
demonstrate—or run your own tests. 


Turned Up Eads slide smoothly 
ever bedy deedene, redic 
grilles and plastic surfaces with 
out digging. 


Write tor free sampice, 
stating size, materret, finish 


arma! Bopedic ates 
Whe grret scr REP errmygr er: 


Fast, Pesitive Assembly 





Power Teel Siawmks 


TWE PALNUT COMPANY 47 Gien Read, Mountainside, Ni. J. 


Sulpeedrery of Uneted- Cert F oetener Corp. 


Regional office end warehouse: 736 Wes! Eight Mite Read, Detren 20, Mich Tel JOrdan 46087 


|} has been increased from 90 to 190 


it could be built or quoted upon 
by a supplier. 

These drafting room services are 
among the functions performed by 
the. engineering department’s ad- 
ministrative services under the di- 
rection of Assistant Chief Engineer 
T. E. Dougherty. 

Other services provided by 
Dougherty’s organization include 
mockup fabrication, personnel ac- 
tivities, record and _ specification 
work, housekeeping services at the 
Center and other functions. 


Ever since Research and Devel- 
opment released its drawing. sup- 
pliers (including Chevrolet’s Flint 
frame plant experts) have been 
called as needed for technicl as-| 
sistance and cost estimates, 

* * = 

UF TO this point the project was 

still in the design stage where | 
it is usually quite flexible and the 
engineers can explore ideas without 
seriously impeding the progress of | 
the project. It is understood that 
good ideas can’t be scheduled but, | 
nevertheless, it’s imperative that 
they be turned off at the proper) 
time. 

Next, the detail drawings and a 
“build work” order were turned) 
over to the experimental shop 
where a hand-made prototype was| 





produced, complete in every detail. 

The project engineer is not ex- | 
pected to act as a stock chaser 
but his surveillance of the ex- 
perimental fabrication often fore- 
stalls future production difficul- 
ties. 

When this first physical product | 
was completed, the real job | 
testing, evaluation and devolop- | 
ment began in the experimental | 
test sections which are under the} 
direction of Assistant Chief En-| 
gineer M. M. Roensch. 

These tests were conducted in 
the Chevrolet Engineering Center’s | 
lavish labs and at GM's three) 
proving grounds in Milford, Mich.; 
Mesa, Ariz., and Manitou Springs, | 


| Colo. 


> > > 

Testing the Component 
Cr IS in the testing sections that 
Chevrolet engineering has had 
some of its greatest growth since 
1951. The proving grounds staff 


in the past six years. The labora- 
tory testing staff has been ex- 
panded from 40 to 180 during this) 
time—an indication of General 
Manager E. N. Cole's strong be- 
lief in lab testing. 


Both lab tests and proving- 
ground tests have their merits. The 
lab tests subject the component to 
extremely close observation and 
control. They are very flexible and 
much faster. Proving-ground tests 
subject the part to more varying 
circumstances, including all types 
of weather. Certain tests can be 
made only on the road. 


The project engineer is not ex- 
pected to conduct the tests, but 
he is expected to keep in touch 
with what is going on. By keep- 
ing abreast of the tests he often 
can have corrective designs un- 
derway before the final test re- 
sults indicate their need. 


At the proving ground the frame, 
now on a vehicle, comes under the 
surveillance of a vehicle develop- 
ment engineer who evaluates the 
frame and the vehicle from the 
average customer’s viewpoint. 

Backing up his opinions with 
facts whenever possible, the devel- 
opment engineer evaluates the car’s 
ride, handling, noise, comfort and 
vision characteristics. 


The result of his effort is usu- 
ally a “prescription” to the project 
engineer, indicating what is needed 
to provide satisfactory operation of 
the component or vehicle. This 
might be softer springs, more noise 
insulation or lighter brake - pedal 
pressure. He doesn’t try to indicate 
design, merely specifies the results 
desired. 





» * + 
(eae rant design requirements, 
such as the cooling ability of a 
beautifully designed radiator grille, 


—— 


can be determined only by the de. 
velopment engineers. 

At this point the production ep. 
gineering people, under Assistant 
Chief Engineer Edward Gray, move 
in and begin the job assisting ig 
the transition of the frame and 
vehicle designs for production and 
assembly at Chevrolet’s 10 car ag. 
sembly plants and 20 manufactur. 
ing plants. 

Commented a Chevrolet spokes. 
man, “To over-simplify the situa. 
tion, the engineer always wants 
to change the design and the man. 
ufacturing man never wants to 
change it. The production engi- 
neers help to effect a compro- 
mise.” 

Although the majority of the 
production engineers are at the 
Engineering Center, resident pro- 
duction engineers are stationed 
permanently at several plants, 

An important fact is that these 
production engineers, as well ag 
the development and test engineers, 
have been well informed and have 
been watching closely the evolu- 
tion of the frame ever since it 


|left Research and Development. 


As the part moved from area to 
area, these engineers probably have 
commented frequently on how it 
might show up from their special- 
ized standpoint. 

Throughout the entire process 
it is evident that a great variety 
of engineers is needed to engineer 
a modern car. 

One Chevrolet old-timer said 
“Engineers are either picture- 
minded, thing- minded or people- 
minded. Those who are picture 
minded become design engineers; 
the thing-minded men become de- 
velopment, test cr production en- 
gineers, and the people-minded en- 
gineers turn out to be executives.” 


MEMA Officers 
Led by 


Wilbur 
As President 


NEW YORK. — R. H. Wilbur, 
Kendall Co., New York City, has 
been elected president of the Motor 
& Equipment Manufacturers Assn. 
Other new officers are: 

Cc. F. Stuhlreyer, Grote Mfg. Co, 
Bellevue, Ky., vice-president; S. G. 
Phillips, Dole Valve Co., Morton 
Grove, Ill, secretary, and C. P. 
Brewster, K-D Mfg. Co,, Lancaster 
Pa., treasurer. 

Board members include: 

A. J. Bradley, Commercial Sol- 
vents Corp., New York City; A. C 
Bryan, National Carbon Co., New 
York City; V. B. Day, Bear Mfg. 
Co., Rock Island, Ill.; K. W. Foust, 
Bonney Forge & Tool Works, Alli- 
anee, O.; T. S. Rose, Sealed Power 
Corp., Muskegon, Mich. 

Cc. O. Spillman III, Associated 
Producers, Inc., Ypsilanti, Mich.; 
J. M. Wells, Ingersoll-Rand Co, 
New York City; J. D. White, Trip- 
lex Corp. of America, Pueblo, Colo.; 
Wilbur, Brewster, Stuhlreyer and 
Phillips. 


Detroit Diesel 
Expanding Plant 


DETROIT.—Construction has 
started on a 289,000-square-foot ad- 
dition to the Detroit Diesel plant in 
Redford Township, according to 
Clyde W. Truxell, general manager. 
He said completion is expected next 
May. 

The new building will house all 
final assembly, testing and shipping 
facilities. Truxell said a new pro 
duction system will be installed, in- 
cluding the addition of two new 
assembly lines for a total of five. 

This is the ninth plant expansion 
program since Detroit Diesel’s 
founding in 1937. The new addition 
will increase total floor space to 
approximately 1,520,000 square feet 
There now are six main buildings 
and a laboratory on the 120-acre 
site. 

Chicago L-M Dealers 
Headed by Johnson 

CHICAGO.—Kenneth E. Johnson, 
Calendar Motors, Inc., La Grange, 
has been elected president of the 
Lincoln-Mercury Dealers Assn. of 
Chicago. 

John J. Love, Broadway Lincoln- 
Mercury Sales, Inc., was elected 


vice-president. Treasurer is Harry 
J. Ganey, Ganey Motor Sales, Inc., 


Oak Park. Charles B. Whitaker, 


Litsinger-Morgan Motor Co., is sec- 
retary. 
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Pre-Christmas Surge 
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|this year than in the like period 
of 1956. 





Sends Index Upward 


By Kenneth C. Kelley Jr. 
Staff Writer 

ED by a pre-Christmas surge in 
L buying in department stores, 
the Avtomotive News Economic 
Index moved up to 101.4 percent of 
last week. 

However, the index of business 
activity stood at 96.7 percent of 
the like week last year. While 
several of the indicators were off 
from the year-ago figures, steel 
and coal production and freight- 
car loadings were well below last 
year’s levels. 

Both auto and truck output 
trailed the week-ago and year-ago 
totals with car production 9.3 per- 
cent behind the total for the like 
week last year. 

Sharpest gain among the eco- 
nomic indicators was registered by 
the department-store sales index. 
The Christmas shopping rush really 
got into full swing with sales 24.2 
percent ahead of last week and 2.7 
percent over the Uke. 1956 total. 





the sectors of the economy showing 
the heaviest losses. 

Steel output was down 1.6 percent | 
from last week’s depressed figure | 
and stood a full 25 percent below | 
the like week last year. 

A straw in the wind on the 
steel situation was a sharp, $3.50 
a ‘ton jump in scrap steel prices 
on the Philadelphia market while 
two ships were being loaded 
with scrap for export in the har- 
bor. 
While the price rise may have 

been an isolated incident, there ap- 

parently was insufficient scrap in 

the area to meet the demand at the 

lower. price. Rising scrap prices| 

considered an indicator of an im-| 

proved steel market in the future. 
* + > 


REIGHT-car loadings were down 
2.4 percent from last week and 


7 Coast Oil Firms 
Face Spring Trial 
In Monopoly Action 


SAN DIEGO, Calif.—tTrial of 
seven West Coast oil companies in 
a Federal antimonopoly suit is ex- 
pected to get under way next spring | 
after seven years of preliminary 
maneuvering. 

The defendants are Standard Oil 
Co. of California, Texas Co., Rich- 
field Oil Corp., Genera] Petroleum 
Corp., Tide Water Associated Oil 
Co., Union Oil Co. of California and 
the Conservation Committee of 
California Oil Producers. 

The firms are accused of con- 
spiring to create a four-way mon- 
opoly, “completely controlling the 
production, transportation, refining 
and marketing of crude oil and 
refined petroleum products in the 
Pacific states area.” 

The Government contends that 
the practices have eliminated “all 
price competition in sale to con- 
sumers of gasoline and other re- 
fined petroleum products.” 

The most drastic of several 
Temedies sought by Federal attor- 
neys would be an order forcing the 
oil producers out of the retail gas 
and oil business. 


DuPont Gets Delay 
In GM Stock Reply 


CHICAGOW—E. I. du Pont de 
Nemours & Co. has been granted 
a delay in the date by which it 
must reply to a Government plan 
for divestiture of its holdings of 
General Motors stock. 

Federal Judge Walter J. LaBuy 
has permitted du Pont to postpone 
its answer until the Internal Reve- 
Rue Service rules on the tax as- 
ts of the Government’s plan. 
e ruling is expected in January. 
Under the Government plan, du 
Pont would distribute to its share- 
holders abaut 60 percent of its GM 
_common stock and would be re- 
Quired to sell the rest over a 10- 
year period. Du Pont owns about 23 
Percent (some 63 million shares) 
of GM’s outstanding common stock. 














| Hansen, president; Charles Bullen, 


|& Truck Dealers Assn. elected 
| Grady Chance, 


16.4 percent from the like week | 


of 1956. 

While freight-car loadings have | 
been slipping in recent months, | 
American Trucking Assns. reported | 
last week that the tonnage of 
freight hauled by intercity trucks 
was 6.5 percent or nearly 5 million 
tons more in the third quarter of | 


Common Stocks 


Dec. 1957 
High Low 
8% 5% 
824%, 54, 
595% 37%, 
472 33%, 
8% 2% 


Dec. 


24 18 
Am. Motors 8 
Chrysler 


7% 
54%, 55% 
Ford 37% 37% 
GM 33%. 33% 
S-P 3 3 


27.35 


Average 27.48 


| up by $30 or 2.8 percent over 








Although railroad and truck 
freight reports are not easily com- 
pared, the truck group reported 
a slight increase in freight for the 
first quarter of this and a slight 
loss in the second quarter before 
the hefty gain in the third quarter. 

Savings deposits registered a gain 
of 0.5 percent over last week and 
increased their lead of the year- 
earlier total to 9.4 percent. 

+ * + 
——— indication that saving 
is on the upswing was the re- 
port from the insurance industry 
that sales of life insurance during 
the first 11 months of this year 
topped the total sales for all 12) 

months of last year. 

The used-car price average shot 


the average for last week. At 
the same period of last year, aver- 
age used-car prices were falling. | 
This week’s average is 7.7 per- | 
cent above the figure for the like 
week of last year. 

Business failures also showed an 
increase for the week and ran at 
29 percent above the comparable 
year-ago total. 





1958 Officers Are Chosen 
STEEL production ana fate’ By Dealer Associations 


(Continued from Page 6) 


Orton, Nephi, president; Lloyd 
Nielson, Manti, vice-president, and 
Randel Johnson, Gunnison, secre- 
tary. Cache Valley Chapter—Ernie 


vice-president, and Wilford Baugh, 
director. All are of Logan, Utah. 

In Florida, three groups chose 
officers. Heading the Panama City 
Automobile Dealers Assn. is R. L. 
Lioyd (Pontiac-Cadillac). H. N. 
Tillman (Chevrolet) is vice- 
president, and Homer C. Hood | 
(Dodge-Chrysler-Imperial) is 
secretary-treasurer. 

The Orlando (Fila.) Automobile 
president; D. C. 
McNamara, vice-president; Charles 
Flynn, secretary, and L. W. Zoller, 
treasurer. 

New officers of the Broward 
County (Fort Lauderdale) Automo- 
bile Dedlers Assn. are Cy Young, 
president; Lester Moody, vice- 
president, and Don Atherton, 
secretary-treasurer. 

The New Car Dealers of St. 
Joseph County (Ind.) now are 
headed by Milton M. Brook (Stude- 
baker), Mishawaka. He succeeds 
Leo A. Newman (Edsel), Elwood. 
W. Dalton (Pontiac), South Bend, 
is vice-president, and Frederick K. 
Baer, South Bend, is counsel. 

Among the line groups, Hi 

Dawson has succeeded Don Gorno 
as president of the Metropolitan | 

Detroit Ford dealers Assn. Al 

Briggs is vice-president, and John 
O’Green is secretary-treasurer. | 
Other directors are John Ford, 

Emmett Sims, Frank Trudell | 
and Floyd Rice. 

In St. Louis, Robert L. Wolfson} 
has been named president of the! 
Chevrolet Dealers Assn. of Greater 
St. Louis. Lester P. Francis is| 
vice-president; Gene Jantzen is 
treasurer, and Les Rauscher is 
secretary. Vic Koenig and Cliff 
Placke were elected to the board. 

The Metropolitan Studebaker- 
Packard Dealers Assn. has been 
formed in Los Angeles. Officers are 
Henry T Mich, Huntington Park, 
president; Lloyd Pearson, Pasa- 
dena, vice-president, and John Reh- 
wald, Glendale, secretary-treasurer. 

Arthur L. Englander heads the 
newly formed Greater Cleveland 
Rambler dealers Assn. Norman 
Shibley, Wickliffe, is secretary, and 
Henry P. Schritz, Berea, treasurer. 

Imported-car dealers in Seattle 
have formed an association with 


Buick Hits Million 
On Power Brakes 


FLINT.—Buick has installed its 
one millionth power brake unit, 
less than five years after the option 








"was introduced, it is announced by 


General Manager Edward T. Rags- 
dale. 

He said the option was ordered 
by nearly 99 percent of 1957 Road- 
master buyers. 

Power brakes were installed in 
56.5 percent of all Buicks built in 
the first 11 months of 1957. 





Jack LaRue as chairman. Other | 
board members are James Clel- 
and, Earl Gallagher and Thomas 
Henderson. 

Kenneth E. Johnson, La Grange, | 
has been elected president of the 
Lincoln-Mercury Dealers Assn. of 
Chicago. Other officers are John J. 
Love, vice-president; Harry J.| 
Ganey, Oak Park, treasurer, and 
Charles B. Whitaker, secretary. 
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Today Stewart Mobile homes are seen 
and bought everywhere...and they can 
be sold from your showroom or used 
car lot. You, who have the proven 
ability to sell...and with practically 
no increase in personnel or facilities 
...Can now get plus profits from selling 


STEWART mobile homes. 


ACCEPTED LINE 


Stewart Mobile Homes ...seen and 
bought everywhere ...are accepted as 
one of the very best manufactured to- 


day. A complete line of coaches, with 
merchandising aids that back you up, will 
assure you, as an exclusive Stewart dealer 
in your area, of real sales potential. 


Gales 
AR'R 


Qlirei ena! 
PRODUCTION 


GREY 


of 
IRON GASTINGS 


ONE OF THE NATION'S 
LARGEST">AND MOST MODERN 


PRODUCTION FOUNDRIES 


Us sO 


FOUNDRY “DIVISION 


MAIN OFFICE 


EASY FINANCING 


Stewart Coaches are recognized by all 
well-known trailer financing firms. Re- 
quirements as to sturdiness, long life, high 
resale value, and backing by a well 
established financially responsible manu- 
facturer, have been fully met. For qual- 
ified dealers, we can arrange financing. 


ANT 


CHATTANOOGA 2, TENNESSEE 


MANUFACTURING PLANTS 





VAST MARKET 


Nearly two million Americans are residents 
of mobile homes. In 1956, approximately 
115,000 coaches were sold at a retail 
sales figure of nearly $500,000,000. 
Why don't you share in this great market? 
Be a franchised Stewart dealer and cash 
in on plus profits month after month. 





For details, write, wire or gall today. 


STEWART COACH INDUSTRIES, INC. 


Department AN ° 


Bristol, Indiana 








Why? Turn to page 7 
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SERVICE TRAINING DEPARTMENT 
For Better Mechanic Education 


Publications advertised in this section are not 
produced by Automotive News but carry our recom- 
mendation and we guarantee your satisfaction. 
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PT tats Py th take 


Hydra-Matic 
Covers all Controlled Coupling 


ct Hydra-Matic Transmissions 


(Jetaway, Strato-Flight, Flashaway). Over 
250 pages, 600 pictures. 








! 
Each manual covers . . . 


e Fundamentals 

Diagnosis 

On-The-Car Service 

Total Overhaul 

Complete Flat Rate Data 
Tool and Equipment Data 


HS 
egy ETN coves ts 


Dual-Range Hydra-Matic 
Transmissions thru 1957. Over 
250 pages, 500 pictures. 


Covers ail 
== Fordomatic, Merc-O-Matic 
y- and Turbo-Drive Transmis- 
sions thru 1957. Over 200 
pages, 450 pictures. 
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Please order by manual number $450 each 





NEW PICTURE-STORY 


MANUAL WHICH COVERS ... 
The Controlled Coupling 





phe 


AUTOMOTIVE NEWS, DECEMBER 30, 1957 





More ‘Packing’ Gripes 


‘Bushing’ Also Target of Car Complaints 
To Chicago Better Business Bureau 


By W. M. McCarty 


Staff Correspondent 


told them he returned six days 
later to pay off the $200. Bureau 
CHICAGO. — The Chicago Better | officials said he told them he was 
Business Bureau says “packing”| given a receipt for this sum and 
and “bushing” complaints by car| was “fast-talked” into surrendering 
buyers continue to pour into the/the original bill of sale, which was 
bureau office. torn up in his presence, and sign- 
As a typical example of a “pack-|ing a second bill of sale without 
ing” complaint, the bureau reported | reading it. 
a transaction involving the sale of/ The bureau said “only later did 


: a Ford by a Chicago used-car|the customer learn that this in-| 
eaier. 


The bureau said the customer 
told them he agreed to purchase 
the vehicle for $700, paid a $100 
deposit, was allowed $400 on a 
1953 Plymouth he traded in and 
was given’90 days to pay the $200 
balance, 

The BBB said the complainant 


Grubstein Heads 


payments of $119.95 each. He thus | 
had obligated himself to pay $159.85 | 


paid. 

“The finance charge, therefore, 
would be approximately 320 per- 
cent, and over 600 percent on a 
simple interest basis. 


“The bureau brought this ‘pack’ 
to the attention of the dealer, and 
the customer eventually was _ re- 
Leather Group lieved of any further obligation on 
payment of $14.90, not $159.85.” 
NEW YORK.—Joseph F. Grub- | The bureau reported two typical 
stein has been named president of | “bushing” examples. In the first in- 
the Upholstery Leather Group, suc-| stance, the bureau said, there was 
ceeding E. S. Fitzgibbons. Grub-/an attempt to place an additional 
stein is sales charge of $200 for “excise tax” on 
| vice - president of the purchase price of a new car. 
American Leather The charge was cancelled, the bu- 
| Mfg. Co., Newark, .reau said, when it notified the 
N. J. dealer an appropriate excise tax 
Robert C. Myers was included in the quoted price. 


os ee e a we In the second instance, the 
| president and sec- BBB continued, the complainant 
retary. Leif C said a tradein allowance of $825 
iXronen ‘Tanners’ was offered on the purchase of a 
Council of Amer- new car. Despite two requests for 
fen continues as an itemized statement so the pur- 
treasurer. chaser would know the exact bal- 
Members of the advisory com- BEB aie a je oy Lo 
mittee appointed at the Board of . 
toy meeting are: E. S. Fitz- countant and tax man” was not 
available. 
| gibbons, president, Blanchard Bro. . 
|& Lane, Inc.: Grubstein, Robert The bureau’s report said: “The 
ear finally was delivered. The 


sh ag Te ae aaa teton . tradein allowance had been slashed 
Glass, executive vice-president, Tan-|Y ®Pproximately $300, and $250 
\ners’ Council of America. was added for ‘handling.’ The cus- 
| tomer said he protested vigorously, 
so the ‘handling’ charge was de- 
ducted. 

“The dealer would not revise the 
| tradein allowance, however, so com- 
plaint was filed with the bureau. 
It asked the dealership to justify 
the tradein slash. The transaction 
finally was concluded in a man- 
ner satisfactory to the purchaser.” 

The bureau also reported that 

Time Motors, Inc., a Chicago used- 

ear firm, has agreed to its re- 











4. F, Grubstein 


| Obituaries 





|Henry C. Brown, Dealer 


|Whose Rivals Saved Firm 


| GALESBURG, Ill.—Henry C. 
| Brown, 55, owner of Brown Motor 
|Co. (Oldsmobile), died Dec. 16 of 
heart complications. 

He suffered a heart attack in 
August but 10 of his competitors 
gave their services to keep the 
dealership in business. His son, Don, 
| recently discharged from the Ma- 
| rine Corps, now handles the busi- 
ness. 


“correction,” conceding that ad- 
vertising offering free furs with 
the purchase of a car is inaccu- 


James H. Early 
| VICKSBURG, Miss. — James H. Early, 
59, owner of Early Chevrolet Co., died Dec 
13 in a local hospital, He operated a Chev- 
rolet dealership in Ruston, La. before mov- 
|} ing to Vicksburg in 1944. 

* * 


> 
Ralph Farmer Sr. 
LEXINGTON, Ky. — Ralph Farmer sr., 
| president of Farmer Motor Co., Inc. (Stude- 
| baker), died Dec. 13. 
| * * * 
J. Warren Cunningham 
NIAGARA FALLS, N. Y. — J. Warren 
Cunningham, 68, owner of the former Cun- 
jningham Oldsmobile, Inc., for 32 years, 
| died in Buffalo Dec. 19. He retired from 
the auto business in 1950. 
* > > 


@obert J. Hanna 


the firm supply the bureau with 
written assurances regarding fu- 
ture advertising and selling prac- 
tices. 

Time Motors, the bureau said, had 


was a representative or operator 


of other dealerships. 
_A Time Motors ad cited by BBB 


Motorola Offers 
2 New Transistor 


Car Radios for 58 


YOUNGSTOWN, O.—Robert J. Hanna, CHICAGO.—The broadest line of 
| 52, owner of Wick Motors, Inc. Youngs- 
|}town, and Whitehall Motors, Pittsburgh, Motorola car radios ever offered 
| died here Dec. 18. He was an area chair-| currently is being introduced na- 


man for NADA, former president of Ma- 
| honing County Automobile Dealers Assn., 
treasurer of the Lincoln-Mercury Dealers 
and a member of the 
Dealers Service Assn. 

” « 

John Francis Cotter 
| SOUTH BEND. — John Francis Cotter, 
| 78, retired director and chief counsel of the 
former Studebaker Corp., was killed Dec. 
17 when hit by an automobile while walk- 
ing with his wife. His wife was injured. 
- * o 
Albert Hislop 

PORTSMOUTH, N. H.—aAlbert Hislop, 80, 
veteran auto dealer here. died Dec. 17 in 
Portsmouth Hospital after a long illness. 
In addition to auto, hotel, theater and 
banking interests, he was a two-term mayor 
of Portsmouth and a former governor's 


tionally, according to J. B. Anger, 
national radio and phono sales 
manager. 

The line includes manual, push- 
button and custom models for most 
new and older cars, plus several 
models for trucks, boats and 
marine application and foreign and 
sports cars. 

Two new “prestige” models have 
been added to the expanded line. 
They feature push-pull audio cir- 
cuits with eight watts of output 
power. 

At the top of Motorola’s 1958 car 
radio line is the Golden Voice 800, 


Advertising Assn. 
board of the L-M 
* 


councilor, 
» 2 2@ an all-transistor pushbutton model 
John B. Dey designed to fit most cars. 
PRINCESS ANNE, Va.—John B. Dey, 


The Golden Voice 700 employs 
five tubes and two power transis- 
tors. Like the 800 model, the set 
is built with flexible shafts to fit 
almost every car with a minimum 
of installation difficulty. 

At the other end of the Motorola 
line, at a suggested list of $39.95, 
is Model 397, a six-tube, six volt 
manual tuning model. 


83, chairman of the Norfolk-Portsmouth 
division, Tidewater Automobile Assn. since 
1934, died recently at the Norfolk General 
Hospital. 





* * * 


James Hill 
VICKSBURG, -Miss.—James Hill Early, 
59, owner of Early Chevrolet Co., died Dec. 
13. A native of St. Louis, Mr, Early opened 
his dealership here in 1944. He previously 
had been a Chevrolet dealer in Rushton, 
La. 


strument called for three monthly |, further 


to carry the $200 balance—already | declined to sell the c 


quest that the firm publish a | 


rate and that the president of 


been questioned previously while he | 


——+. 


offered a “free” mink or sable stole 
“with purchase of a car.” A list 
of 48 used cars followed, with priceg 
from $3,795 down to $195. 

The bureau said a couple close 
@ 1952 Dodge advertised at $395, 
When the wife asked if the “free” 
mink stole were included, a sales- 
man said it was given only when 
the purchase price was $500 or 
more, the BBB added. 

When the couple said they would 
not consider a purchase unless the 
mink were included, the salesman 
agreed but said “there will be a few 
extra charges, such as $43 for the 
fluid drive,” the BBB said. 

The bureau added: 

“He next stated the tax would 
run about $13, and there would be 
charge of $75 for ‘war. 
ranty, delivering and handling, and 
transfer of license.’ The salesman 
ar without in- 


| cluding the ‘warranty.’ The couple 
| therefore refused to pay $526 for 


a car advertised at $395.” 

When asked by the bureau, for 
an explanation of the transaction, 
the firm’s president maintained the 
stole would be given without cost, 
The bureau said he was unable to 
offer a satisfactory explanation for 
the extra charges, “apparently de- 
signed to cover the cost of the 
stole—plus.” 


Dealers 
(Continued from Page 6) 
Packard), Williston; E. P. Pfeifie 


(trucks), Wishek, and E. E. Crume 
(Nash), Cando. 

In Washington, the committee 
posts went to: E. H. Brus (Buick), 
Tacoma; William J. Ryan (Cad- 
illac), Seattle; W. H. Wagner 
(Chevrolet), Yakima; Carl A. 
Hahn (Chrysler), Seattle; Arnold 
Reading (DeSoto), Tacoma; Fred 
Becker (Dodge), Spokane; Henry 
Backstrom (Ford), Arlington. 

Also, Ray Ridge (Lincoln 
Mercury), Tacoma: Harrv D. Baker 
(Nash), Seattle; Boyd H. Shirley 
(Hudson), Tacoma: Russell Dun- 
mire (Oldsmobile), Olympia; Robert 
B. Dunn (Pontiac), Seattle; Norman 


Gordon (Studebaker), Tacoma; 
Wayne Madren (Packard), Spo- 
kane, and Al Diskin (trucks), 


FORD AND 
CHEVROLET 
DEALERS: 
WE NEED 


1958 CARS 


@ Relieve Your inventory! 
@ Step Up Sales Volume! 

@ Plan on Steady Business! 
OUR TRADES ARE GOOD 
AND CLEAN—QUALITY 
IS GUARANTEED! 

Cars Are Located 
In Your Area 


CALL US NOW— 
MUseum 4-6969 


EMKAY, INC. 


6850 Cottage Grove Ave. 
Chicago 37, Illinois 


Nationwide Automotive Leasing 
Service 








AUTO-TURNTABLE 
Assembled in 30 Minutes 4 


Send for 
free folder. 


AMER- STAGE 


805 East 134 St. 
Bronx 34, N. Y. 
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Car Sales Show Slight Yule Gain... 
Ee 


Public Fears Cloud ’58 Outlook 


(Continued from Page 1) 


is looked upon as the bellwether 
industry in the economy... 

“What will happen in the auto 
industry, therefore, in 1958, will 
have a tremendous impact upon 
every segment of the economy.” 

* ca * 

ELL said that he did not antici- 

pate that 1958 would be “another 
1955,” but that it would contribute 
its share toward the recovery which 
he predicted for the latter half of. 
the year. 

Bell noted that dealer profits in 
1957 were running above 1956 fig- 
ures for corresponding periods and 
said “the market is in a healthy 
condition.” 

He added, “The effect of the 
over-buying of new units in 1955 
is gradually being overcome. A 
substantial number of the 1955 
buyers should be potential pur- 
chasers for 1958 models, having 
paid off the 1955 models and, in 
many instances, having had some 
period in which they have been 
completely free from automobile 
debt. 

“As a matter of fact, 53 percent 
of the nation’s families are now 
entirely free of installment debt.” 

Bell said there was “every indi- 
cation” that there is sufficient credit 
available to take care of 60 to 65 
percent of purchasers in 1958. 


Current auto prices, he said, 
“should not have too much of a 
dampening effect upon demand.” 

> = * 

HE new-car market in Atlanta 

has shown a slight improve- 

ment during December, dealers re- 
port. The used-car market is ex- 
cellent. 

One Pontiac dealer said he had 
just concluded his best 10-day 
period since the new models were 
introduced. An Oldsmobile dealer 
said his new-car business was 
running 20 percent ahead of last 
month and 30 percent better than 
December a year ago. 

With Chevrolet dealers the pic- 
ture seems to be good, with many 
customers financing for only 12 to 
24 months. Most dealers say the 
most popular credit term is still 36 
months. 

A Chrysler dealer said his floor 
traffic is picking up, with in- 
creased customer interest in 58 
models. Buick sales appear to be 
about the same, with 80 percent 
of buyers purchasing on credit. 

One Ford dealer said sales were 
off 40 percent from last month, 
with prospects showing less inter- 
est. » 

“We can’t give our cars away, 
even at a loss,” he said. 

He blamed both the high price 
of new cars and the comparatively 
low price for good used cars. 

All dealers report that credit 


i 
terms are static, although a few | Detroit, second: Buffalo, 


dealers have increased their retail 
interest rate. 


EALERS in Minneapolis and 

St. Paul are split in their opin- 
ions on improvement of new-car 
sales. Some say that business has 
improved; others say that it is not 
what it should be. 


One dealer said that prospects 
are growing more cautious in buy- 
ing a car, although credit seems to 
be a little easier for both customer 
and dealer. 

Bill Boyer, of Boyer-Gilfifan 
(Ford), Minneapolis, said there 
had been some improvement in 
sales. It has taken prospects a 
while to get accustomed to the 
new market, and now “things are 
levelling off,” he said. 

Randolph Light, Minneapolis 

Edsel dealer, said there has been 
‘no improvement in sales because 
“general business conditions,” 
ear of unemployment, Sputnik 
nd the desire of many persons to 
ave now rather than spend. 
_ Chris Rinkel, of Merit Chevrolet, 
St. Paul, said, “Business has been 
pretty good, although not as good 
as a year ago.” 

A Minneapolis Rambler dealer, 
Les Hencir, said he had noted a 
definite improvement in sales and 
showroom traffic. 

Mannie Anderson, of Anderson 
Dodge-Plymouth, Minneapolis, said 
there has been a pick-up in new- 
car business, but that used cars 
were moving very slowly. Show- 








room traffic has been increasing, 
he said. 

Bernard Lindahl, Minneapolis 
Oldsmobile dealer, said he also had 
noted increased customer interest. 
Sales are improving, he said. 

In general, banks are limiting 
credit terms to 36 months, with 
many preferring to write 30-month 
contracts. Some dealers with their 
own finance agencies are granting 
48-month terms. 

* + * 
——, is lousy, say some 
dealers in New Orleans, while 
others are less blunt and use the 
term “spotty.” 

Chevrolet and Ford dealers have 
no complaint regarding sales, but 
Plymouth retailers say sales are 
not up to expectations. 

In the medium-price field, 
Oldsmobile, Pontiac and Buick 
are moving fairly well; Dodge, 
DeSoto and Chrysler sales are 
off, and Mercury sales are “away 
below normal.” 

Dealers say Cadillac, Lincoln and 





Sales Up 14.9%, 


Chrysler Reports 


92 Percent Increase 
Noted for Imperial 


DETROIT.—Reports of increased 
sales of 1958 models continued to 
come in from manufacturers last 
week. Their reports follow: 


Chrysler Division 


Chrysler division announced that 
retail deliveries of Chryslers and 
Imperials from Nov. 1 through Dec. 
10 continued to increase over com- 
parable periods in the 1957 model 
year. 

Clare E. Briggs, sales vice- 
president, reported retail delivery of 
11,396 Chryslers and Imperials, up 
14.9 percent over the 9,911 units de- 
livered in the same period last year. 

Imperial sales were up 92.7 per- 
cent over the comparable period 
last year, said Briggs. The gains 
were well distributed throughout 
the nation, he added, but were not- 
ably high in the Kansas City region, 
up 268 percent; Atlanta region, up 
206 percent; Philadelphia and Bos- 
ton regions, up 132 percent, and 
New York region, up 125 percent. 

> . . 


Studebaker 


Pittsburgh zone of Studebaker- 
Packard Corp. ranked No. 1 in 
used-car sales activity in Septem- 
ber and October, according to 
Sydney A. Skillman, general sales 
manager. 

Other top zone rankings were 
third; 
Cleveland, fourth, and St. Louis, 
fifth. 


Top district in used-car sales was | 


District 5 in the Pittsburgh zone, 
Skillman said. Its rank was 100 
percent of potential. 

Zone ranking by potential showed 
Pittsburgh with 95 percent; Detroit, 
92 percent; Buffalo, 88 percent; 
Cleveland, 87 percent, and St. Louis, 
86 percent. 


Edsel 


Edsel last week claimed that it 
now ranks sixth among the eight 
medium-priced makes in the Cen- 
tral, Southern and Midwest regions 
of the U. S. 

J. C. Doyle, general sales man- 
ager, said the three regions include 
all or part of 28 states and ac- 
count for nearly 60 percent of the 
total market for automobiles. He 
said his figures were based on 
September and October registra- 
tions. 

In the Central region, according 
to Doyle, Edsel gained 6.1 percent 
of the medium-priced car sales 
and 2.1 percent of total industry 
sales. Doyle said this region covers 
all or parts of Michigan, Ohio, In- 
diana, Illinois, Pennsylvania, Ken- 
tucky, Virginia and West Virginia. 

He said that in the 13-state 
Western region, Edsel was only 32 
units out of sixth place in the 
medium-priced class. With 6.7 of 
sales in that field and 1.9 percent 
of all new-car registrations. 


Continental sales are good. 

Dealers contend that prices are 
too high. Said one, “The customer 
has to get the idea that he must 
pay more—but it will take time 
for him to get the idea.” 


Credit terms run from 12 to 36 
months, with about two-thirds 
being for the longer term. 


One dealer said he was fright- 
ened by a growing sense of uneasi- 
ness in business. “I’m afraid to 
look around the corner because I 
may see something,” he said. 

* * ca 


OTH new-car and used-car mar- 
kets remained depressed in San 
Francisco, with dealers blaming 
the uncertain economic picture for 
the lack of sales. 


New-car sales have been disap- 
pointing in all but a few instances, 
with dealers in most lines still of- 
fering new ’57 models. 


Best results are reported in 
the lowest and highest-priced 
lines, with medium-price models 
encountering the most difficulty. 


There has been no pickup in the 
used-car market. 


Dealers say the post-Christmas 
outlook is dim unless customer 
confidence in the general economy 
is improved. 

* > * 
ETAIL auto business in New 
York has come to a virtual halt, 
with the exception of a few isolated 
cases. 

Although there is virtually a 
Christmas letdown here, dealcrs feel 
that they have been hit harder this 
year than in the past. 


Even imports have slowed to a 
walk. 


Some dealers feel that the situ- 
ation is temporary, and that it 
will straighten out after the holi- 
days. Others feel that sales will 
get worse before they improve. 


Used cars at present appear to 
be a drug on the market, with only 
clean, cheap merchandise in de- 
mand. Newer models are just not 
moving. 


Retail credit runs from 30 to 36 
months. The three-year terms are 
often not easy enough, because of 
hiked prices on new cars and lower 
used-car values. 


Wholesale credit is hard to come 
by. Finance firms are watching 
dealers carefully and checking at 
every conceivable point. 

* . * 


Ww a single exception, dealers 
in Birmingham report no im- 
provement in car sales. Reports in- 
dicate that buyers do not express 
any interest in any particular model, 
but are shopping around for the 
best deal. 


Some observers believe that deal- 
ers are doing themselves a disserv- 
ice by making extravagant claims 
of discounts and tremendous bar- 
gains. 

Several dealers report that fi- 
nance companies are tightening 
up — especially on non-recourse 
paper. Although 36-month terms 
are offered, credit is not particu- 
larly easy for the individual pur- 
chaser. 


Several dealers say that the 
higher prices for ’58 models are a 
big deterrent and point to the 
increasing popularity of imported 
small cars. A dealers handling one 
foreign make said he is sold out 
for the next 12 months. 

* * aa 


-CAR sales in Buffalo showed 

a disturbing drop during De- 

cember, dealers say. While the trade 

usually looks for a seasonal decline 

because of Christmas, the lull this 

year has been much more pro- 
nounced than usual. 


In analyzing the slowdown, deal- 
ers point primarily to the steady 
decline in industrial activity in 
Western New York. This has caused 
a sharp rise in unemployment and 
a noticeable drop in consumer buy- 
ing power. 

The entire psychology of the con- 
sumer appears to have been affected 
and this is especially noticeable on 
such big-ticket items as automo- 
biles. 

“Things are sliding and it’s time 
the auto industry faced the facts,” 
said one dealer. “We are in for a 
real downward adjustment and I 


doubt there is anything that will 
stop it. 

“The auto industry has been over- 
selling for three years and now it’s 
going to have to pay the price.” 


Several dealers are making re- 
ductions in their staffs, reflecting 
the decline in both sales and serv- 
ice. Other dealers said they will 
have to make cuts after the first 
of the year unless new-car demand 
improves. 


Commented a veteran dealer in 
the lower-price field: “The market 
just isn’t there. Some manufac- 
turers are producing too many 
cars in relation to dealer move- 
ment. Unless they cut back the 
market will be glutted. 

* * * 


— dealer, admitting that 
“things are very slow,” said, 
“We're not worried. We've been 
through these things before and we 
know how to meet them.” 


The average prospect now seems 
to be more interested in thrift than 
in spending, said another dealer. 
He cited figures showing that Buf- 
falo savings banks have increased 
total savings accounts in the past 
few months. 


Few dealers look for much im- 
provement in the situation in the 
first quarter or the first half, and 
view 1958 as a rugged year. They 
believe new-car sales figures will 
be down from 1957 unless there 
is a sudden change in consumer 
attitude. 

Used-car stocks remain burden- 
some and prices are low. As a re- 
sult, prospects have a _ reduced 
equity with which to trade on new 
models. 


Credit has not yet been extended, 
but some dealers are talking of 
going to 42 months from the present 
36-month limit.—(George E. Toles.) 

~ aa * 


= for dealers handling 
Chevrolet an Rambler, new-car 
retailers in Chicago say they are 
finding no improvement in sales. 

The story is the same from deal- 
ership to dealership—fioor traffic is 
good and shoppers are numerous, 
but there are few buyers. 

Some dealers say sales have 
been depressed because of the 
holiday period. Others blame 
layoffs, lack of Christmas bonuses 
this year and vague economic 
fear, 

All said retail credit is becoming 
increasingly tighter. Most say they 
give 36 months when they “have 
to,” but try to hold the line at 30 
months. One dealer said credit 
unions are helping to finance some 
of his buyers. 

Several dealers predicted a 
“loosening of credit” during 1958. 

Floor planning is “rough,” the 
dealers said, particularly on “heavy 
stuff.” Several dealers have been 
shopping for new financial sources. 
A Buick dealer in discussing sales 
said he has seen no imnrov-ment 
and that he is not optimistic for 
1958. 

He added: “Buick will increase its 
percentage of the market, but you 
can’t live on percentages.” 


Registrations Fall 
In New York for 
Ist Time Since *44 


ALBANY.—New York’s compul- 
sory insurance and inspection laws 
have brought about a decline in 
vehicle registrations in 1957 from 
the 1956 total. 

Vehicle Commissioner Joseph P: 
Kelly said registrations dropped be- 
cause vehicles without insurance 
and those which cannot pass in- 
spection are barred from the high- 
way. 

Both the inspection and insur- 
ance laws are new this year. The 
drop in registrations was the first 
since 1944. 

The Motor Vehicle Bureau placed 
registrations at 4,867,131, on Nov. 1, 
compared with 4,895,395 on the like 
date last year. Car registrations 
were off 59,153; commercial vehi- 
cles, more than 18,000, and motor- 
cycles, nearly 7,000. 

Station wagons, however, showed 
a gain of 52,662 for the year. 


Chamber Elects Dealer 


JACKSONVILLE, Fla. — B. N. 
Nimnicht, owner and general man- 
ager of Riverside Chevrolet Co., 
has been elected to a three-year 
term on the board of governors of 
the Jacksonville Area Chamber of 
Commerce. 








Plan Palsy Drive— 


Ralph Horgan, right, president, House 
of Horgan (Ford), New York; Horace C. 
Flanigan, center, board chairman, Manu- 
facturers Trust Co., and Clyde E. Weed, 
president, Anaconda Co., the latter two, 
chairman and cochairman, respectively, of 


the $1,350,000 United Cerebral Palsy 
Appeal, discuss plans for the drive in the 
automobile industry of New York City. 
The luncheon meeting was held with 60 
other leading industrialists, financiers and 
businessmen as part of the United Cere- 
bral Palsy Appeal. Horgan is chairman of 
the campaign's automobile division. 


Cost of Launching 
4-Seat T-Bird 
Put at $30 Million 


DEARBORN.—The four- 
passenger Thunderbird cost $30 
million to bring to the market, 
according to J. O. Wright, Ford 
division general manager. 

The figure is almost three times 
the cost of launching the two- 
passenger Thunderbird in 1955, 
Wright said. 

The four-passenger car will be 
introduced in Ford dealerships 
early next year and will be pro- 
duced in greater volume than the 
small Thunderbird, Wright said. 


The new Thunderbird is 24 inches 
longer and 4.2 inches wider than 
the former model and has 1% times 
as much trunk space. 


Weaker Terms 
For Credit Hit 


RICHMOND, Va.—Thomas C. 
Boushall, president of the Bank of 
Virginia, warned against granting 
automobile loans for more than 36 
months and urged about a third 
of the price in down-payment. 

His remarks were made at a 
credit policy conference sponsored 
by the Virginia Bankers Assn. at 
Hotel John Marshall. 

Weakening of credit terms, said 
Boushall, will hurt the new and 
used-car future market, harm deal- 
ers and manufacturers and result 
in the buyer risking all of his in- 
vestment in cash and payments. 
Weaker terms, he added, also can 
add to bankers’ credit risk and set 
up possible losses. 


Boushall said he feared pressure 
for more liberal terms may come 





| from manufacturers and dealers 


as buyer resistance builds up. 


Import-ant Test 
State Eyes Fuel Savings 


With Foreign Cars 


DENVER. — Economy claims of 
foreign-car makers will be tested 
by the State of Colorado. 

Lacy L. Wilkinson, State pur- 
chase director, said the State plans 
to buy two foreign-built cars for 
the Parole Dept., whose officers 
do a lot of driving while checking 
on about 250 parolees each month. 

“We're getting 10 to 12 miles to 
the gallon in town from American 
cars and if we can get twice that 
from foreign cars, there will be 
quite a saving,” he said. 

The make of foreign car hasn’t 
been decided yet. 


First BMW Isetta 600s 


Reach U. S. by Plane 


NEW YORK.—The latest en- 
trants in the imported-car market 
in this country arrived at New 
York International Airport aboard 
a Seaboard & Western Airlines 
air-freighter from Germany. 

The cars, two BMW-Isetta 600 
five-passenger sedans made in 
Munich, are the first of their type 
to arrive in the U. S. 
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AUTOMOTIVE WASHINGTON 


1958 Will Be ‘No Easier’ 





On ‘Shoele 


(Continued 


cubicles of Congressional counsels 
and aides. 

It moves through miles of hall- 
ways in Government buildings— 
so many that the Washington 
press corps has been nicknamed 
“The Shoeleather Patrol.” Each 
year, in spite of promises backed 
by the best intentions, the route 
gets a little longer. 


But the 


but five circles. 
Dante had seven. 


Government is but a 
small part of the Washington auto 
beat. Someone, sweltering through 
a Capital summer, has said that the 
only difference between Washington 
and Hades is that Washington has 
The Inferno of 


ather Patrol’ 


from Page 2) 


administrators. They are concerned 
with lending money, safety, tax 
laws, parking problems, roads and 
streets, profits and petroleum. 


Some of these trade groups 
have staff members called lobby- 
ists, who have to register with 
Congress and tell how much they 
get paid. Frequently, they are 
called “pressure boys,” and one 
hears that the city would be bet- 
ter off without them. A few 
groups get sensitive about this, 
and they call their lobbyists 
things like “legislative counsel” or 
“director of legislative activities.” 


But Congress couldn’t get along 
without the help of most of them, 
The capital’s inner circle is occu- | 4nd the press would file a lot fewer 
pied by the Government—the Ad-| Stories out of Washington if the 
ministration, Congress, and Federal|trade representatives weren’t 


courts. The second is occupied by|#round. It also is likely that there 
the foreign embassies and minis- might be many more foolish laws 
tries. The third circle is the domain | 0" the books than there are now. 


Trailer Manufacturers Assn. 


The men and women who de- 
velop, administer and enforce 
laws governing the operation of 
motor vehicles are among the 
most association-minded. There 
are separate organizations in 
Washington to represent motor 
vehicle administrators, state high- 
way officials, municipal law offi- 
cers, chiefs of police, and mayors 
and city managers. 


There are safety groups in Wash- 


ington, too, like the Automotive 
Safety Foundation and the Inter- 
Industry Highway Safety Commit- 
tee. Finally, there are broad busi- 
ness groups, like the U.S. Chamber 
of Commerce, the National Assn. of 
Manufacturers, the Council for In- 
dependent Business, and the Coun- 
cil of State Chambers of Commerce. 

The Monroney auto marketing 
subcommittee and the O’Mahoney 
antitrust subcommittee may make 
some of the automotive headlines 
during the coming year, but it’s a 


like the Automotive Parts Manu- 
facturers Assn., Rubber Manufac- 
turers Assn., Truck Body and 
Equipment Assn., and the Truck 
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| Keeping Score— 
good bet that one or more of these | 
trade associations will be behind the | Motor Co., Salt Lake City. Admiring the display of some 1,524 names of owners 
headlines. And some of them are) who have purchased a total of 2,716 DeSotos are James 1. Wichert, DeSoto adver. 
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Pointing to his unique DeSoto owners’ 


sos Gagtesy yrs canes 


AVAL ALL 


board is Charles C. Freed, president, Freed 


going to turn up some pretty good tising and sales promotion director, and Paul Herpolsheimer jr., executive assistant 
stories without any help from Capi-| to the DeSoto sales vice-president. Freed states that this testimonial board hos led 


tol Hill. 


of the press, which tries to keep 
tabs on the other two. 


* * > 


Fourth Group Grows Fast 
—— fourth circle is occupied by a 


With the Federal Government 


poking its finger into everything, 
it needs plenty of expert opinion. 
Increasingly, Washington trade as- 


sociations are becoming the best 


sources of information on the busi- 


very important group, one which | ness or industry they represent. 


has grown faster in the last two 
decades than the others. It is made 
up of public relations men, trade 
association executives and manu- 
facturers’ representatives. 


The outer circle contains the serv- 
ice industries—auto shops, depart- 
ment stores, laundries and the 
groceries which keep the other four 
circles alive, clothed, fed and mov- 
ing. 

There will be many issues af- 
fecting the automotive industry in 
Washington during the coming 
year. Some of them, like tax relief 
for small business and territory 
security, can be foreseen. 

Others have not yet crystallized. 
But you can be sure of one thing. 
Nothing will happen in Washington 
—whether it affects the auto pro- 
ducer, distributor or buyer—which 
will fail to draw comment from at 
least one trade organization. 


They supply facts to Congress, as 
well as arguments in support of 
their special interests, and it’s a 
good idea for Congress to have a 
few facts on which to base its 


decisions. 
: > oa 


Beat Has Its Big 3, Too 


Or THE Washington automotive 
beat, the Big Three of trade 
associations are the local office of 
the Automobile Manufacturers 
Assn., the National Automobile 
Dealers Assn., and the American 
Automobile Assn., representing 
maker, seller and buyer. 


Headquarters of the National 
Independent Automobile Dealers 
Assn. is here, too, but its potency 
as an important influence in the 
capital remains to be demon- 
strated. . 


But these groups are just stops on 


These groups are part of the/the beat today. Half a dozen more 
automotive beat, too. There are/are concerned with the problem of 


more than two score of them, which | moving vehicles after they are pur-| 2Stries prosper, 


now are interested in some aspect! chased. 
They include the American Road | >usiness activity declines, we feel 
Builders Assn, the American) the effects almost immediately. 


of the automobile in American life. 
> 


Number Due to Crow in °58 | Truck 


as list probably will grow 
longer before 1958 ends. They 
represent motorists, dealers (both 
new and used-car), makers of cars 
trucks, parts; engines, traffic-law 
enforcement officials, truckers, 
trailer makers, and motor-vehicle 


Hearing Delayed 
In Trucker Suit 
Against Railroads 


PHILADELPHIA.—A hearing to 
decide the amount of damage that 
major eastern railroads must pay 
Pennsylvania truckers has been ad- 
journed until Jan. 20. 

The court ruled in the truckers’ 
favor in their $250-million antitrust 
suit against the railroads. 

The amount allowed by the court 
will be trebled under Federal anti- 
trust laws. 

U. 8S. District Judge Thomas J. 
Clary called the adjournment to 
allow time for attorneys of both 
sides to reach agreement on the 
validity of bills presented by the 
truckers. 

Bilis for about $450 million have 
been presented by the Pennsylvania 
Motor Truck Assn:, which a spokes- 
man said represented “expenses in- 
curred in our defense against rail- 
road activities.” 

The truckers’ suit charged. the 
roads with conspiring to destroy 
truck competition in the long-haul 
transportation field. The suit was 
filed by 40 trucking firms against 
24 railroads, Eastern Railroad Pres- 
ident Conference, Carl Byoir & 
Associates, Inc., and a group of 
present and former rail officials. 

The court ruled that the rail- 
roads must pay 80 percent of any 
damages and the Byoir firm 20 
percent. 





Road 


| directly to sales. 





(Continued from Page 2) 


continued liquidation of inventories 
in manufacturing channels. 
> - > 


expressed confidence 
that demand for trucks will remain 
high in 1958. 

“More and more communities 
are entirely dependent on high- 
way transport for their survival,” 
he said. “We can expect their 
number to increase further as in- 
dustrial decentralization contin- 
ues and as the multi-billion Fed- 
eral road program e 
A “generally bright” year was 

seen for the trucking industry de- 
spite “a few question marks which 
cloud the horizon.” 

John V. Lawrence, managing di- 
rector of American Trucking Assns., 
Inc., said one of the question marks 
is the “somewhat conflicting fore- 
casts” of some of the industries 
which motor carriers serve. 

“As a general rule, when these in- 
trucking pros- 
pers,” said Lawrenee. “But when 





ing Assns., the International| “Manufacturers and retailers gen- 
Federation and the National |¢rally seem to see a good year 


Parking Assn. Each is involved in| #head,” he continued, “and to that 
enough different issues to fill its| extent we are optimistic. 


own newsletter, newspaper or mag- 


| azine. 


Add Associations 


LTHOUGH steel had its third- 
best year in its history in 1957, 
output in the second half dropped 
10 percent below the record first- 


P O. PETERSON, president of | 
* Mack, 


Overall Upturn Is Forecast Late in ’58 


million tons of scrap from proces- 
| sors and brokers this year, com- 
| pared with 40 million a year ago, 
| the institute said, while exports 

hit 5.6 million tons, up 200,000 
over 1956. 

Little change from late 1957 is 
seen for early 1958—a little lower 
possibly—but the last half is ex- 
| pected to show some improvement. 
Foreign buyers are short of dol- 
|lars, the institute noted, and this 
may cut their scrap purchases in 
the U. S. 

> * > 


N UPTURN in mid-1958 that 
will be “so substantial that the 
growth trend in general business 


Joseph A. Hoban, marketing vice- 
president of B. F. Goodrich Co. 


Clarke Resigns 
As ICC Head 


WASHINGTON. — O w en Clarke, 
chairman of the Interstate Com- 
merce Commission, resigned last 
week after 4% years with the 
agency. 





next year will be a major factor 
in sustaining general business ac- 
tivity at a very high level,” he 
said. 

He said increased buying will 
come as a result of a stepup in per- 
sonal savings during 1957. 


He said sales of replacement pas- 
senger tires next year are expected 
to reach an alltime high of 59,750,- 
000 units, a 5 percent increase over 
the record 57 million expected for 
1957. Other segments of the rubber 
industry also will show gains, he 
predicted. 





years views were supported 
by William O'Neil, president of 


will be continued” was predicted by| General Tire & Rubber Co. 


“We expect a greater demand 
not only for tires, but for all the 


“A rise in consumer spending | valuable things our chemical re- 


sources have discovered in plastics, 
basic metals and rocket propulsion,” 
he said. 


He said he believes enough 


Production of stainless steel and 
other high-alloy steels slumped dur- 


President Eisenhower, who ac-| ing the second half of 1957, but the 
cepted the resignation with “con-| industry is hopeful of an upturn by 
siderable regret,” said he will ap-| mid-1958. 


point Abé Goff, general counsel of 
the Post Office Department, to the 
ICC post. 

Clarke said he was resigning be- 


HERE are associations in Wash-| half rate and probably will hold at 
ington representing makers of|or slightly below that level in the 
various pieces of motor vehicles,| first half of 1958, according to 
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Engineered for Mercury— 


Joseph L. Block, president of Inland 
Steel Co. 

He estimated ingot production 
will total 50 to 52 million tons in 
the first six months, compared 
withtabout 53 million in the last 
half of 1957. 

A stepped-up defense program, 
easier money and a reversal of the 
inventory trend from liquidation to 
accumulation should boost second- 
half production 5 to 10 percent, he 
added. 

Standard Pressed Steel Co. should 
equal record 1957 sales and earn- 
ings next year even though the gen- 
eral economy may dip slightly, said 
H. Thomas Hallowell jr., presi- 
dent. 

“Industry in general will suffer a 
mild’ setback for at least .the first 
half of 1958,” he said.‘ “But this 
should not be a prolonged recession 
—possibly just long enough to clean 


Paul Aselin jr., right, Paul Aselin, Inc. out inventories.” 


(Lincoln-Mercury), Newark, N. J., tries out 
@ showroom display which will be made 
available to dealers to help them demon- 
strate and sell the new remote control 
outside rear-view mirror which has been 
engineered for the 1958 Mercury. The 
mirror allows the driver to adjust the 
mirror glass to the proper viewing angle 
by merely moving a small lever mounted 
on the instrument panel. Charles Koble, 
left, Lincoln-Mercury's parts and service 
sales department, showed the new dealer- 
installed accessory to dealers and sales 
managers attending a Lincoln-Mercury 
dealership management conference in 
Dearborn. 


He said the diversified company 
and regionally decentralized com- 
pany “will be best equipped to 
weather the brief squall.” 

The firm plans to spend $5 mil- 
lion on expansion in 1958, he added, 
down from the record $9 million of 
an accelerated 1967 peogram. 


[peeaatee demand for scrap 
metal in 1957 was under that of 
the previous year, but business with 
friendly foreign nations was some- 
what larger, according to the Insti- 
tute of Scrap Iron & Steel, Inc. 
U. 8. mills consumed about 35.6 


cause of “entirely personal” reasons. 





GM Progress Cited— 


The “constructive relationship" between 
General Motors and American newspa- 
pers during the past 50 years is cited as 
GM President Harlow H. Curtice, left, re- 
ceives an award from executives of the 
newspaper industry. The award—a gold- 
plated stereotype piate—was presented 
on behalf of the Bureau of Advertising, 
American Newspaper Publishers Assn., 
Inc., by Richard L. Jones jr., president, 
Newspaper Printing Corp., Tulsa, Okla., 
and bureau chairman. The award, taking 
note of Curtice’s personal contributions 
to the half-century of progress which GM 
will mark in its “Golden Milestone" year 
of 1958, was made at a meeting of GM 
executives and publishers at the Detroit 
Athletic Club. 


“Accelerated demands in 1958 for 
gas turbines, missiles, supersonic 
aircraft and atomic reactors will 
require increased production of 
heat-resisting stainless steels and 
high-temperature alloys,” said HL 
K. Intemann, president of Electro 
Metallurgical Co. 


= for the electrical in- 
dustry was expressed by Gwilym 


A. Price, president of Westinghouse 
Electric Corp. He based it on an 
expected increase in total kilowatt- 
hour sales to more than 600 billion, 
an increase of almost 8 percent 
above record 1957. 


The industry’s backlogs for the 
end of this year probably will be 
about $10 billion, he added. 


Price said sales billed of West- 
inghouse products will reach the 
highest peak in the firm’s history 
in 1957, approximately $2 billion, 
and are expected to be even higher 
in 1958. 


The copper industry, with proven 
reserves and increased product 
technology, is expecting a good year 
in 1958, according to T. E. Veltfort, 
managing director, Copper & Brass 
Research Assn. 

The Aluminum Assn. also sees & 
good year for that metal, based on 
its growing use in the automotive 
industry and in building materials. 
Building and transportation ac- 
counted for 38.9 percent of all alu- 
minum consumed in 1957, the group 
reported. 

The plastics industry boosted pro- 
duction 20 percent in 1957 and 
expects to do as well in 1958,°ac- 
cording to a market study by the 
Reinforced Plastics division of So- 
ciety of the Plastics Industry, Inc. 
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AUTOMOTIVE NEWS, DECEMBER 30, 1957 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 











(0. S. PRODUCTION ONLY) 














Soe SS oe, oe 
Piser” = tose 1e87°” TR Date 1scee (887 
AMERICAN MOTORS 3,000 1,589 3,903 13,209 104,087 113,277 
a a 7,071 1,345 
TIE eevccncisccrenscenianerevetwense  eentemsins Tames = wotenes 17,888 3,561 
OR, seccercescssccrscssesves 3,000 1,301 3,903 13,209 79,128 108,371 
CHRYSLER CORP. .... 6,370 18,433 22,871 73,812 870,058 1,221,451 
ORE YBNOR on... ccccccsscerrceveese 450 2,199 2,375 71,288 95,332 118,626 
j | ern 150 531 719 2,311 12,154 37,963 
FRCTBOOD « ..cecrerecseseeseessccsecee 70 2,425 1,623 5,727 104,074 117,727 
BBTID cxeescresesscssccsesevensevs 850 4,723 4,924 16,882 205,626 292,537 
Plymouth. ...............00..:. 4,850 8,555 13,230 41,604 452,872 654,598 
FORD MOTOR. ............ 22,5385 32,655 39,636 137,670 1,669,167 1,877,042 
COMMMAMOMAE nnerccrccscscsess ccosesseee thd tenis 1,325 444 
Eee lee 564 1 cnn 54,412 
EE 21,450 26,552 32,428 115,735 1,373,544 1,511,684 
BR sccanncecvsneccenscnees 700 903 1,007 3,543 47,670 37,399 
I  citeccvestossmncresnsin ccnveevens 5,190 5,637 16,449 246,628 273,103 
GENERAL MOTORS .. 45,861 45,479 72,945 274,914 3,062,469 2,800,033 
a 6,915 9,423 10,880 40,184 535,361 405,873 
CD onccsaceccasccsevanscnsese 2,016 3,039 3,383 12,106 140,860 152,551 
CID cccecicsiccsccssseesee 24,400 21,340 38,762 151,666 1,621,007 1,512,355 
Oldsmobile .................... 6,630 6,696 10,594 38,059 432,911 388,088 
a = 5,900 4,981 9,326 32,899 332,330 341,166 
BE GUEEEE  sssescesccvcsssccvweseee 510 1,421 1,102 4,127 95,823 72,499 
OIG CL. ccccrcsceessceccccsce 100 130 236 569 13,432 5,430 
Studebaker .................. 410 1,291 866 3,558 82,391 67,069 
Total Cars, U.S........... 78,276 99,577 140,457 503,732 5,801,604 6,084,302 
vised 
COMMERCIAL CARS 
(U, 8S. PRODUCTION ONLY) 
Week Week dan. 1 Jan. 1 
Ended Same Ended Output, To To 
Dec. 28, Week, Dee. 21, December Dec. 29, Dec. 28, 
1957 1956* 1957* ToDate 1956* 1957 
CHEVROLET ................ 4,100 5,181 6,940 27,200 353,510 350,143 
DIAMOND T .................. annie 157 498 5,035 5,786 
SI ncclicsciatiniieieannineitasi 36 48 60 193 3,566 2,767 
SII © ctiuisninsnncudibbsisibinis, aliases 1,443 1,716 4,992 91,523 176,601 
SET saitsscchiceinienibivsbeisewnaiii 4,100 469 6,503 22,765 297,307 335,299 
iii banat acostmeecinniads 875 1,129 1,497 5,347 91,314 68,802 
INTERNATIONAL 1,512 2,138 2,567 9,735 137,119 120,815 
Ee 270 $11 8383 1,313 18,716 17,525 
STUDEBAKER. ............... 64 222 128 501 3=s:14,337 9,338 
lite nincsiieviatecenacs 260 301 453 1,386 21,057 18,767 
I ii iininicichateaiaaiae 930 1,140 1,628 5,344 65,285 60,679 
MISCELLANEOUS*** 47 25 716 266 3,370 3,475 
Total Trucks, U. S..... 12,244 12,407 22,108 79,540 1,102,139 1,069,997 
Total Cars, Trucks, 
SI Pe dichidahahicsditinndniciais 90,520 111,984 162,565 583,272 6,903,743 7,154,299 
Total Cars, Trucks, 
ESSE Sen 4,992 7,191 8445 26,022 472,186 411,059 
Grand Total, 
Cars and Trucks, 


U.S. and Canada...... 


95,512 119,175 171,010 609,294 7,375,929 7,565,358 





"Revised, Miscellancous includes Corbitt, 
Drive, ete. 


Marmon-Herrington, Federal, Four-Wheel- 


N. B.: All U. S. totals include cars and trucks for military orders. 
**Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway 


included in Mack totals. 


News to Note... 


Auto World in Brief 





SPRINGFIELD, Mass. — Beauty 
and spaciousness keynote new de- 
sign concepts for service stations 
developed by Pratt Institute grad- 
uate students working on a study 
Sponsored by Monsanto Chemical 
Co.’s Plastics division here. 

Five community plaza type serv- 
ice station plans, each with three 
variations, were developed by the 





Judge Bans Enforcement 
Of Illinois Mudguard Law 


prohibiting llinois from enforc- 
ing its law requiring contour 
splash guards on certain trucks 
against six interstate trucking 
_ companies. 

The six have charged the law 
is a burden on interstate com- 
merce and unconstitutional. A 
judge panel will hold a 
paring on the law’s censtitu- 
fionality in January. 





Pratt group working under the di- 
rection of Olindo Grossi, dean of 
the architectural school, it was an- 
nounced. The designs were influ- 
enced by the predicted shorter work 
day of the future, more powerful 
cars and need of increasing the 
average sales per drive-in, Grossi 
said. 
” * * 


Parley to Air Common Market 


NEW YORK.—A three-day con- 
ference designed to acquaint Ameri- 
can companies with the effect of 
the European common market on 
their overseas operations and to 
prepare them for sweeping changes 
in the economy abroad will be held 
Feb. 3-5 at the Biltmore Hotel by 
the International Management divi- 
sion of the American Management 
Assn. 

x * ” 


Dealer Backs Drag Unit 


ANTIOCK, Calif. — Campbell- 
Arner Motors (Chevrolet) has as- 
sumed sponsorship of The Timers, 
an auto club that races its cars 
on nearby drag strips. 


Ch 


sler, Ford Idle 90,000... 





Car Output Slashed 
By Holiday Layoffs 


(Continued from Page 1) 


the Evansville (Ind.) plant, which 
builds only Plymouth, is down until | 
Jan. 2. 

Ford Motor in the Detroit area 
laid off 10,500 during Christmas| 
week, but will reduce that figure to 
3,100 this week. Ford, however, will 
idle 8,200 today and 37,000 employes 
in the Detroit area will be off to- 
morrow (Dec. 31). 

* * * 

A nationwide scale, Ford Mo- 

tor had 21,000 employes off dur- 
ing Christmas week, but will reduce 
that to 9,000 this week. Others, how- 
ever, will be laid off for one day 
today and tomorrow, officials said. 
Last week’s output of 78,276 
cars brought the industry’s year- 
to-date totals to 6,084,302 cars and 

left the manufacturers 50,522 

units shy of taking over third | 
place in annual assemblies. 

Top car-producing year on record | 
was 1955, when the industry rolled 
7,942,125, followed by 1950 with 6,-| 
801,865, and 1953 with 6,134,823 units. 

Last week’s output represented | 
only 63.4 percent of AUTOMOTIVE 
News’ three-year index and was a/| 
21.4 percent decline from the 99,577 
cars rolled from the assembly lines 
during the same week a year ago.! 
The 140,457 cars produced the pre- 
vious week represented 113.8 per- 
cent of the index. 

* * * | 

HRYSLER CORP. showed the} 
biggest drop from the previous | 
week as it worked its five car-pro- | 
ducing units a limited amount of) 
time in the Detroit area and no 
more than three days in its Indiana, | 
California and Delaware plants. 
Plymouth, which built 13,230 
cars a week earlier, decline to an 
estimated 4,350 units last week as 
it worked its Detroit assembly — 
line a full day Monday and a half 
day Tuesday, and its Evansville | 

(Ind.); Newark (Del.) and Los | 

Angeles lines three days. 

Chrysler division worked its De- 
troit lines only Monday and its Los 
Angeles lines three days as its out- 
put dropped from 2,375 units the 
previous week to an estimated 450 
last week. The division’s Imperial 





its Edsel, Ford and Lincoln divi- 
sions were on short workweeks, and 
its Mercury unit was down all week 
so as to balance field inventories. 
Mercury had turned out 5,687 cars 
a week earlier. 


Ford division output declined 
from 32,428 units the previous week 
to an estimated 21,450 assemblies 
last week as one of its 15 assembly 
plants was down Monday, three 
others were down Tuesday and the 
remainder worked 3% days. At- 
lanta, which was down Monday, 





Ontario to Cut Top Fees 
On Auto Licenses Jan. 1 


TORONTO. — Ontario will 
switch Jan. 1 to an auto-license 
fee schedule designed to establish 
more equal rates for using pro- 
vincial highways. 

Donald J. Collins, deputy trans- 
port minister, said the schedule 
ranges from $3 to $25. The pres- 
ent schedule ranges from $3 te 
$49. He said the new rates are not 
designed to obtain more revenue 
but that an additional $1.2 mil- 
lion is expected. 
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worked Saturday. All plants were 
down Wednesday. 
* * 


* 

Lae which worked 3% days, 

turned out an estimated 700 cars 
last week, compared with 1,007 a 
week earlier, and Edsel, which oper- 
ates in both Ford and Mercury 
plants, declined from 564 assemblies 
the previous week to an estimated 
385 last week. 

American Motors also worked 
3% days last week and produced 
an estimated 3,000 cars, com- 
pared with the 3,903 units assem- 
bled the previous week. The pre- 
vious week’s output was the high- 
est by that corporation since the 
week ended Feb. 17, 1956. 

Studebaker-Packard, which 
worked only Yhursday and Friday 
last week, turned out an estimated 
510 cars, compared with 1,102 the 
previous week. 

A breakdown of S-P operations 
showed Studebaker with 410 assem- 
blies last week, compared with 866 
a week earlier, and Packard with 
100 units last week, as against 236 
the previous week. 

Truck output, with Dodge out of 
operation the entire week and the 
remainder of the commercial-car 
producing firms hampered by holi- 
day shutdowns, dropped from 22,108 
units a week earlier to an estimated 
12,244 last week. The week just 
ended also was below the 12,407 
trucks produced during the week 
ended Dec. 29 a year ago. 

The holiday season also affected 
Canadian operations as car and 
truck assemblies declined from 8,445 
units the previous week to an esti- 
mated 4,992 last week. During the 
same week a year ago the Canadian 
makers rolled 7,191 vehicles from 
the lines. 





Salaries of Top Executives 


Rise 


NEW YORK.—American and 
Canadian companies increased the 
compensation paid to top executives 
by an average of 5.1 percent last 
year, according to the eighth an- 
nual survey by the executive com- 
pensation service of the American 
Management Assn. This compares 


|with a 5.9 percent increase the 


previous year. 

These are over-all averages and 
do not reflect variations in indi- 
vidual companies and industries 
that result from a variety of 
forces, said Dean H. Rosensteel, 
director of the service. The size 
of the company, complexity of its 
operations and its sales and 
profits are important factors, he 
added. 


The new study, analyzes the total 


lines worked only Monday in De-| Compensation paid to some 35,000 


troit and produced 150 cars last 
week, compared with 719 a week 
earlier. Imperial is built only in 
Detroit. 


high-ranking executives in more 
| than 3,800 companies in the U. S. 


|and Canada. 


For the first time a special sec- 





The corporation’s other two car- 
producing units, Dodge and DeSoto 
operated only outside Detroit last 
week, Dodge turning out 850 cars at 
Los Angeles and Newark, as against 
4,924 a week earlier, and DeSoto 
with 70 assemblies on the West 
Coast last week, compared with 
1,623 the previous week. 


> © * 


G™* WORKING all its plants 3% 
days, produced 45,861 cars last 
week, compared with 72,945 units 
the previous week. 


Chevrolet moved into the top 
spot in the production race with 
a 67l-unit lead over Ford divi- 
sion, which had held first place 
through the first 51 weeks of 
the year. 

The GM division's estimated 24,- 
400 assemblies last week brought 
its year-to-date output totals to 
1,512,355, as compared with Ford's 
1,511,684 assemblies over the same 
period. 

+ * + ° 
To heavy layoffs at Ford today 
and tomorrow, however, may 
enable Chevrolet to end the year in 
first place, a position the GM divi- 
sion has failed to reach thus far 
this year. 

In other GM operations, Buick 
was off from 10,880 units a week 
earlier to an estimated 6,915 last 
week; Cadillac declined from 
3,383 to 2,016; Oldsmobile dropped 
from 10,594 to 6,630, and Pontiac 
skidded from 9,326 to 5,900 units. 


Ford Motor output fell from 39,636 
assemblies the previous week to an 
estimated 22,535 units last week as 


tion on small companies (those with 
| annual sales of less than $1 million 
| to $10 million) was added. 

The small-company analysis, 
based on a study of 716 firms, shows 
that top management compensation 
varies in direct relation to size and 
to product and market served, 
| much as it varies by industry class- 
| ification and size in the larger ones, 

Rosensteel said. 

| Economic conditions have a 
| strong influence on top-executive 
compensation, but the correlation 
is only partial. Last year the 
companies surveyed increased 
their sales by 7.8 percent on the 
average, showed a 5 percent gain 
in net profits, and paid their top 
managements 5.1 percent more. 

In 1956, sales increased an aver- 
age of 10 percent, profits were 
nearly 25 percent higher than the 
previous year, but top executive 
compensation increased only 5.9 
percent. 


In 1952, when there was an over- 
all decrease in net profits, top- 
management compensation re- 
mained virtually unchanged com- 
pared with the previous year. 

Economic trends last year were 
less consistent among industries 
than they had been in immediately 
preceding years. There also was 
considerable variation in compen- 
sation practices among industries. 

For durable goods manufactur- 
ing companies, for example, sales 

' increased 5.4 percent in 1956 over 
1955, net profits decreased 

6 percent, and top-management 

com m increased 3.1 per- 
cent, normal imcreases in salaries 


| 
| 


2 Pct., Survey Shows 


and pension contributions being 
offset by lower bonus payments. 


For non-durable goods manufac- 
turers, sales were ahead of the 
previous year by about 7 percent, 
net profits increased 10.1 percent, 
and compensation of top executives 
went up 6.2 percent. 


Salary increases were granted to 
nearly 49 percent of the executive 
positions for which strictly compa- 
rable information was available. 
The salaries of about 41 percent 
of the positions remained un- 
changed, and for about 10 percent 
of the positions lower salaries were 
paid. 

Payments were made under 
some kind of bonus incentive or 
profit-sharing plan by about 
percent of the companies to about 
58 percent of the executives whose 
compensation was reported. 
Such payments amounted to 
about 15 percent of the total com- 
pensation paid to all executives in 
the survey. The percentage of com- 
panies paying bonuses and the per- 
centage of executives receiving 
them increased slightly over the 
previous year, but the amounts as 
percentages of salaries were 
slightly smaller. 

More than 70 percent of the 
companies reported contributions to 
some form of retirement plan for 
74 percent of the executives. These 
payments amounted to about 10 
percent of the salaries of partici- 
pating executives, about the same 
percentage as for the previous year. 

The AMA Executive Compensa- 

tion Service, of which the annual 
top management survey is the 
principal project, was established to 
help management determine fair 
and equitable pay for executive per- 
sonnel by methods that will provide 
effective incentives, Rosensteel 
said. 


Courtesy Motors Plans 
To Close in Milwaukee 


MILWAUKEE. Courtesy 
Motors, Inc., Lincoln-Mercury 
dealership at 3064 Third St., has 
announced plans to go out of busi- 
ness when its dwindling stock of 
cars is sold out. 

R. J. Korn, general manager, 
gave inability to make a sufficient 
profit as the reason. The dealership 
had been involved in a hearing on 
whether its 1957 dealer and finance 
licenses should be renewed. The 
licenses were renewed when the 
dealership agreed to change some 
of its sales methods. 
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(Continued 


Peugeot, Renault, Simca, Skoda, 
; Sunbeam, Triumph, Vauxhall and 
| Volvo. Volkswagen will not be 
represented. 
Don C. Mullery, CATA president, 
; is hopeful that the weather will 
cooperate with the show committee. 
; “Last year we missed the half- 
million mark by a narrow margin 
when three of our nine days were 
hit by subzero temperatures or 
; heavy snowfall.” The show still 
; drew a record 494,411. 
: * * 
ew the special exhibits will 
be Buick’s Wells Fargo con- 
vertible from the Limited series, 
custom-trimmed for the Chicago 
show. 


The car is painted white with 
hand-tooled leather upholstery 


— 


Dual Sun Visor 
| Covers Windshield 
And Side Glass 


JEFFERSON CITY, Mo.—J. A.| 
Beets, of the U. S. Bureau of Public 


Roads, has been granted a patent 
on the first improvement in auto- 
mobile sun visors in history. He 
said the patent office was sure that 
there must be some other improve- 
ments but couldn’t find any and 
granted him a patent. 

It was when he was with the 
Missouri Conservation Commission 
in 1949 that he had long automobile 
trips west from Jefferson City and 
the sun blazed in through the 
windshield and the left door glass. 
No position of the sun visor would 
shut it out. 

That's how he happened to de- 
velop a dual sun visor in which 
one visor may be switched over to 
stop the glare through the door 
and the other remains in place on 
the windshield. 


Figuring this out and getting it) 


working took a long time. The 

' patent was applied for in 1950 but 

was not granted until late in 1953. 

: By that time he had numerous 

i samples in the hands of owners 
and they all liked it. 

Father Kurtz, of Jefferson City, 

t went to a local dealer to get a. sun 

visor that would shade both sides 





the sun comes in at a left angle) 
and was referred to Beets. Beets 
made him one and since has trans- 
ferred it on three different cars 
he has owned. 

Not long ago he and A. R. Ham- 










who has been interested in the de- 
velopment of the project, decided 
to manufacture the item. They are 
now in production under the name 
Beham Co., Box 683, Jefferson City, 
Mo. 

Now other patents have been 
applied for on the dual sun visor. 
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directors. 





(driving west from Jefferson City, | 


75 Vehicles in Amphitheatre .. . 


Top U.S. Auto Show 
Near Chicago Kickoff 





from Page 2) 








Pian Indianapolis Aute Show— 

Officers ond directors of the indianapolis Aviomobile Trede Assn. comprise the 
official committee making plens for the goldes anniversary avie show thet the 
association will spensor Jen. 17 through Jen, 27. From left, seated, ore B. T. Gates 
Plymouth, director; Herry O. McGee, McGee-Edsel Sales Corporation, association 
president; Devid N. Johnsen, Jehnson Chevrolet Compony, associction vice-president, 
end Themes E. Henike, associction executive vice-president and show meneger. 
Reor row, left te right, Jemes D. Strickland, Stricklond Mercury, Inc., director; Homer 
lL. Archer, Merry A. Sherp Compeny, Ford, director; John Fecser, Inc., Ford, secretary; 
Welter G. McCormick, Monerch Buick Compeny, treasurer; Bert F. Deneven, Hoosier 
Ceditiec Compeny, end Devid |. Stone, D. 1. Stone, Inc., Chrysier-imperial, both 


| ducer. The show is sponsored by 


and fittings. Built-in rifle and 
pistol holders will contain silver- 
plated guns with custom stocks. 

Other presentations include 
Plymouth’s space-travel display, 
Dodge’s spring millinery show 
featuring 25 creations worn by 
a dozen models, Edsel’s modern- | 
living dramatization, many “try-it- | 
yourself” devices, binaural sound 
demonstrations, cutaway chassis 
and styling areas. 

Thousands of yards of gold and 


| white fabrics, from drapery cloth 
|to velour, were used by George P. 


Johnson Co., Detroit, designers 
and builders of the backgrounds. 
Cost of the decorations was placed 





at $250,000. 
a ee 


NE of the first official acts of 

Buffalo’s new mayor, Frank A. 
Sedita, will be the formal opening 
of the annual show sponsored by 
the Buffalo Automobile Dealers 
Assn. 

About 150 autos and trucks will 
be displayed, including all Amer- 
ican makes and those of 30 for- 
eign companies, It is the largest 
number ever shown in Western 
New York, according to Marjorie 
M. Baker, show manager. 

Other attractions include the 
award of en auto to a visitor, pres- 
entation of a miniature Firemite 
auto to some youngster by the 
Erie County DeSoto Dealers Assn., 
nightly fashion shows and a Ford 
Motor Co. “dream car.” 

There will be about 180 cars on 
display at the third annual Upper 
Midwest show in Minneapolis and 
some 75 miscellaneous exhibits, ac- 
cording to Max Winter, show pro- 


the Minneapolis Automobile Deal- 
ers Assn. | 


Associates Forms 


New Division 


SOUTH BEND.— The establish- 
ment of a new operating division 
of Associates Investment Co. on 
Jan. 1 for the exploration and de- 
velopment of new fields of financing 
was announced last week by Robert 
L. Oare, board chairman. 

Wayne M. Singer, assistnat vice- 
president, who has been connected 
with the company’s Eastern divi- 
sion, will take charge of the newly 
organized “Other Products Divi- 
sion.” 

Gordon E. Gilbert, currently Gulf | 
States regional manager, will be- 
come assistant vice-president and 





mett jr., assistant attorney general, | *58¥me Singer's vacated post, Oare 


said. 


Schleeter Honored by S-P 


HOUSTON.—W. V. Schleeter, one 
of the owners of Mosehart and 
Seller Auto Co., has been presented 
with a 20-year pin by Studebaker- 
Packard Corp. 
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HELP WANTED 
MANAGER West 


SALES Large 
volume Chevrolet dealer, located fast 
growing single dealer city, 150,000 popu- 
lation. Must be aggressive and capable 


of directing and training sales force to 
produce results. Excellent opportunity on 
permanent basis. Good salary with per- 
centage net profit of business, Write Box 


7751, c/o Automotive News, Detroit 26. 


Outstanding 
Opportunity 

For Experienced 
Automotive Executive 


Automotive distributor for 
several Eastern States is 
looking for assistant to Pres- 
ident. Must be experienced 
in management, promotion, 
setting up and supervision 
of dealerships. Only per- | 
sons with solid experience 
and references to prove it 
may apply. Salary and in- | 
centive arrangement in line | 
with responsibilities. 


Box 7780, c/o Automotive | 


News, Detroit 26, Mich. 


(Not nec- 
essarily auto salesmen)—-Would you be 
interested in moving to the Golden Isles 
of Georgia’? Beauiiful St. Simons, famous 


1} 
WANTED: FIVE SALESMEN for central | 


Texas | 





| 
j 
i 
| 
| 
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| 
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HELP WANTED 


WANTED: General sales manager between 


ages of 35 and 45 who has had a mini- 
mum of five years’ experience in either 
Ford or Chevrolet dealership as sales 
manager and is now actively employed 


as such, We are a Chevrolet dealership | 


in central Florida with a new-car and 


truck potential of 750. Please write giv- | 


ing past experience and recent photo. 
Also state if you will be in Miami for 
NADA Convention in January, and if so, 
where you may be reached for interview. 
Box 7768, c/o Automotive News, Detroit 
26. 


Florida Chevrolet dealership. We are lo- 
cated in the heart of the citrus and cattle 





section of Florida. The very best in work- | 


ing conditions. 
of about 40,000. 


Hospitalization plan—city 
Year around market, If 


interested write at once for interview. 
Hammond Jones, Inc., P, O. Box 1270, 
Lakeland, Florida. 


SALES MANAGER WANTED FOR large 


dealership handling one of the ‘‘Big 3.’’ 


Must be able to take complete charge of | 


Sales Department and production is of 
an essence. This position is open in one 
of the largest metropolitan cities in the 
Rocky Mountain area. Pay scale best in 
the country. Please answer fully, giving 
detailed statement of experience. Your 
reply will be kept in strict confidence. 
Box 7782, c/o Automotive News, Detroit 
26. 


|ITALIAN MANUFACTURERS: Equipment 


Jekyll, exotic Sea Island are all within | 
a few minutes of our Dodge-Plymouth 
dealership in Brunswick, Georgia, The 


whole area is booming and we need top- | 


flight men. You well know there is no 
saft job in this business anymore, so 
don't consider this unless you are a real 
worker who can produce enough business 
to make yourself a fine living in a place 


you and your family can enjoy it. Our) 
schools are excellent and the climate the 
best in the U. 8. Look into it, it won't 
cost you a cent to do that! Gordon 
MacGregor, Inc., Box 515, Brunswick, 
Georgia. 


ADVERTISING AGENCY located in Kan- 


sas City, Missouri, offers excellent oppor- 
tunity to young idea man with sales 
ability, who is familiar with graphic arts 
profession and is willing to grow with 
company. Send detailed application with 
snapshot, stating age, education, back- 
ground and family status. All replies 
kept in confidence. Box 7769, c/o Auto- 
motive News, Detroit 26. 


SALES 
REPRESENTATIVE 
Excellent Opportunity 


Well rated, 43-year-old, large volume seat 
cover manufacturer with national distribu- 
tion has certain territories open. 1958 line 
is very complete, low priced, and de- 


signed especially for sale to seat cover 


installation specialists, accessory stores, 
car dealers, super service stations, etc. 
Right salesman can increase his earnings 
considerably. No objection to non- 
conflicting side-lines, 


R. M. Thomas Company, Inc. 


Muncie, indiana 





TRUCK DIVISION MANAGER, 


diesel engines, injectors, elements for 
American Bosch—General Motors, C.A.V. 
— Caterpillar — International, etc., seek 
agents in U. 8S. and Canada, ‘‘DISITAL,”’ 
Via Lessona 13, Torino, Italy. 


NEAL MANAGER General manager 


for large volume dealer handling | 


needed 
one of the ‘“‘Big 3'" in the Rocky Moun- 
tain region. Must have had at least 10-15 
years’ experience 


in handling a volume | 


POSITION WANTED 


GENERAL SALES MANAGER. Three 


years’ experience as sales manager plug 
thorough knowledge of trucks and equip. 
ment, desires opportunity with advance. 
ment possibilities. Can produce excellent 
references and past results, Box 7771, c/o 
Automotive News, Detroit 26. 





DO YOU NEED AN ASSISTANT in over. 


all management-sales management-crew/ 
fleet selling? Young ex-volume cealer 
‘‘Big Three,’’ 25 years’ experience, finan. 
cially able to retire but prefers to work 
and live in either San Francisco area, 
Florida or Phoenix, Arizona, for reasong 
of future retirement desires suitable con. 
nection. Also experienced in handling 
imports—economy and sports cars. Avail- 
able for interview during N.A.D.A. con- 
vention, Miami or sooner at your place, 
Wire—Write Box 7713, c/o Automotive 
News, Detroit 26. 





GENERAL MANAGER—Proven record of 


ability to produce good profits with multi- 
million dollar volume operation. Forty- 
five years of age, married, and with over 
twenty years of top level experience as 
operator. Can show ample proof of ex- 


cellent promotional ability, and a high 
degree of managerial skill in planning, 
organizing and personnel relations. Pre- 


fer dealership where owner plans to par- 
tially or fully retire and offers an oppor- 
tunity for an investment either now or 
eventually. Location and remuneration 
are secondary to the opportunity offered. 
Will arrange for an interview at your 
dealership or at the N.A.D.A. convention 
in Miami, Box 7753, c/o Automotive 
News, Detroit 26. 





| BUSINESS M A N A G E R-OFFICE MAN- 


operation. Guaranteed car expenses, sal- | 


ary, commission and bonuses make this 
position one that a competent and go- 
getting general manager cannot pass up. 
Box 7783, c/o Automotive News, 
26. 


POSITION WANTED 
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one location handling new and used, de- 
sires to relocate, permanent basis only. 
Would consider sales management smaller 
dealership on buy-in basis. Excellent 
character and references. Reply Box 7784, 
c/o Automotive News, Detroit 26. 





GENERAL MANAGER—FORD desires to 


make a change after first of year. Pres- 
ent dealership selling over 40 new units 


10 years 


Detroit | 





per month. Would like to locate southeast | 


or southwest. Ford factory approval, also 
performance record. Am not 
in filing applications. 
terview anytime. Income for 1957 over 
$10,000 gross. Reply Box 7731, c/o Auto- 
motive News, Detroit 26. 





IMPORTED CAR sales manager available 


for foreign car importer, distributor or 
dealer. West coast preferred Twelve 
years’ automobile business, six years’ 
sales manager imported car dealer. Proven 
record of past sales and familiarity all 
phases imported car business, Full refer- 
ences and photo if needed. Thirty-two 
years of age, married, sober, fully de- 
pendable. 
after Jan. ist. Available anytime for 
interview. Box 7770, 
News, Detroit 26, 





HELP WANTED 


will not be contacted. 


Write John T. O'Callahan 
Box 7781, c/o Autometive News, 
Detroit 26, Mich. 


Managers Wanted for 
Auto Salvage Yards 


Wonderful opportunity for experienced men to manage auto 
salvage yards. Must know parts, how to bid on salvage, be 
able to hire and train counter men and yard men. Excellent 
_salary plus profit-sharing plan, insurance benefits and paid 
vacations. Car furnished. We want ambitious men who want 
to make money and will stake their future with an aggressive, 
well-capitalized organization which plans to expand its present 
salvage operations into a chain throughout the country. Reply 
in your own handwriting, outlining age, experience, education, 
present salary, and the city you would prefer. Your employer 





Desirous of making change | 


c/o Automotive | 


















interested | 
Will submit to in-| 









AGER—Ten years’ experience Ford and 
General Motors. Best references avail- 
able. Have been handling 200 new vehi- 
cles, and $40,000 parts and $20,000 labor, 
with minimum of employes. Desire to 
locate in Atlanta or vicinity. Write Box 
7755, c/o Automotive News, Detroit 26. 


GENERAL OR SALES MANAGER. Twenty 


years’ experience. New England location 
desired with volume minded dealership. 
Will train and direct productive sales 
force. Completely familiar with all as 
pects successful dealership operation. Best 
of references. Box 7732, c/o Automotive 
News, Detroit 26. 


DEALERSHIPS AVAILABLE 


LARGE DEALERSHIP HANDLING FORD 


in midwest—Has earned over $500,000 
profit before taxes past five years on 
5,000 new units. City has 180,000 popula- 
tion, thriving, diversified industrial and 
one of the best agricultural sections. One 
of only two Ford dealers in city. Retiring 
due to age and health. Please give your 
net worth and bank references to Box 
7740, c/o Automotive News, Detroit 26. 





FOR SALE 


AUTO AGENCY—Handling Edsel 





A good active dealership han- 
dling Buick in North Carolina—Chariotte 
zone. Parts and equipment $25,000. Noe 
accounts or used cars to buy. Lease on 
building can be transferred. New-car 
potential, 150 cars. Been in business 
many years, never changed hands. Box 
7742, c/o Automotive News, Detroit 26. 





in fast 
growing California community near Les 


Angeles. Approximately $24,000 will han- 
die. Box 7716, c/o Automotive News, 
Detroit 26. 





2009 Stete St. 


BUY IT! 
TRADE IT! 


DEALERSHIP HANDLING PONTIAC 


VAUXHALL. Fringe deal of metropolitan 
Philadelphia in wealthiest suburb, 300- 
400 car deal that has ‘‘never’’ shown &@ 
loss. No real estate to buy—no used cars 
or receivables. $50,000 will handle ff 
factory approved. Box 7745, c/o Automo- 
tive News, Detroit 26. 





CHICAGO 
AUTO SHOW 


See the Complete Line of 


SIMCA 
MOTOR CARS AND TRUCKS 
(field men on duty) 


January 4th thru 12th, 1958 


E. B. JONES MOTOR CO.., INC.., 
Distributor 
East St. Lovis, Illinels 


Ilineis, indiena, Obie, Michigan 


DEALERSHIP NOW HANDLING PON- 


TIAC in large New England city, fine 
location, excellent service and parts vol- 
ume. Desirable lease. Complete equip- 
ment. Priced right because owner is 
retiring. Box 7764, c/o Automotive News, 
Detroit 26. 







SELL IT! 
HIRE HELP! 
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DEALERSHIPS AVAILABLE 


—_————— 

MIAMI DEALERSHIP, now handling 
Dodge-Plymouth, Volume operation past 
five years. Low overhead, tripical drive- 
in 25 car showroom, Good service absorp- 
tion, excellent location, good leases. No 
receivables, no used cars, minimum parts 
inventory. Requires $96,000 and factory 
approval for good operator in Fiorida’s 
fastest growing city, Miami. Wire or 
call Ben McGahey, FR 1-7611, 2000 
North Miami Ave. 

HANDLING CHEVROLET AND OLDSMO- 
BILE, outskirts of Providence, R. I. 
Buy parts and equipment. Used cars op- 
tional. Lease modern building, used-car 
lot at reasonable rent, Factory approval 
necessary, Write Box 7772, c/o Automo- 
tive News, Detroit 26. 

DEALERSHIP HANDLING OLDSMOBILE 
in Fort Myers, Florida, Should sell 150 
cars, Owner desires to retire. Andy Bell, 
Inc., 2512 First St., Fort Myers, Florida. 


DEALER HANDLING OLDSMOBILE and 
GMC wants to retire. Small town central 
Michigan on main highway. Approval of 
Oldsmobile necessary. Box 7773, c/o Auto- 
motive News, Detroit 26. 

FOR SALE—Large heavy duty truck deal- 
ership in Chicago metropolitan area. 
Partner wishes to retire after 41 years in 
the truck business. Growing, active or- 
ganization with sales over $2,000,000 per 
year. Address inquiries to Box 7774, c/o 
Automotive News, Detroit 26. 


AGENCY HANDLING OLDSMOBILE- 
CADILLAC. Small town in western Penn- 
sylvania, Beautiful setup. 73% absorp- 
tion, Must have factory approval. Box 
7775, c/o Automotive News, Detroit 26. 

DEALERSHIP HANDLING PLYMOUTH, 
Dodge, Chrysler, Imperial—in fast grow- 
ing West Texas city. Good lease and 
location, $9,000 will handle. Box 7757, 
c/o Automotive News, Detroit 26. 


DEALERSHIP IN LOS ANGELES now 
handling DeSoto-Plymouth, same location 
over 20 years, 800 new car potential. 
Service operation exceptionally good. Buy 
only parts, equipment, furniture, and 
fixtures on fair appraisal. Have good 
lease with excellent facilities. Box 7759, 
c/o Automotive News, Detroit 26. 


DUAL DEALERSHIP — ONE of “Big 
Three.” Located in fast growing indus- 
trial area in Eastern New York state. 
Potential 300 per year. Business well 
established and with excellent facilities. 
Buildings for sale or lease. Owner de- 
sires to retire and will sell or liquidate 
new and used cars, Box 7763, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP HANDLING PONTIAC 
available, Southern city of 30,000. Box 
7736, c/o Automotive News, Detroit 26. 


VOLVO 


FRANCHISE AVAILABLE 


Sweden's “hot’’ new model sports sedan 
with 85 h.p.—the family car with speed, 
comfort and economy. Swedish built-to- 
last precision, 
performance. 


sports car handling and 
VOLVO dealerships now 
available in our territory: Alabama, Ar- 
kansas, Kansas, Louisiana, Mississippi, 
Missouri, Oklahoma, Tennessee and Texas. 
For information write or wire: 


SWEDISH MOTOR IMPORT 
1901 Milam Telephone CA 49456 
Houston, Texas 





“PROFIT 





DEALERSHIPS AVAILABLE 
WANTED — ACTIVE, EXPERIENCED 
PARTNER large well established im- 
ported car dealership southern New Eng- 
land. Principals only, Box 7739, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP WANTED 


CASH!! 
PAID FOR 
DEALERSHIPS 


Will buy complete or will 


buy new or used stock. Bank 
references furnished. 


"SWEDE" 


ANDERSON 


3132 Whitehead Rd. 
Columbus 4, Ohio 


BRoadway 9-2387 





WANTED: WESTERN STATES franchise. 
Any size, any price. Cash. Factory ap- 
proved. Replies held in confidence from 
everyone. Box 7748, c/o Automotive 
News, Detroit 26. 





CALIF. — ARIZ. — FLA. 


Successful young "BIG 2” dealer wants FORD 
or CHEVROLET (minimum 300 units) these 
states. Will buy-in or buy-out. $100,000 AVAIL- 
ABLE. Prefer single point where profit is low, 
but potential is high. Your confidence strictly 
observed. Will fly to discuss promising deal. 
Box 7767, c/o Automotive News, Detroit 26. 





AGENCY WANTED southwest or midwest, 
medium sized—must be in town over 
8,000. All replies held confidential from 
everyone. Box 7776, c/o Automotive News, 
Detroit 26. 


300 TO 500 CHEVROLET—Single dealer 
town. Rent only. Cash. Factory approved. 
All replies held in strict confidence as I 
appreciate your position, Definitely not a 


‘‘wheelem’’ operator, Box 7777, c/o Auto- 


motive News, Detroit 26. 


PERSONAL 


IRA PERRY. IMPORTANT. Write Box 
7779, c/o Automotive News, Detroit 26. 


BUSINESS OPPORTUNITIES 


INVEST $2,200—MAKE $25,000—‘‘On the 
Square.’’ Exclusive territory. Established 
23 years. Manufacture and distribute to 
jobbers and dealers successful used-car 
reconditioners. A necessity. Excellent re- 
peats. A profitable side-line. Write Box 
7778, c/o Automotive News, Detroit 26. 








GUARD” 


Every new vehicle sale you are on with competition exposes you to the 
possibility of no profit or even a substantial loss. In this very competitive 
market dealers can no longer affofd to guess. 

“PROFIT GUARD” is the answer. It enables you to determine your true profit 
in advance, then relate it to the actual wash-out profit. There has never 
been anything like it. Play safe in 1958. Order “Profit Guard" immediately. 


THE COST IS ONLY $14.95 


(5% discount if your check accompanies order) 
You'll save several times its cost on the first deal. 


AUTOMOTIVE 


JAIKINS BLDG. 


ENTERPRISES 


BIRMINGHAM, MICH. 





CARS WANTED 


1958 ORDERS BEING PLACED 


All Makes — All Models — All States 


New-car Dealers Interested in Volume Fleet Sales and Service, Contact: 


ROLLINS LEASING CORP. 


14th and Union Streets 





Wilmington 99, Delaware 


TRUCKS FOR SALE 


NEW 1957 CHEVROLET TRUCKS 
CHEVROLET DEALERS ATTENTION 


Model 9203—2'%2 ton—124 in W. B.—72 in. C. A. Heavy Duty Equipment. 


Model 10,103—2' ton—132 in. W. B.—60 in. C. A, Heavy Duty Equipment— 
Automatic Transmission. 


BATES CHEVROLET CO., INC. 


413 South Fourth St., Springfield, Illinois 





CALL: 8-8461 











All Makes & Models - 


BUSINESS OPPORTUNITIES 


USED-CAR LOT in rapidly expanding com- 
munity 50 miles from Los Angeles. $3,750 
includes improvements, long lease $125 
monthly. Box 7785, c/o Automotive News, 
Detroit 26. 


MANUFACTURER’S REPRESENTATIVE 








MANY TERRITORIES OPEN 


Manufacturers’ reps who call on automo- 
tive supply houses only. Lit'l Tote booster 
battery cart for garages, service stations. 
A really useful accessory designed by a 
man in the industry for the industry. LIB- 
ERAL COMMISSIONS! Write: 


JOHNSON MOTOR COMPANY 


lowe Falls, lowa 








DEALER SERVICES 





"90 Compensation 
Plans!” 


Yes, over 9 different compensation 
plans applying to department managers 
and key people. They show: (1) Base 
pay (2) Incentive compensation (3) 


Responsibilities (4) Employee benefits. 
All taken from active operating dealers 


all over the country. No dealer can 
afford to be without them. 


All for just $17.95 


discount if check accompanies 
order) 


Automotive Enterprises 
Jaikins Bidg. Birmingham, Mich. 


(5% 





MILITARY BUSINESS 


— Got Your Share? — 
Military people will want to: 
Finance for 30 to 36 months. 
Register and Title car out of state. 
Take car overseas without refinancing. 
Get low, money saving, financing rates. 


Take immediate delivery. 
We specialize in such transactions on a sim- 
plified, no trouble, without recourse basis. 


Military Military 
Finance Co. Acceptance Corp. 
502 Tioga Bidg., P.O. Box a 
2020 Milvia San Antonio, Texas 
Berkeley 4, Calif, CApito!l 6-268! | 


THornwall 5-2275 
“Worldwide Fi for Milltery 
ecomat 








INVENTORY SERVICE 


@ Analysis of Methods and Procedures 
Full time experts. No pick-up part time help. 
Call or write for service details 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6445 





LOST another new car sale? Did you lose 
the deal by a few dollars? Help yourself 
to your competitors’ costs. ‘‘Auto Costs’’ 
is a complete, concise and accurate book 
containing factory invoice prices of all 
1958 automobiles and equipment. Dis- 
cover how much your competitors’ cars 
really cost and you'll know the kind of 
deal it takes to beat them! Used by auto 
dealers throughout the nation. ‘‘Auto 
Costs"’ is only $10.00 per copy, which in- 
cludes free supplements containing all 
price changes and model revisions that 
occur throughout the model year. Send 
only $10.00 for the ‘58 edition and re- 
ceive free the ‘57 edition. Three year 
subscription only $18.00. This saves you 
$12.00. Free offer good only while supply 
of '57 books lasts. Auto Costs, Box 224, 
Dept. 1R, New York 1, N. Y. 


“WORK PATTERN" 


A pattern by which salesmen may or- 
ganize their selling so as to do just 
the right thing with the prospect at 
exactly the right time. Relieve your 
men of tedious planning, daily reports, 
and red tape so their time can all be 
applied to selling actua! prospects. 


Weekly, monthly and year-to-date com- 


parison of all salesmen. 


Including supply of forms "WORK 
PATTERN" costs you only $24.25. (5 
discount if check accompanies order. 


You'll save the cost and more in 
applied time the first week, 


Automotive Enterprises 
Jaikins Bidg. Birmingham, Mich. 


CARS FOR SALE 





Fleet Leased Cars 
1955-1956-1957 
At Wholesale 


Factory Equipped 
Available in All Major Cities 


HERTZ CAR LEASING DIVISION 
Address: 


l. E. SPATIG 
218 So. Wabash Avenue 
Chicage 4, Illinois 
PHONE: WAbash 2-1600 
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CARS FOR SALE 


DECAL TRANSFERS 


FOR SALE—1940, 16-cylinder Cadillac Lim-| TRUCK DECALS; no charge for sketch; 


ousine. 


Rothschild, Wisconsin, 


1956 
FORDS 


PLYMOUTHS 


Four-door ex-taxis with heater and 
defroster. Very good tires. Some with 
Automatic Transmission and Power 
Steering. 


Don't wait . . . call, wire or write 


CURRY 
CHEVROLET 


3300 Broadway New York City 
Call Bill Curry — ADirondack 4-630! 


VOLKSWAGENS 


"56 °57 '58 
Wholesale - Wholesale 


Transportation arranged to 
all parts of the country— 
Foreign cars, all makes and 


models. 
Bell & Savage Motors 


Foreign Car Division 


1431 Sylvia Lane 
East Meadow, N. Y. 
'Vanhoe 3-1407 
(Call before 1 p.m.) 


CARS WANTED 





WANTED 
1956 - 1957 - 1958 


WILLYS JEEPS—All Models 


We can use 100 Jeeps of ali models. How- 
ever, we prefer CJ 5 models. Also, new 
Military Jeeps for immediate purchase. 
Wire or Write Box 7784, c/o Automotive 
News, Detroit 26. 





PARTS FOR SALE 


1939 TO 1954 DODGE-PLYMOUTH PARTS 
—-Sheetmetal-moulding, 50% off list. 
Former Dodge-Plymouth dealer. Write 
or phone: Daniel Motors, Inc., 261 Wana- 
que Ave., Pompton Lakes, New Jersey. 
TErhune 5-2800. 


SHOP EQUIPMENT FOR SALE 


BEAR — TELALINER complete, 
Harden Chevrolet Co., 


$1,500. 
Circleville, Ohio. 


DECAL TRANSFERS 


DECALS, WOOD GRAIN, for all Ford- 
Mercury station wagons. Quick service, 
low price. Send for price chart and sam- 
ples. Canell Co., Little Ferry, N. J. 
(Distributorships Available to jobbers 
calling on Ford-Mercury dealers and/or 
body shops.) 


Car Dealer () 
Jobber (] Insurance [] 


* 


Showroom condition, For more 
details write: Harvey Woodward, Box 51, 











AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer [] 


Siblia 0 GOK asnbcceiiadis Sy re 


durable, brilliant colors, Write for sam- 


ples. Allied Decals, Inc., 8456 Hough, 
Cleveland 3, Ohio. 
MISCELLANEOUS 


Automatic BraKinG 
S 5 i 


WITH UNIVERSAL 
WRIST ACTION 
AND BRAKE HOOK-UP 


QUICK-TOW Bumper- 
te-Bumper Tow Bar 


TRAIL-KING for Fast 
Pickup & Delivery 


4 4 Point 
TowKinG 4.cc't, $45 
**Add $10.00 for Guide Cables 
—SPECIAL— 
Protecto Covers (Tailor Made) 


EX HVY Bag with Shidr Strap $3.50 
SAFETY CHAINS, set ef 2, only....$2.75 


STEEL (Tow Ba RRY! 
CASE ith Wheets Shanda $1 3.95 
-05 


Universal License 35 Hairpin 
Plate Holders Cotter Keys 
Tow Bar Sales Co. 
Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 Nites: BA 1-8717 


Call Collect 5,20.5°2%".. 
40 So. Clinton St., Chicago 6, Ill. 








FOR SALE—SIGN,. Porcelain sign reading 
LINCOLN MERCURY, 6 ft. x 100 ft. 
long and 4% ft. high. Channel letters 
including tubes and transformers, Mounts 
against flat wall in approximately 12 ft. 
sections. Like new. Make offer. E. M. 
Stivers, Pres., E. M. Stivers, Inc., 6631 
Olive St., St. Louis, Mo. 


"58 CHEV. REAR 
BUMPERS ARE NO 
TOWING PROBLEM 

TO US 


BLUE ® CHIP 
TOW - PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.8. Factory Net} 
$52.35 Fed. Tax included 


THE FAMOUS 
MOTO-MATIC 


TOW - GUIDE 


Four Clamp Hook-Up 
DEALERS’ SPECIAL (F.0.8. Factory Net) 


$44.85 Fed. Tax included 


+ + 
Liberal Quantity Discounts 
To Distributors 


Write for illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING CO. 

BATTLE CREEK 9, MICH. 


Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 





New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 


Manufacturer [) 
Supplier 1 


ee 


Financial [) 


eeeeeee coos OF... eeeeees 
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All the best qualities of carbon steel expanders are retained in 
the new SS-50-U oil ring PLUS these additional advantages: 


Stainless Steel retains 
tension under heat 


Austenitic stainless steel 
holds its room-tempera- 
ture tension at engine 
operating temperature 


much better than the Stainless Steel 


carbon steels that have resists corrosion 


served so long so well. 
Stainless steel is impervi- 
ous to the corrosive ele- 
ments found in internal 
combustion engines. 
Carbon steels, under the 
corrosive effects of com- 
bustion gases, are subject 
to acid attack which en- 


Stainless Steel courages breakage, and 
resists wear to deposits of carbon and 


varnish. 
Because of its work- 
hardening characteris- 
tics, this stainless steel 
gets harder in use, de- 
veloping more resistance 
to wear. Thus Sealed 
Power’s new stainless 
steel expander outwears 
carbon steel expanders. 


Se 
“ae mei 


— 


é 

bd 

fe 
of | 
. 


The New Sealed Power Stainless Steel Oi! Ring.. 


This is the first oil ring designed to take full advantage of the 
exceptional properties of austenitic stainless steel. Its uniform high 
radial pressure against the cylinder wall assures maximum oil 
control. Its axial pressure produces effective side-sealing action, 
preventing oil waste and “smoking” under high vacuum. Its 
circumferential pressure makes the expander independent of 


groove depth. It conforms to the bore, making installation easy. 


SEALED POWER CORPORATION * MUSKEGON, MICHIGAN © ST. JOHNS, MICHIGAN”e ROCHESTER, INDIANA © STRATFORD, ONTARIO 
: DETROIT OFFICE © 7-236 GENERAL MOTORS BUILDING © PHONE TRINITY 1-3440 


Piston Rings 


PISTONS + CYLINDER SLEEVES 


Leading Manufacturer of Automotive and Industrial Piston Rings Since 1911 
fare eipcecorr AE Binlngi mer for we Teepemnvinge 20d Power Steering Units 





